
Buffalo Bytes

***When viewing on a mobile device- please scroll down and click on "view entire message" to view
Buffalo Bytes in correct formatting***

https://www.constantcontact.com/landing1/vr/home?cc=nge&utm_campaign=nge&rmc=VF21_CPE&utm_medium=VF21_CPE&utm_source=viral&pn=hillcity&nav=9cdd73e5-f73f-467a-9d17-2312bfaa6494
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With over 1 billion users worldwide and a rapidly growing e-commerce ecosystem, TikTok has become a
powerful platform for small businesses and solopreneurs to reach new audiences and boost sales. Whether
you’re a boutique owner, a skincare brand, or a service provider, or someone with an under 40 audience,
TikTok offers a unique way to connect through short-form, engaging video content.

But getting started—especially if you're new to the platform—can be intimidating. It can feel like walking into
the cafeteria on the first day of high school when you don’t know anyone. You feel like you’re one lame
comment away from ruining your career.

But don’t worry. There’s a lot of potential out there. And who knows? You might even have some fun.

This guide breaks down the basics of selling on TikTok, best practices for beginners, what to avoid, and
concerns about the platform’s uncertain future in the U.S.

Getting Started: Everything You Need to Sell on TikTok
New to TT? Or still working on building an audience. We have you covered. Follow the steps below to get your
ecommerce working.

1. Create a Business Account
Switch to a TikTok Business Account in your settings. This unlocks analytics, a product showcase tab, and
access to TikTok's Ads Manager. It will also impact what music you can use in your videos (say good-bye to
most trending audio) but it’s a tradeoff that you’ll benefit from. Other benefits include: a clickable website link
in your bio immediately as a business account as opposed to an individual account that requires 1,000
followers before you can do that; business accounts have an option to add a business category and contact
email; and business accounts have a customizable auto-reply message for DMs (in some regions).

2. Set Up TikTok Shop (if eligible) 
TikTok Shop allows you to sell directly on the platform. To use it, you must meet eligibility requirements
(which vary by region), including proof of identity and a business license in some cases.

3. Connect a Product Catalog 



3. Connect a Product Catalog 
If you’re using Shopify, WooCommerce, or BigCommerce, you can  integrate your product catalog with TikTok
for easy promotion and tagging.

Best Practices for TikTok Selling for Beginners
TikTok may not work for every industry, but if you’re in health/beauty or clothing and accessories, you should
probably give it a whirl. In 2024, U.S. sales in TikTok Shop for health and beauty totaled $1.34 billion, and apparel and
accessories sales reached $1.01 billion. Ad that’s not including stats from individual influencers!

While there is no formula to become a viral sensation on this platform, and results will vary by audience and niche,
there are several best practices you’ll want to stick with:

Prioritize Authenticity Over Perfection 
TikTok thrives on real, relatable content. You don’t need a production studio—just good lighting, a phone, and your
personality. People want to see the face behind the brand. Some of the most popular sales videos are just people talking
about products they like and why.

Use Trends—but Make Them Yours
Jumping on trends (songs—this ability could be impacted by switching to a business account, memes, challenges) can
help your videos go viral—but add your own spin. Tie the trend back to your product or service in a way that feels
natural. And to use some eighties vernacular—you don’t want to look like a poser, jumping on the bandwagon. If you
are going to jump on the bandwagon, make it memorable. Play around with the ideas of “this trend AND…”

Post Consistently and Experiment 
Aim for 3–5 posts per week, more if you can. Try product demos, behind-the-scenes clips, customer testimonials, or
how-tos. Try a few posts that show your personality even if they don’t directly mention your product or service. People
are, after all, on the channel for entertainment. Pay attention to what performs best and adjust accordingly.

Keep in mind many people have become “TikTok famous” out of sheer consistency. Showing up in someone’s feed
every day is going to help them recognize you and know you, making it easier to eventually buy from you.

Add a Clear Call-to-Action (CTA)
Whether it's “Click the link in bio,” “Check out our TikTok Shop,” or “Follow us for more,” always guide the viewer to
the next step. Much of the time they’ll do it if they enjoyed what they watched.

Leverage TikTok Creator Tools 
Use tools like the TikTok Creative Center, Video Editor, and CapCut (free and paid versions) to polish your content.
TikTok also offers tutorials and inspiration in the Business Learning Center.

