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By now you've probably heard the old joke “Where’s the best place to bury a body?” The answer: on the third page of
Google results.

While that joke stood firm for many years, witty marketers later challenged that the answer has evolved to below the
scroll on the first page as most searchers aren’t even making it past the first finger flick.

But now there’s a new question worth asking: Can AI find us?

Consumers are increasingly turning to tools like ChatGPT, Gemini, Claude, and other AI assistants for recommendations.
Instead of searching “best accountant near me” and scrolling through a page of links, someone might give a whole
narrative like, “I own a small construction company and need an accountant who understands my industry. Who’s the
best?”

That’s a very different kind of search.

And it raises an interesting question for every business owner: If a potential customer described exactly what you do
and asked AI for a recommendation, would your business make the list?

There’s an easy way to find out.

Give Your Business an AI Audition

Open the AI of your choice and pretend you’re a potential customer. Don’t search your business name or industry.

Ask the kind of question someone would ask when they don't know you exist yet.

For example:

“Where can I find a good caterer for a small corporate event?”
“I need someone to help me create a will. What should I look for?”
“What are some good gift ideas from independent businesses?”
“I need a marketing company that works with small businesses. How do I find one?”
“Where should I take my car. It’s making a sound like a bird whistling.”



“Who has the best gluten-free crust? Not Pizza Haven.”

Make the questions specific and conversational.

If your business doesn't appear, don't panic. AI recommendations can vary by tool, location, available information, and
even how the question is worded. One experiment isn't a definitive ranking.

Instead, consider this the first step.

Now Ask AI What It Knows About You

Next, use your actual business name.

Ask:

“What can you tell me about [business name]?”

Then get more specific.

“What services does [business] provide?”

“Who is [business] best suited for?”

“What is [business] known for?”

“How is [business] different from its competitors?”

Now things are getting interesting.

You may find that AI has an accurate picture of your company/offerings. You may also find outdated services, missing
information, vague descriptions, or details that make you wonder if you have a business alter ego operating at your
address.

Don't focus solely on whether AI gets everything right. Look for patterns in what's missing.

If you've spent years building expertise in a specialty and that specialty never comes up, that's something to pay attention
to.

Look at the Digital Breadcrumbs You're Leaving

AI systems gather and synthesize information magically (or at least the companies aren’t spilling their secrets), so there's
no single trick that guarantees you'll appear each time.

But you can make your business easier to understand online.

Review the places where information about your company appears.

Is your website current? Does it clearly explain what you do, who you serve, and where you operate?

Are your business listings accurate?

Is your chamber directory profile complete?

Do other credible websites mention your business?

Have you earned reviews that describe what customers hired you to do?

Are you publishing useful information that demonstrates your expertise?



These as digital breadcrumbs that AI feeds off of. The clearer and more consistent the trail, the easier it is for humans,
search engines, and AI systems to understand your business.

Try the Competitor Test

Ask AI to suggest businesses like yours or compare several businesses in your category. Pay attention to the
characteristics it highlights.

Maybe a competitor is repeatedly associated with fast turnaround. Another is known for a particular specialty. Someone
else has a strong reputation for working with first-time buyers.

What does it say about you?

Don’t chase competitors trying to copy their positioning. Instead view it as a way to see how your business is being
interpreted from the outside.

There may be a sizable gap between what you think you're known for and the information people can find about you.

Do This Again in Six Months

AI discovery is evolving quickly. What works today may look different six months from now.

Think of this as a periodic business checkup. Set aside 20 minutes or so a few times a year and repeat the experiment.

Ask different questions. Try different AI platforms (today’s darling may be next year’s also ran). Check the information
being returned. Update your online profiles when necessary.

Finally, start with one of the easiest places to strengthen your digital presence: your chamber membership. Make sure
your chamber directory listing includes your current website, contact information, services, description, and other
available fields. If you're unsure what opportunities are available through your membership to increase your visibility,
contact the chamber.

Your next customer may still find you through a referral, a Google search, or a conversation at a networking event.

But increasingly, there may be one more voice in that conversation.

And it might be AI.

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses,
chambers of commerce, and business professionals who want to make an impression and grow a loyal customer/member
base. She is the author of The Glinda Principle, rediscovering the magic within.
_______________________________________
Facebook: @metcalfwriting
Instagram: @christinametcalfauthor
LinkedIn: @christinametcalf5

Dawn Murray
Executive Director

http://www.christinametcalf.com/
https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1


2026 EVENTS CALENDAR
A full list of 2026 events by the Chamber and

other organizations.

Click to download calendar

September 4-6
Arts and Crafts Farmers Market

5pm

September 5
Studebaker Car Show

on S 5th St
10am-2pm

September 10
Mixer at Camp Bob Marshal

5pm

September 17
Mickelson Trail Trek Reception

September 18-20
Mickelson Trail Trek

https://files.constantcontact.com/5db701af301/9c837b3c-26e9-4cf8-81ed-ebccf1e8f29f.pdf?rdr=true




Printable Copy

https://files.constantcontact.com/5db701af301/d6eecaa9-863d-460c-8047-a7c398157a8e.pdf?rdr=true






🚴 Help Us Roll Out the Welcome!

The Mickelson Trail Trek returns to Custer September 18–20, bringing more than 600 cyclists to
our community to experience the beauty of the Black Hills and the George S. Mickelson Trail.

To welcome riders to Custer, the Custer Chamber is hosting a Welcome Banquet & Hospitality
Night on Thursday, September 17. We’re looking for local businesses and community supporters
to help make this a memorable start to their Trek experience.
Become a Sponsor!
🚵 Fat Tire Sponsor — $300
Help us create an unforgettable Custer welcome for our visiting riders.