Engage With Comments and Other Creators 
Reply to comments with videos, duet with other creators, or jump into conversations in your niche. The more you
engage, the more the algorithm will favor your content.

Use Captions, Hashtags, and Keywords
Captions and hashtags help TikTok understand and categorize your content. Use niche-specific hashtags
(#SmallBusinessCheck, #TikTokMadeMeBuyIt) and keywords in your captions.

Things to Avoid
There are some things that don’t cut the mustard on TikTok. Stay clear of:

·        Overly Salesy Content. People scroll TikTok for entertainment. Hard-selling turns people off. Think storytelling
first, selling second.

·        Ignoring Analytics. Use TikTok’s analytics to understand what content works best—and when your audience is
most active.

·        Low-Quality Video. Blurry, dark, or hard-to-hear videos won’t keep viewers around. Basic lighting and audio
matter.

https://ads.tiktok.com/help/article/create-manage-catalogs


·        Neglecting Your Profile. Make sure your bio clearly states what you offer. Include a link to your website or
TikTok Shop.

·        Inconsistent Branding. Even if your videos are informal, aim for a consistent tone, aesthetic, or message.

Is TikTok at Risk of Being Banned in the US?
Yes, there is some concern over TikTok’s future in the U.S. due to national security debates and bipartisan legislation.
While the app is still fully functional, businesses should diversify their digital presence, which is good advice for any
platform that you don’t own. You should:

·        Repurpose your TikToks on Instagram Reels and/or YouTube Shorts.
·        Grow your email list to maintain a direct line to customers. Social media platforms can become unpopular (or get
banned). You want to be able to reach your audience.
·        Drive traffic to your website or online store whenever possible.

In short, use TikTok as a growth tool—but don’t rely on it as your sole sales engine.

TikTok Is a Tool, Not a Magic Wand
If you're new to TikTok, be patient. Building an audience takes time, but the payoff can be enormous—especially for
small businesses with niche appeal and a story to tell.

Start small. Be consistent. Show up as yourself. And don’t forget to have fun. That’s what TikTok is all about.

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses, chambers of commerce, and business

professionals who want to make an impression and grow a loyal customer/member base. She is the author of The Glinda Principle, rediscovering the magic within.

_______________________________________

Medium: @christinametcalf

Facebook: @tellyourstorygetemtalking

Instagram: @christinametcalfauthor

LinkedIn: @christinagsmith

Dawn Murray
Executive Director
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Pat Hattervig
Information Associate
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Adrianna Burgess
Office Assistant
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Office Assistant
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Joel Behlings
Information Associate
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Board Of DirectorsBoard Of Directors


Amy Bailey - President

Craig Reindl - Vice

Printable contribution Form

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
mailto:phattervig@custersd.com
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Craig Reindl - Vice
President

Michelle Fischer -
Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Corey Virtue

Keely Mahony
Miranda Boggs 
Ronni Calvird




Julie Jenniges - City
Liaison 

Mark Naugle - School
Liaison 

Lydia Austin - CSP Liaison 

Jessica Noteboom - BID
Board Liaison

Follow Us on Facebook & Instagram

  

To have things added to Buffalo Bytes, please send to bytes@custersd.com. Items
need to be received by Wednesdays at noon in order to be added to weekly Buffalo

Bytes. Thank you!

MARK YOUR CALENDARMARK YOUR CALENDAR 

https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
mailto:bytes@custersd.com
mailto:bytes@custersd.com


May 13th
Ribbon Cutting

Sleep Better South Dakota
141 N 5th St.

5PM

May 15th
1881 Courthouse Museum Mixer

411 Mt Rushmore Rd
5-7 PM

2025 EVENTS CALENDAR2025 EVENTS CALENDAR
A full list of 2025 events by the Chamber and other organizations.

Click to download calendar

WEEKLY HUMORWEEKLY HUMOR

https://files.constantcontact.com/5db701af301/e6b4e252-8e3b-47a2-ade1-91de6ed955da.pdf?rdr=true
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Get registered today!
Join us for the 7th Annual Custer Off-Road Rally June 13-15, 2025.

 
We have some exciting events, such as the Mayor's Ride, Presidents
Ride, Selfie Poker Run, Happy Hour, Live Entertainment, and more.

 
There is sure to be something for everyone!



Register Here

https://custersd.regfox.com/2025-custer-off-road-rally


We want to express our gratitude to all the sponsors of this year's Spring Fling and
everyone who has registered to attend. Your support is essential in making this event
possible. Below is the list of businesses that have generously sponsored this occasion.





WELCOMEWELCOME

NEW
MEMBERS!

Black Hills Enclave
Game On Arcade

Custer Lawyer, PLLC
South Dakota Parks & Wildlife Foundation

Black Hills Preservation Project



Black Hills Preservation Project
My XO Adventures

Local Black Hills
555 Pro Books

A & B Business Solutions
CJR Painting

Dave's Rock Shop
St John the Baptist Catholic Church

Black Hills Glass Restoration
Sleep Better South Dakota LLC

Our Quilty Things
Gideons International- Southern Hills Camp

Pain & Movement Solutions

MEMBERSHIP SPOTLIGHTMEMBERSHIP SPOTLIGHT
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2025 Upcoming Special Events

We can't wait for our 2025 season! We have a lot of fun events planned throughout the
year.

 
Online booking is now available for our regular season and special events!

Opening Day!
-National Train Day
-Pictures with Chug

May 10th

What better way to celebrate National Train Day than starting up for our 2025 season!
Chug will also be out and about in Hill City eager to wave and take pictures!

Old West Shootouts
Sundays Starting June 8th - August 31st

Experience an old west shootout aboard the 1880 Train! The train is stopped by
cowboys and “held up” halfway between Keystone and Hill City. It's a good thing the

sheriff is in town!
 

Click the link below to see which days we have a shootout!

Visit our Website

www.1880train.com | 605-574-2222 | office@1880train.com

   

https://84w8grbab.cc.rs6.net/tn.jsp?f=001ZXlN6SStWX_7ASv_-7zmF9bL03VGf1A97vSUxGMsw547HD8Aav2Ux3L7FkgWfmKFkyEeEQp3e7ODL92OZOqir6f2_3_qMGBsIkk6atQOTWArHxdLyu_nJ4JEZnJ3LAT4kFPu0XbBt6ILFe_SqC_mPwVI6QNaOX_O&c=UC3mluwjl6jUGsjYj75CIH4DdevCc7ZIk4Pqu4QV69ZK95v4QrpCpQ==&ch=u4OAxzM8T8VQPI9jk8gcRQfWlJClNvUU7KrrEzaHu0kBvM5BQkpMvg==
https://84w8grbab.cc.rs6.net/tn.jsp?f=001ZXlN6SStWX_7ASv_-7zmF9bL03VGf1A97vSUxGMsw547HD8Aav2Ux4F_ZaLuD_cavVENGq-SniUnKFqksrjoHfFpH6OXvQpcHuWdUgAq1ZQEUjyV-MNIkHokGJSSAqErAIkxzfc-Vdd1fvXcfiRS6zrLocOyMNDX&c=UC3mluwjl6jUGsjYj75CIH4DdevCc7ZIk4Pqu4QV69ZK95v4QrpCpQ==&ch=u4OAxzM8T8VQPI9jk8gcRQfWlJClNvUU7KrrEzaHu0kBvM5BQkpMvg==
mailto:office@1880train.com
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APRIL 2025
SDVISIT.COM

In partnership with the South Dakota Retailers Association, Travel South Dakota will again host our annual
Spring Customer Service Seminars.

For 2025, we are bringing in stress physiologist Dr. Rebecca Heiss. Rebecca will share her message with
frontline staff in seven communities, May 12-15. There is no cost to attend any of the 90-minute sessions.

Fear(less) Stress
Let's face it—customer service professionals constantly navigate intense situations. From handling difficult

customers and resolving complex problems to maintaining composure when tensions rise, your role demands
exceptional performance under pressure. That’s great news, because Olympic athletes don't break world

records at practice — they break records when the pressure is at its peak. We can all learn to perform at our
best under stress as well.

You are welcome to join us at any of the seven sessions! Anyone involved in a business related to hospitality
and the tourism industry is encouraged to attend. Travel South Dakota hopes business owners and managers

will prioritize this training for their frontline employees because we have specifically designed it for them.