🚴 Road Bike Sponsor — $200
Support the event and help showcase Custer’s welcoming spirit to cyclists from across the region
and beyond.

🎉 Hospitality Night Sponsor — $100
Help us provide a fun and welcoming evening for riders before they hit the trail.

💰 A Reminder for Our Local Businesses
Each Mickelson Trail Trek rider receives $10 in Mickelson Trail Cash to spend at participating
local businesses during their visit to Custer.

With 600+ riders, that represents $6,000+ in potential local spending right here in our
community! 🛍️🍽️☕🚲

This is a wonderful opportunity to welcome visitors, introduce them to your business and
encourage them to come back and experience Custer again.

Your sponsorship helps us highlight Custer hospitality while supporting an event that brings
visitors to our community and benefits local lodging, restaurants, shops, and other businesses.

Let’s roll out the welcome together! 🚴‍♀️🚴‍♂️

Interested in becoming a sponsor? Contact Dawn at the Custer Chamber to get involved!





Follow Us on Facebook & Instagram

  

September 16

https://www.facebook.com/custerchamber/
https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.instagram.com/custersdchamber/


Built Right Roofing & Construction
Network Troubleshooting & Installation LLC

John's Handyman Service
﻿The Black Hills Bakery- Gluten Free

﻿Black Hills Disc Golf Club
﻿Hobo's Healing Heart
﻿Black Hills Roofing

﻿Wolff's Plumbing & Heating
﻿Aardvark Pest Management

﻿Custer Reloading Center
﻿Fort Welikeit Campground

﻿Black Hills Sewer and Drain Solutions
﻿KND Accounting Solutions

Weather Tite Exteriors
﻿Black Hills Lifestyle Magazine﻿

Wild Spruce Market
Fly Badlands

﻿PDQ Specialty Products
﻿Xtreme Sports Simulators

The Christians Team-Broker Heath Shields
The Hills Finest-Bridal by Michelle



Don't Panic, LLC



 ✨ THIS COULD BE YOU! ✨

Every week, the Custer Area Chamber of Commerce shines the spotlight on one of our incredible members—and your business could be
next!

Our members are the heart of our business community. From local shops and restaurants to service providers, entrepreneurs, organizations,
and community champions, we love showcasing the people who make Custer special. ❤️

Want to see YOUR business featured? Join the Custer Area Chamber of Commerce and become part of a network dedicated to supporting,
promoting, and growing our local business community.

🌟 Join today. Be our next Member Spotlight! 🌟

We love shining a light on the amazing businesses that make our community great! 💛
Would you like to see your business in the spotlight? ✨



Send a short write-up and a few photos to assistant@custersd.com — we can’t wait to feature
YOU! 📸

https://app.constantcontact.com/pages/campaigns/email/edit/activity/019ea4cf-b92e-433a-ac2c-3081c0915aee#














https://www.rise-custer.com/


https://www.rise-custer.com/
https://www.rise-custer.com/


































Media Release

FREEDOM 250 AT MOUNT RUSHMORE
DELIVERS MILLIONS IN ECONOMIC IMPACT AND GLOBAL
EXPOSURE FOR SOUTH DAKOTA
FOR IMMEDIATE RELEASE: Mon., Aug. 10, 2026
CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota

PIERRE, S.D. – The Freedom 250 at Mount Rushmore celebration generated millions of dollars in economic activity while showcasing
the state to audiences around the world.
 
A post-event analysis done by research firm Tourism Economics found the event generated an estimated $2.35 million in total economic
impact, including nearly $1.5 million in direct visitor spending, while supporting area businesses, hotels, and local tax revenue.
 
More than 4,000 attendees attended the event, with 87.7% traveling from overnight destinations and representing more than 40 states.

The event's significance extended well beyond those attending in person and those that left their tax dollars in local communities. It also
was viewed by millions across the world.

Broadcast and digital media coverage reached an estimated 53.7 billion audience impressions, generating an estimated $50.7 million in
publicity value. Online interest also surged, with Travel South Dakota's website recording 146,535 sessions during the event period—a

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Freedom%20250%20at%20Mount%20Rushmore%20Delivers%20Millions%20in%20Economic%20Impact


66% increase over the previous week—and the livestream being viewed more than 107,000 times.
 
“The Freedom 250 at Mount Rushmore event demonstrated what happens when South Dakota has the opportunity to showcase one of
America's most iconic landmarks on an international stage,” said James Hagen, Secretary of the South Dakota Department of Tourism.
“The economic benefits to our communities, combined with the extraordinary global exposure for South Dakota, will continue to pay
dividends well into the future.”
 
The Tourism Economics analysis also found the event immediately generated:

$2.35 million in total economic impact.
$1.49 million in direct visitor spending.
More than 4,100 hotel room nights.
More than $1 million in lodging revenue.
Approximately $162,000 in combined state and local tax revenue.

The celebration also produced one of the strongest tourism weekends in recent Rapid City history. During the event, hotel occupancy
increased 5.5% year-over-year, and Friday, July 3 recorded the highest single-day hotel revenue year-to-date as well as the top single
day revenue-per-available room in the last two years.
 
The event was made possible through a partnership between the State of South Dakota, the U.S. Department of the Interior, the National
Park Service and numerous federal, state and local partners. Following a five-year absence, the return of fireworks to Mount Rushmore
National Memorial served as a centerpiece of the nation's 250th anniversary celebration.
 
The State of South Dakota invested $2.8 million in planning and producing the Freedom 250 at Mount Rushmore celebration. This
generated a return on investment that has already paid tremendous dividends and will continue to do so for years to come, thanks to the
billions of earned media impressions. The costs include the pyrotechnics and lighting, media production, shuttle bus contracts, and cost
recovery payments to the National Park Service.
 