SCHEDULE:
Deadwood – Monday, May 12, 9-10:30 a.m. (MT) – Homestake Adams Research & Cultural

Center, 150 Sherman Street
Custer – Monday, May 12, 3-4:30 p.m. (MT) – The Custer Beacon, 351 Washington Street
Rapid City – Tuesday, May 13, 8:30-10 a.m. (MT) – The Monument (LaCroix Hall C), 444

Mt. Rushmore Road N
Pierre – Tuesday, May 13, 3-4:30 p.m. (CT) – RedRossa, 808 W Sioux Avenue

Sioux Falls – Wednesday, May 14, 8:30-10 a.m. (CT) – Monick Yards, 605 E 8th Street
Yankton – Wednesday, May 14, 2:30-4 p.m. (CT) – River Rock Events Center, 2901

Broadway Avenue
De Smet – Thursday, May 15, 10:30 a.m.-12 noon (CT) – De Smet Event & Wellness

Center, 705 Wilder Lane

If you have any questions about the Spring Customer Service Seminars, please feel free to contact Travel
South Dakota’s Industry Training & Legislative Relations Manager, Bailey Tysdal, at

Bailey.Tysdal@TravelSouthDakota.com, or go to SDVisit.com.
 
 

SEMINAR DATES AND DETAILS
MORE INFO

 
SDVISIT.COM

travelsouthdakota.com
toursdakota.com

 

https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d19d0018370ad98d17754155254494d60f6e798d13a05e14054f8f67eaf2273dec550c1c5eb344a7db18e15dec192b450
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0df3c6372d091baa1c690c20c496583fee4a3158e0b0bc3f281ce4c5a6ed239fef0279b87eeaa82b0224897bfd584f7da9
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d97b1ef189ec0bf6afe316d3873201f2d178b7323ffa226280f73e5e9770fc4b603f1343e3958c686d8b4ca1f9cdfef64
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0daee8ed4d1525df42be1ec64ab7878b63cb567bc9595bb746f92d259b4d28db885e4a249dc73c118951833ee3c82cd60e
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0db6f62d06498196fcb015e1f20856b20460be6ee3b946d6b2f1fd2f5716bb6f3f112d2b426c1fccf898b8dab62412c8d8
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d90b0f9cac7d83c58daedddfbb57b7e1ba8c3eab655f35a5f28df9ba162116114272e0672102240a955516704f47f3d31
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0daa3767eb7b1d65c53a7760fcc65f18c83626f2ebddda9f29f06849c273ebc69f4fb33217b8c53b616684d15e7f1ae723
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d9d55752fc9ed6888b80b18bab01a3e59280054c020d06197b2053d8259590075d5747b05f5d96fdc0d4771606b8c5e68
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d1818c1621be9a744e7b6998733855b59aa31aa36a0e5a436285124ff5fecc3a38a625654d233dcf4f29253f427ef97cb
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d1818c1621be9a744e7b6998733855b59aa31aa36a0e5a436285124ff5fecc3a38a625654d233dcf4f29253f427ef97cb
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0df3c6372d091baa1c690c20c496583fee4a3158e0b0bc3f281ce4c5a6ed239fef0279b87eeaa82b0224897bfd584f7da9
mailto:Bailey.Tysdal@travelsouthdakota.com?subject=Spring Customer Service Seminars
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d4608731a0f4bea0b4627de36f1b6a92647bab7f86654149901d3bdc53bcb46977a2596e774be353381151447403d18eb
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0dac5db9a2328477040599c96e1ecc9ca001ce8c8fc6a41c9daa13981d304b4a6af96d12f0d76088fd57dfc2de7a11debc
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d97f55d076860d9a8c66d6b732fec31b4921518765bafcfc71a6d76393cdfe9db89a5b47fb8bcff48bb051103c62c5ca6
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0d1418d2085257c4e6214e2c0a7dc11f8822c2268f81ab67fc61652d6393a4fc6102e39dc75228eb92ce241cff877e068b
https://click.email.travelsouthdakota.com/?qs=d37a0969ebcb6b0de431056b42165d6169e34b3d6575e8aa8778b958189c86c095237068ad9b96f1334896629c8f83bcd473f0a0830eba6b


 
artscouncil.sd.gov

mediasd.com

Travel South Dakota
711 E. Wells Avenue Pierre, South Dakota, 57501

605-773-3301 | sdinfo@state.sd.us
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PRESS RELEASEPRESS RELEASE