“This event generated an estimated $2.35 million in direct economic impact while delivering more than 53 billion media impressions
globally, introducing South Dakota to new and familiar audiences,” Hagen said. “It's an investment that strengthened our tourism
economy while reinforcing South Dakota's place as one of America's most iconic destinations.”

The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The Department is led
by Secretary James D. Hagen.
-30-

Media Notes: Economic impact numbers are reported from Tourism Economic, an Oxford Economics
Company. 

Black Hills National Forest

Forest Service News Release
Media Contact: Krista Landreneau, Program Specialist
(605) 673-9201
krista.landreneau@usda.gov
https://www.fs.usda.gov/r02/blackhills



Black Hills National Forest issues new special order expanding
camping opportunities

(Rapid City, SD, August 6, 2026) — The Black Hills National Forest has issued a new special order that expands public access for
dispersed camping by updating the previous stay limit requirement. Under the former order, visitors were restricted to a maximum of 14
days of camping within any 60-day period. The newly issued order broadens this allowance to 14 collective days within a 28-day period,
providing campers with increased flexibility and improved opportunities to enjoy National Forest lands.

This change reflects the Forest’s ongoing commitment to supporting diverse recreation experiences while ensuring sustainable use of
natural resources. The expanded stay limits were developed in response to public feedback, recreation trends and land management needs
across the Forest.

Forest officials emphasize that all visitors must continue to follow established regulations designed to protect natural and cultural
resources, maintain public safety and preserve high-quality recreation conditions. Campers are encouraged to practice Leave No Trace
principles and to consult current Forest guidelines before planning extended stays.
The full special order and a detailed description of updated camping requirements are available on the Black Hills National Forest website.

For more information, contact the Black Hills National Forest Supervisor’s Office at (605) 673-9200 or visit
https://www.fs.usda.gov/r02/blackhills.

About the Forest Service: The Forest Service has brought people and communities together to answer the call of conservation for more
than 100 years. Grounded in world-class science and technology — and rooted in communities — the Forest Service connects people to
nature and recreation opportunities. The agency manages 193 million acres of public land, supports the nation’s forest industry and energy
needs, and operates the largest and most respected wildland fire and forestry research organizations in the world. By providing assistance
to state and private landowners and working with tribes and other partners, the Forest Service also helps steward an additional 900 million
forested acres within the U.S.

###
USDA is an equal opportunity provider, employer and lender.

Black Hills National Forest

Forest Service News Release
Media Contact: Krista Landreneau, Program Specialist
(605) 673-9201
krista.landreneau@usda.gov
https://www.fs.usda.gov/r02/blackhills

Safety Alert: Veteran’s Point Area and Trail temporarily closed
(Rapid City, SD, August 10, 2026) — Beginning August 16, 2026, through May 20, 2027, the Veteran’s Point Area and Veteran’s Point
Trail will be closed to public for safety due to construction associated with the Veteran’s Point Trail Rehabilitation Project. This project
includes asphalt and handrail repairs, construction of retaining walls, erosion control and overall trail improvements to enhance public
access and safety.

The closure is necessary due to recurring safety concerns, including the public passing barricades, entering active construction areas,
damaging construction materials, blocking access with unauthorized vehicles and causing interruptions to project operations. These issues
have made it unsafe for the site to remain open during construction.

The contractor began mobilization on June 11, 2026, and project completion is now anticipated by mid-May 2027.-
For more information on the Black Hills National Forest, call the Recreation Program at (605) 673-9200 or visit
https://www.fs.usda.gov/r02/blackhills.

About the Forest Service: The Forest Service has brought people and communities together to answer the call of conservation for more
than 100 years. Grounded in world-class science and technology — and rooted in communities — the Forest Service connects people to
nature and recreation opportunities. The agency manages 193 million acres of public land, supports the nation’s forest industry and energy

https://www.fs.usda.gov/r02/blackhills.


needs, and operates the largest and most respected wildland fire and forestry research organizations in the world. By providing assistance
to state and private landowners and working with tribes and other partners, the Forest Service also helps steward an additional 900 million
forested acres within the U.S.

###
USDA is an equal opportunity provider, employer and lender.

BADLANDS NATIONAL PARK DESIGNATED INTERNATIONAL DARK
SKY PARK

FOR IMMEDIATE RELEASE: Thurs., July 23, 2026

CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota, (605) 773-
3301
PIERRE, S.D. – South Dakota is gaining international recognition as one of the world's premier destinations for experiencing
the night sky.
Badlands National Park was designated an International Dark Sky Park by DarkSky International at a special evening
ceremony Friday, July 17, becoming the first and only International Dark Sky Park in South Dakota and one of only two in
the National Park Service's Midwest Region.
The internationally recognized designation places the park among an elite group of only 40 National Park Service units
nationwide celebrated for protecting some of the world's darkest and most pristine night skies.
The designation is one of the most prestigious recognitions a place can receive for night sky conservation and visitor
experience. Earning the designation requires years of planning, collaboration and investment to meet rigorous standards for
sky quality, responsible lighting, public education and long-term stewardship.
"This designation is more than an incredible achievement for Badlands National Park. It's a milestone for South Dakota," said
James Hagen, Secretary of the South Dakota Department of Tourism. "It reinforces what visitors have long known: South
Dakota's wide-open spaces offer experiences that are becoming increasingly rare. Standing beneath an unspoiled sky,
watching the Milky Way stretch overhead, spotting the International Space Station, viewing constellations and planets, and
experiencing true darkness is something travelers from around the world are actively seeking."
The recognition comes as interest in astrotourism continues to grow, with travelers planning vacations around destinations
known for exceptional stargazing, astrophotography and nighttime outdoor experiences. The designation elevates South
Dakota's profile among both domestic and international travelers while adding another world-class experience to the state's
renowned outdoor recreation opportunities.
“This designation reflects years of collaboration and a shared commitment to protecting one of our most valuable natural and
cultural resources,” said Eric Veach, Badlands National Park Superintendent. “It also represents an opportunity to expand
how visitors experience the park, through science, storytelling and a deeper connection to the night sky.”

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Take%20Part%20in%20America%27s%20250th%20With%20TSD%20Stars%20%26%20Stripes%20Passport


Few places are better suited for the honor than Badlands National Park. Its rugged buttes and pinnacles, remote setting, and
exceptionally low levels of artificial light create an unforgettable backdrop for viewing the Milky Way, meteor showers, and
thousands of stars with remarkable clarity. Combined with the park's rich paleontological resources, wildlife, Indigenous
cultural significance, and breathtaking scenery and scenic drives, the Badlands offers visitors an experience unlike anywhere
else in the region.
“This accomplishment is deeply personal to me. I grew up on a farm in the middle of South Dakota, where seeing the Milky
Way each night felt ordinary,” said Marissa Marshall, executive director of the Badlands National Park Conservancy. “It
wasn't until recently that I realized how rare that experience has become. Protecting our night skies ensures future
generations can experience that same sense of wonder.”
Badlands National Park now joins more than 250 International Dark Sky Places around the world—an exclusive network of
destinations recognized for preserving one of the planet's increasingly rare natural resources: truly dark skies.
For Travel South Dakota, the recognition reinforces the state's growing reputation for outdoor recreation and authentic
experiences, encouraging visitors to extend their stays and discover South Dakota after sunset.
The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The
Department is led by Secretary James D. Hagen.

-30-
Media Notes: Media assets from the night sky in Badlands National Park are located here. Credit assigned per image.

https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5NDZ9AAwAAAAAAel6ts3NJozoS0-3ceqMZ3Qlh7oTmOXHXAtZ6PQPnvKaxOSFgvdiQmQFHQQmEQuP9QbPE20WNfFXu2g-Vi33NrVUeZvJfe4KnmOtuA


Project Update
Friday, August 7, 2026

Sturgis Motorcycle Rally Construction Impacts:
Construction Activity Paused During Sturgis Motorcycle Rally: Construction activities will be paused in the U.S.
Highway 385 construction area (Pactola Dam to Calumet Road) starting on Wednesday, Aug. 5, 2026, and will resume
on Tuesday, Aug. 18, 2026.

Sturgis Motorcycle Rally Traveler Information: Find additional information, including frequently asked questions, on
the SDDOT Rally Traveler Information page.

Current Construction Area Road Conditions:
Currently, the driving surface within the construction area is oiled blotter (a hard, packed surface that resembles asphalt) with
pavement markings. The surface may feel slick, so drivers are encouraged to be cautious and allow additional stopping time,
especially in wet conditions.

Upcoming Construction Updates:
Final Surfacing: Final surfacing from Pactola Dam to Calumet Road is expected to be completed in the summer of 2027.

View Construction Updates

🦺 Construction Zone Reminders 🦺
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is not
working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might be
interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these project
email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us.list-manage.com/6gn56Q5juxh?e=3f9920a35f&c2id=8f09f623653538744f9fb1b164d99a04
https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy 385
infrastructure improvement project that will include routing
options and continuous business promotion. BH&B's goal is to
educate and to explain that this simple detour will not prevent,
nor should it discourage visitors from enjoying their vacation in
the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major traffic
changes.
﻿
To subscribe, simply text “US385” to 605-566-
4041.
﻿Subscribers can unsubscribe at any time.

June Activities

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/
https://files.constantcontact.com/5db701af301/7d355d4f-8a14-460a-91a9-0209da9cb2ba.pdf?rdr=true




Schools Out For SUMMER!!



Be sure to check out the Help Wanted section on our Website:

https://custersd.com/help-wanted


CHAMBER STAFF
 

Dawn Murray
Executive Director

dmurray@custersd.com

Fred Baumann
Information Associate

fbaumann@custersd.com

Lacey Curl
Office Assistant

assistant@custersd.com
 

Office Assistant
bytes@custersd.com

Joel Behlings
Information Associate
info@custersd.com

2026

﻿Board Of Directors

Craig Reindl - President

﻿Corey Virtue - Vice President

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
http://bytes@custersd.com/
http://info@custersd.com/


Michelle Fischer - Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Amy Bailey

Miranda Boggs 
Ronni Calvird
Scott Eastman

Monica McGowan - City Liaison 

Tim Frederick - School Liaison 

﻿Lydia Austin - CSP Liaison 

Jessica Noteboom - BID Board Liaison

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

﻿
dmurray@custersd.com /custersd.com

 

 

Visit our Website

mailto:dmurray@custersd.com
https://www.custersd.com/
https://custersd.com/
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Customer expectations are changing faster than ever and with back-to-school and gift-giving fast approaching, it’s now
more important than ever to understand what’s driving buying decisions.
Customers are shopping more intentionally, comparing prices more carefully, and expecting a seamless, personalized
experience wherever they choose to buy.

The latest retail outlook suggests, as you might expect, that businesses that adapt to these shifts will be in a stronger
position going into 2027 and beyond, while those relying on yesterday's playbook may find it harder to compete.

At the same time, retailers continue to face higher operating costs, workforce challenges, and rapidly changing
technology. 

So, what can retailers do to meet changing needs in the market without going broke?

Here's what you need to know about buyers and where the biggest opportunities are.

Consumers Are More Selective
Recent industry forecasts point to a consumer who’s still spending—but spending more carefully. Shoppers are
comparing prices, looking for convenience, and expecting a seamless experience whether they shop in-store, online, or
both.