Project Update
Friday, April 18, 2025
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https://click.email.travelsouthdakota.com/?qs=29fde9dfc8376ae9fa1f33cf8f41455359536f8c79cbaae7dbc45f1e9721eafd49ec036830abe19a9a4227d13937a56a28908f76456e8a9b


Friday, April 18, 2025
Current Construction:

Phase 2 construction operations currently involve grading, tree clearing, controlled rock
blasting, and the removal of surfacing both from Calumet Road to Be Still Road and from
McCurdy Gulch to Pactola Dam. The contractor is using a pilot car and flaggers as needed
from 7 a.m. to 6 p.m. (MT) on weekdays and some Saturdays.
The speed limit in the Phase 2 construction area has been reduced to 45 miles per hour.
The Pactola Overlook parking lot is currently closed until Sunday, April 20, 2025.

Upcoming Construction:
On Monday, April 21, 2025, traffic will be diverted onto a 1,200-foot-long diversion with
gravel surfacing, approximately one-half mile north of Sheridan Lake Road. This diversion is
done to allow for construction of a box culvert. The 12-foot width restriction will remain in
place.
Sheridan Lake Fishing Pier and parking lot will be closed from Monday, April 21, 2025, until
Friday, June 13, 2025. Fishing access from Dakota Point and Sheridan Lake Campground
will not be impacted.
Phase 1 permanent surfacing activities begin Monday, April 21, 2025. The contractor will
use pilot cars and flaggers as needed starting on Monday, April 28, 2025, with delays of up
to 15 minutes. Surfacing activities will start at the Pennington Lawrence County Line and
work south. Phase 1 surfacing is expected to be completed by Tuesday, July 15, 2025.
Closure D (Be Still Road to Calumet Road) takes effect on Monday, April 28, 2025, and
ends Friday, June 13, 2025. During this time period, the closed roadway will not be open to
through-traffic. Outside of the closure, but still within the construction area, travelers can
expect pilot cars and wait times, the use of large construction equipment, narrowed driving
lanes, and loose gravel surfacing. Construction work will also take place overnight as
needed.
 Closure C (Sheridan Lake Road to Be Still Road) begins on Tuesday, Aug. 12, 2025, and
ends on Friday, Oct. 17, 2025. Closure E (Pactola Dam to Taylor Ranch Road) begins on
Monday, Oct. 20, 2025, and ends on Friday, March 6, 2026.



View Construction Updates

� Construction Zone Reminders �
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is
not working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


  HWY 385 ROUTING INITIATIVE HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy
385 infrastructure improvement project that will include
routing options and continuous business promotion. BH&B's
goal is to educate and to explain that this simple detour will
not prevent, nor should it discourage visitors from enjoying
their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major
traffic changes.

To subscribe, simply text “US385” to 605-566-
4041.
Subscribers can unsubscribe at any time.

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


Custer Senior Center
April Activities

April Newsletter

WEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/85bec1be-1775-4b11-831c-e184b3d6d75b.docx?rdr=true
https://secure.smore.com/n/1g52bu


HELP WANTED



















WE'RE HIRING! Join our FUN team! We're hiring bartenders at the Gold Pan Saloon! If
you're reliable, friendly, enthusiastic, and have a passion for crafting great drinks and
providing excellent customer service, we'd love to hear from you. Some experience
preferred but not required. If you're the right fit, we'll train! Must be able to work well
independently, or as a team. Bartenders are responsible for all aspects of their respective
shift (stocking, cleaning, keg/soda changes, tills, opening or closing duties, etc), so self-
motivation is a must. Seriously, we're looking for someone who brings the fun! A great
personality is a must. If you can chat with customers, make them feel welcome, and add to
the overall atmosphere of the Gold Pan, you're exactly who we're looking for. Stop by the
saloon for more information and/or to leave a resume.
Ask for Hannah. #GoldPanSaloon #BartenderJobs #Hiring #CusterSD #blackhillsjobs
#blackhills





Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818


dmurray@custersd.com /custersd.com

Send Us An Email

Visit
our

Website

https://custersd.com/help-wanted
mailto:dmurray@custersd.com
https://www.custersd.com/
mailto:dmurray@custersd.com
https://custersd.com/
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