Many households remain budget-conscious, making every purchase more deliberate. Thankfully, that doesn't necessarily
mean customers are buying less. It means they're looking for the best combination of price, quality, and experience
before deciding. 

For local retailers, that creates an opportunity to emphasize what national chains often can't such as personalized service,
knowledgeable staff neighbors know, community connections/support, and unique products and experiences.

These advantages continue to be powerful differentiators.

Convenience Is Now Expected

Today's customers want flexibility. Whether they're browsing online before visiting your store, ordering for pickup, or
shopping entirely in person, convenience influences buying decisions almost as much as pricing.

While you don't need every new technology to stay competitive, having accurate business information online, an easy-to-
navigate website, and active social media can help customers choose your business first. 

However…

Technology Is a Competitive Advantage

Artificial intelligence, inventory management tools, and customer data platforms are becoming more accessible for
businesses of every size. While large retailers may have bigger budgets, many affordable tools now help independent
businesses automate routine tasks, improve marketing, and better understand customer behavior. 

But don’t adopt technology for its own sake. Find tools that save time so you can improve the customer experience.

Inflation Is Tops

Inflation, supply chain disruptions, and operating expenses continue to challenge many businesses. Recent surveys show
inflation remains one of the top concerns among small business owners, affecting everything from pricing decisions to
hiring plans. 

It’s also a top concern for buyers, who are caught between being able to afford a purchase now and waiting knowing
prices may increase.

Regularly reviewing inventory, vendor relationships, and pricing strategies can help protect margins without sacrificing
customer satisfaction.

Additionally, you can use concerns over cost increases to encourage your potential customers to buy now.

Looking Ahead

The retail outlook isn't all positive or all negative. Businesses that understand their customers and stay flexible, focusing
on delivering a great experience are in the strongest position to navigate whatever comes next.

If you need additional help understanding the economic drivers and challenges in your area, the chamber is committed to
sharing timely business insights and resources to help members make informed decisions.

Whether you're preparing for seasonal demand, exploring new technology, or looking for ways to strengthen customer
loyalty, the chamber is here to support your success.

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses,
chambers of commerce, and business professionals who want to make an impression and grow a loyal customer/member

http://www.christinametcalf.com/


base. She is the author of The Glinda Principle, rediscovering the magic within.
_______________________________________
Facebook: @metcalfwriting
Instagram: @christinametcalfauthor
LinkedIn: @christinametcalf5

Dawn Murray
Executive Director

2026 EVENTS CALENDAR
A full list of 2026 events by the Chamber and

other organizations.

Click to download calendar

August 7-14
Custer Cruisin'

August 21-22
Custer Crazy Days

August 22
Community-Wide Rummage Sale

https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1
https://files.constantcontact.com/5db701af301/9c837b3c-26e9-4cf8-81ed-ebccf1e8f29f.pdf?rdr=true


Forest Service News Release

Media Contact: Krista Landreneau, Program Specialist
(605) 673-9201
krista.landreneau@usda.gov
https://www.fs.usda.gov/r02/blackhills

Safety Alert: Closure for Pactola Loop B & Osprey Trail
during construction

(Rapid City, SD, August 5, 2026) — The Black Hills National Forest has issued a temporary closure order for the Pactola
Loop B Campground, the Osprey Trailhead, and National Forest System (NFS) Trail #58 (Osprey Trail) to ensure public
safety during active construction in the area. The closure will take effect August 16, 2026, at 12:00 p.m. and remain in
place through June 23, 2027, at 11:59 p.m., unless rescinded earlier.

Construction activities in and around Pactola Loop B and the Osprey Trail include improvements that require heavy
equipment, restricted work zones and ongoing site modifications. The closure is necessary to prevent injury or harm to
individuals and protect public health and safety while crews conduct work within and along Pactola Loop B.
Forest Service personnel have attempted to address safety concerns through on‑site education and public notification;
however, the nature of the construction work requires fully restricting access. The Forest will post closure maps and
signs at all practical locations near the area and trailheads.
.
The Forest is committed to reopening the area as soon as construction is completed.

https://www.fs.usda.gov/r02/blackhills


For more information on this temporary closure, contact the Black Hills National Forest Supervisor’s Office at (605)
673-9200 or visit https://www.fs.usda.gov/r02/blackhills.

About the Forest Service: The Forest Service has brought people and communities together to answer the call of
conservation for more than 100 years. Grounded in world-class science and technology — and rooted in communities —
the Forest Service connects people to nature and recreation opportunities. The agency manages 193 million acres of
public land, supports the nation’s forest industry and energy needs, and operates the largest and most respected wildland
fire and forestry research organizations in the world. By providing assistance to state and private landowners and
working with tribes and other partners, the Forest Service also helps steward an additional 900 million forested acres
within the U.S.

###
USDA is an equal opportunity provider, employer and lender.

https://www.fs.usda.gov/r02/blackhills.
https://www.fs.usda.gov/r02/blackhills.




Printable Copy

https://files.constantcontact.com/5db701af301/d6eecaa9-863d-460c-8047-a7c398157a8e.pdf?rdr=true






Vote Now

https://www.landroverusa.com/experiences/events-and-sponsorships/defender-service-awards/vote/search-and-rescue.html#voting-now-open


Sign up Today!

mailto:dmurray@custersd.com?subject=2026%20Crazy%20Days&body=My%20business%0Awants%20to%20participate%20in%20Custer%20Crazy%20Days%20on%20August%2021%20%26%2022.%0A%0AOur%20hours%20will%20be%3A


Follow Us on Facebook & Instagram

  

August 19th

https://www.facebook.com/custerchamber/
https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.instagram.com/custersdchamber/


Built Right Roofing & Construction
Network Troubleshooting & Installation LLC

John's Handyman Service
﻿The Black Hills Bakery- Gluten Free

﻿Black Hills Disc Golf Club
﻿Hobo's Healing Heart
﻿Black Hills Roofing

﻿Wolff's Plumbing & Heating
﻿Aardvark Pest Management

﻿Custer Reloading Center
﻿Fort Welikeit Campground

﻿Black Hills Sewer and Drain Solutions
﻿KND Accounting Solutions

Weather Tite Exteriors
﻿Black Hills Lifestyle Magazine﻿

Wild Spruce Market
Fly Badlands

﻿PDQ Specialty Products
﻿Xtreme Sports Simulators

The Christians Team-Broker Heath Shields
The Hills Finest-Bridal by Michelle



Don't Panic, LLC



 ✨ THIS COULD BE YOU! ✨

Every week, the Custer Area Chamber of Commerce shines the spotlight on one of our incredible members—and your business could be
next!

Our members are the heart of our business community. From local shops and restaurants to service providers, entrepreneurs, organizations,
and community champions, we love showcasing the people who make Custer special. ❤️

Want to see YOUR business featured? Join the Custer Area Chamber of Commerce and become part of a network dedicated to supporting,
promoting, and growing our local business community.

🌟 Join today. Be our next Member Spotlight! 🌟

We love shining a light on the amazing businesses that make our community great! 💛
Would you like to see your business in the spotlight? ✨



Send a short write-up and a few photos to assistant@custersd.com — we can’t wait to feature
YOU! 📸

https://app.constantcontact.com/pages/campaigns/email/edit/activity/019ea4cf-b92e-433a-ac2c-3081c0915aee#






















https://www.rise-custer.com/


https://www.rise-custer.com/
https://www.rise-custer.com/


























Media Release

FREEDOM 250 AT MOUNT RUSHMORE
DELIVERS MILLIONS IN ECONOMIC IMPACT AND GLOBAL
EXPOSURE FOR SOUTH DAKOTA
FOR IMMEDIATE RELEASE: Mon., Aug. 10, 2026
CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota

PIERRE, S.D. – The Freedom 250 at Mount Rushmore celebration generated millions of dollars in economic activity while showcasing
the state to audiences around the world.
 
A post-event analysis done by research firm Tourism Economics found the event generated an estimated $2.35 million in total economic
impact, including nearly $1.5 million in direct visitor spending, while supporting area businesses, hotels, and local tax revenue.
 
More than 4,000 attendees attended the event, with 87.7% traveling from overnight destinations and representing more than 40 states.

The event's significance extended well beyond those attending in person and those that left their tax dollars in local communities. It also
was viewed by millions across the world.

Broadcast and digital media coverage reached an estimated 53.7 billion audience impressions, generating an estimated $50.7 million in
publicity value. Online interest also surged, with Travel South Dakota's website recording 146,535 sessions during the event period—a

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Freedom%20250%20at%20Mount%20Rushmore%20Delivers%20Millions%20in%20Economic%20Impact


66% increase over the previous week—and the livestream being viewed more than 107,000 times.
 
“The Freedom 250 at Mount Rushmore event demonstrated what happens when South Dakota has the opportunity to showcase one of
America's most iconic landmarks on an international stage,” said James Hagen, Secretary of the South Dakota Department of Tourism.
“The economic benefits to our communities, combined with the extraordinary global exposure for South Dakota, will continue to pay
dividends well into the future.”
 
The Tourism Economics analysis also found the event immediately generated:

$2.35 million in total economic impact.
$1.49 million in direct visitor spending.
More than 4,100 hotel room nights.
More than $1 million in lodging revenue.
Approximately $162,000 in combined state and local tax revenue.

The celebration also produced one of the strongest tourism weekends in recent Rapid City history. During the event, hotel occupancy
increased 5.5% year-over-year, and Friday, July 3 recorded the highest single-day hotel revenue year-to-date as well as the top single
day revenue-per-available room in the last two years.
 
The event was made possible through a partnership between the State of South Dakota, the U.S. Department of the Interior, the National
Park Service and numerous federal, state and local partners. Following a five-year absence, the return of fireworks to Mount Rushmore
National Memorial served as a centerpiece of the nation's 250th anniversary celebration.
 
The State of South Dakota invested $2.8 million in planning and producing the Freedom 250 at Mount Rushmore celebration. This
generated a return on investment that has already paid tremendous dividends and will continue to do so for years to come, thanks to the
billions of earned media impressions. The costs include the pyrotechnics and lighting, media production, shuttle bus contracts, and cost
recovery payments to the National Park Service.
 
“This event generated an estimated $2.35 million in direct economic impact while delivering more than 53 billion media impressions
globally, introducing South Dakota to new and familiar audiences,” Hagen said. “It's an investment that strengthened our tourism
economy while reinforcing South Dakota's place as one of America's most iconic destinations.”

The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The Department is led
by Secretary James D. Hagen.
-30-

Media Notes: Economic impact numbers are reported from Tourism Economic, an Oxford Economics
Company. 

Black Hills National Forest

Forest Service News Release
Media Contact: Krista Landreneau, Program Specialist
(605) 673-9201
krista.landreneau@usda.gov
https://www.fs.usda.gov/r02/blackhills



Black Hills National Forest issues new special order expanding
camping opportunities

(Rapid City, SD, August 6, 2026) — The Black Hills National Forest has issued a new special order that expands public access for
dispersed camping by updating the previous stay limit requirement. Under the former order, visitors were restricted to a maximum of 14
days of camping within any 60-day period. The newly issued order broadens this allowance to 14 collective days within a 28-day period,
providing campers with increased flexibility and improved opportunities to enjoy National Forest lands.

This change reflects the Forest’s ongoing commitment to supporting diverse recreation experiences while ensuring sustainable use of
natural resources. The expanded stay limits were developed in response to public feedback, recreation trends and land management needs
across the Forest.

Forest officials emphasize that all visitors must continue to follow established regulations designed to protect natural and cultural
resources, maintain public safety and preserve high-quality recreation conditions. Campers are encouraged to practice Leave No Trace
principles and to consult current Forest guidelines before planning extended stays.
The full special order and a detailed description of updated camping requirements are available on the Black Hills National Forest website.

For more information, contact the Black Hills National Forest Supervisor’s Office at (605) 673-9200 or visit
https://www.fs.usda.gov/r02/blackhills.

About the Forest Service: The Forest Service has brought people and communities together to answer the call of conservation for more
than 100 years. Grounded in world-class science and technology — and rooted in communities — the Forest Service connects people to
nature and recreation opportunities. The agency manages 193 million acres of public land, supports the nation’s forest industry and energy
needs, and operates the largest and most respected wildland fire and forestry research organizations in the world. By providing assistance
to state and private landowners and working with tribes and other partners, the Forest Service also helps steward an additional 900 million
forested acres within the U.S.

###
USDA is an equal opportunity provider, employer and lender.

Black Hills National Forest

Forest Service News Release
Media Contact: Krista Landreneau, Program Specialist
(605) 673-9201
krista.landreneau@usda.gov
https://www.fs.usda.gov/r02/blackhills

Safety Alert: Veteran’s Point Area and Trail temporarily closed
(Rapid City, SD, August 10, 2026) — Beginning August 16, 2026, through May 20, 2027, the Veteran’s Point Area and Veteran’s Point
Trail will be closed to public for safety due to construction associated with the Veteran’s Point Trail Rehabilitation Project. This project
includes asphalt and handrail repairs, construction of retaining walls, erosion control and overall trail improvements to enhance public
access and safety.

The closure is necessary due to recurring safety concerns, including the public passing barricades, entering active construction areas,
damaging construction materials, blocking access with unauthorized vehicles and causing interruptions to project operations. These issues
have made it unsafe for the site to remain open during construction.

The contractor began mobilization on June 11, 2026, and project completion is now anticipated by mid-May 2027.-
For more information on the Black Hills National Forest, call the Recreation Program at (605) 673-9200 or visit
https://www.fs.usda.gov/r02/blackhills.

About the Forest Service: The Forest Service has brought people and communities together to answer the call of conservation for more
than 100 years. Grounded in world-class science and technology — and rooted in communities — the Forest Service connects people to
nature and recreation opportunities. The agency manages 193 million acres of public land, supports the nation’s forest industry and energy

https://www.fs.usda.gov/r02/blackhills.


needs, and operates the largest and most respected wildland fire and forestry research organizations in the world. By providing assistance
to state and private landowners and working with tribes and other partners, the Forest Service also helps steward an additional 900 million
forested acres within the U.S.

###
USDA is an equal opportunity provider, employer and lender.

Theatre 605 Black Hills Playhouse Presents What the Constitution Means to Me
Tickets are On Sale Now!

 
For Immediate Release

 
Black Hills, S.D. — Theatre 605 Black Hills Playhouse presents its final production of the season, What the Constitution Means to Me,
the boundary-breaking play breathing new life into our Constitution. What the Constitution Means to Me opens August 9 and runs
through August 15, featuring 8 performances.
Playwright Heidi Schreck’s thought-provoking play breathes new life into our Constitution and imagines how it will shape the next
generation of Americans. Fifteen-year-old Heidi earned her college tuition by winning Constitutional debate competitions across the
United States. In this hilarious, hopeful, and achingly human new play, she resurrects her teenage self in order to trace the profound
relationship between four generations of women and the founding document that shaped their lives.
A special panel discussion in partnership with South Dakota News Watch will be held after the 2:00 pm opening matinee. Audience
members are invited to join in on a conversation about the role journalists and news organizations play in protecting our freedoms.
A Pay-What-You-Can performance will be held on August 8 at 7:30 pm. Plan to arrive early, as this is expected to be a well-attended
preview performance, and seating is first-come, first-served. Concessions available on site.
Click here for more information, or call the friendly box office staff at 605-255-4141.
Play by Heidi Schreck
*Custer State Park passes are required and can be purchased in the snack bar.
**8 PERFORMANCES. 14+, SOME STRONG LANGUAGE AND MATURE THEMES. DOCUDRAMA. THERE IS NO
INTERMISSION FOR THIS PLAY.

 
###

FOR MORE INFORMATION OR TO SCHEDULE AN INTERVIEW:
Linda Anderson
Executive Director
605 939-5271
linda@theatre605.org
 
 
About the Black Hills Playhouse
Telling Stories. Changing Lives.

Live theatre in Custer State Park.

https://theatre605.org/black-hills-playhouse/current-season/what-the-constitution-means-to-me/
https://theatre605.org/black-hills-playhouse/current-season/what-the-constitution-means-to-me/


BADLANDS NATIONAL PARK DESIGNATED INTERNATIONAL DARK
SKY PARK

FOR IMMEDIATE RELEASE: Thurs., July 23, 2026

CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota, (605) 773-
3301
PIERRE, S.D. – South Dakota is gaining international recognition as one of the world's premier destinations for experiencing
the night sky.
Badlands National Park was designated an International Dark Sky Park by DarkSky International at a special evening
ceremony Friday, July 17, becoming the first and only International Dark Sky Park in South Dakota and one of only two in
the National Park Service's Midwest Region.
The internationally recognized designation places the park among an elite group of only 40 National Park Service units
nationwide celebrated for protecting some of the world's darkest and most pristine night skies.

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Take%20Part%20in%20America%27s%20250th%20With%20TSD%20Stars%20%26%20Stripes%20Passport


The designation is one of the most prestigious recognitions a place can receive for night sky conservation and visitor
experience. Earning the designation requires years of planning, collaboration and investment to meet rigorous standards for
sky quality, responsible lighting, public education and long-term stewardship.
"This designation is more than an incredible achievement for Badlands National Park. It's a milestone for South Dakota," said
James Hagen, Secretary of the South Dakota Department of Tourism. "It reinforces what visitors have long known: South
Dakota's wide-open spaces offer experiences that are becoming increasingly rare. Standing beneath an unspoiled sky,
watching the Milky Way stretch overhead, spotting the International Space Station, viewing constellations and planets, and
experiencing true darkness is something travelers from around the world are actively seeking."
The recognition comes as interest in astrotourism continues to grow, with travelers planning vacations around destinations
known for exceptional stargazing, astrophotography and nighttime outdoor experiences. The designation elevates South
Dakota's profile among both domestic and international travelers while adding another world-class experience to the state's
renowned outdoor recreation opportunities.
“This designation reflects years of collaboration and a shared commitment to protecting one of our most valuable natural and
cultural resources,” said Eric Veach, Badlands National Park Superintendent. “It also represents an opportunity to expand
how visitors experience the park, through science, storytelling and a deeper connection to the night sky.”
Few places are better suited for the honor than Badlands National Park. Its rugged buttes and pinnacles, remote setting, and
exceptionally low levels of artificial light create an unforgettable backdrop for viewing the Milky Way, meteor showers, and
thousands of stars with remarkable clarity. Combined with the park's rich paleontological resources, wildlife, Indigenous
cultural significance, and breathtaking scenery and scenic drives, the Badlands offers visitors an experience unlike anywhere
else in the region.
“This accomplishment is deeply personal to me. I grew up on a farm in the middle of South Dakota, where seeing the Milky
Way each night felt ordinary,” said Marissa Marshall, executive director of the Badlands National Park Conservancy. “It
wasn't until recently that I realized how rare that experience has become. Protecting our night skies ensures future
generations can experience that same sense of wonder.”
Badlands National Park now joins more than 250 International Dark Sky Places around the world—an exclusive network of
destinations recognized for preserving one of the planet's increasingly rare natural resources: truly dark skies.
For Travel South Dakota, the recognition reinforces the state's growing reputation for outdoor recreation and authentic
experiences, encouraging visitors to extend their stays and discover South Dakota after sunset.
The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The
Department is led by Secretary James D. Hagen.

-30-
Media Notes: Media assets from the night sky in Badlands National Park are located here. Credit assigned per image.

https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5NDZ9AAwAAAAAAel6ts3NJozoS0-3ceqMZ3Qlh7oTmOXHXAtZ6PQPnvKaxOSFgvdiQmQFHQQmEQuP9QbPE20WNfFXu2g-Vi33NrVUeZvJfe4KnmOtuA


Project Update
Friday, August 7, 2026

Sturgis Motorcycle Rally Construction Impacts:
Construction Activity Paused During Sturgis Motorcycle Rally: Construction activities will be paused in the U.S.
Highway 385 construction area (Pactola Dam to Calumet Road) starting on Wednesday, Aug. 5, 2026, and will resume
on Tuesday, Aug. 18, 2026.

Sturgis Motorcycle Rally Traveler Information: Find additional information, including frequently asked questions, on
the SDDOT Rally Traveler Information page.

Current Construction Area Road Conditions:
Currently, the driving surface within the construction area is oiled blotter (a hard, packed surface that resembles asphalt) with
pavement markings. The surface may feel slick, so drivers are encouraged to be cautious and allow additional stopping time,
especially in wet conditions.

Upcoming Construction Updates:
Final Surfacing: Final surfacing from Pactola Dam to Calumet Road is expected to be completed in the summer of 2027.

https://us.list-manage.com/6gn56Q5juxh?e=3f9920a35f&c2id=8f09f623653538744f9fb1b164d99a04


View Construction Updates

🦺 Construction Zone Reminders 🦺
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is not
working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might be
interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these project
email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy 385
infrastructure improvement project that will include routing
options and continuous business promotion. BH&B's goal is to
educate and to explain that this simple detour will not prevent,
nor should it discourage visitors from enjoying their vacation in
the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major traffic
changes.
﻿
To subscribe, simply text “US385” to 605-566-
4041.
﻿Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


June Activities

https://files.constantcontact.com/5db701af301/7d355d4f-8a14-460a-91a9-0209da9cb2ba.pdf?rdr=true


Schools Out For SUMMER!!





Be sure to check out the Help Wanted section on our Website:

https://custersd.com/help-wanted


CHAMBER STAFF
 

Dawn Murray
Executive Director

dmurray@custersd.com

Fred Baumann
Information Associate

fbaumann@custersd.com

Lacey Curl
Office Assistant

assistant@custersd.com
 

Office Assistant
bytes@custersd.com

Joel Behlings
Information Associate
info@custersd.com

2026

﻿Board Of Directors

Craig Reindl - President

﻿Corey Virtue - Vice President

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
http://bytes@custersd.com/
http://info@custersd.com/


Michelle Fischer - Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Amy Bailey

Miranda Boggs 
Ronni Calvird
Scott Eastman

Monica McGowan - City Liaison 

Tim Frederick - School Liaison 

﻿Lydia Austin - CSP Liaison 

Jessica Noteboom - BID Board Liaison

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

﻿
dmurray@custersd.com /custersd.com

 

 

Visit our Website
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https://custersd.com/
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