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CUSTER CONNECTIONS

What do Han Solo (Star Wars et al), Walter White (Breaking Bad), and Katniss Everdeen (The Hunger Games) have in
common? They’re terribly flawed and we love them for it.

Imperfection can also be a powerful asset for businesses when approached with the right mindset. So stop trying your
best to be perfect and embrace imperfection as a way to connect with your customers. Here’s how:

How to be Perfectly Imperfect
You’ve probably heard the adage “finished is better than perfect” or “you can’t edit a blank page.” There’s something to
be said for embracing life’s imperfections, especially in business. After all, everyone can relate, and imperfections are
bound to happen. So you might as well make the best of them.

There’s a popular self-help book called “How to Keep House While Drowning.” It was written by a recovering
overwhelmed housewife. It’s funny and terribly relatable, especially if you do most of the housework around your
home. But it’s also a book about very boring things like dishes in a sink. You can use this same “common denominator”
to relate with your ideal client.

Relatability

It's hard to identify with a perfect business or person. When someone is busy telling us how perfect they are or only
showing us the perfect side of their lives, a distance between us will arise. After all, if your life is less than perfect how
do you align with someone who is only showing you the sunny side?

Whether it's a fictional character, your best friend, or a business, seeing flaws makes us feel like that person or entity is
going through the same things we are. This relatability can be loyalty-building when it comes to business.

Transparency
You can also turn mistakes into opportunities by being openly honest about your shortcomings. When you
acknowledge errors and demonstrate a commitment to improvement, you actually build stronger relationships with
customers. In fact, 89% of people believe a business can regain their trust if it admits to a mistake and transparently
outlines steps to prevent future issues.

Authenticity
Companies that show their human side can gain a competitive edge. For example:

https://sproutsocial.com/insights/data/social-media-transparency/


Companies that show their human side can gain a competitive edge. For example:
Domino's Pizza ran a campaign admitting their pizza had its issues, but they were addressing them.

Guess what?

It increased sales. Netflix publicly apologized for a pricing mistake, demonstrating accountability (and let’s not forget
their Tyson debacle—again, they apologized instead of ignoring it). Coke went back to the original and admitted the
change was a terrible idea. All of these companies received kudos for their honesty (and listening to customers).

Fearlessness
From an employee perspective, embracing imperfection can unlock creativity by removing the paralyzing fear of
failure. When businesses create an environment that accepts mistakes as part of the learning process, employees feel
more comfortable:

- Experimenting with new ideas
- Taking calculated risks
- Thinking outside traditional boundaries

Companies that remove the fear of failure can accomplish great innovation.

Healthier Work Environment
Transparency in leadership can also improve your business. When leaders acknowledge their own flaws it:

- Reduces stress among employees
- Increases job satisfaction
- Boosts overall productivity

If you’ve ever worked for a workaholic, you know their flawed views on work can be detrimental to your own.

But we’re not telling you to hang all your dirty laundry out on the line for everyone to see. There is a strategy behind
using imperfection to build a stronger relationship with your customers and employees.

A Strategic Approach to Imperfection
The key is not to aim for mediocrity, but to view imperfections as opportunities for growth. Your business is never
going to be perfect; but you can be perfectly relatable. Be real, be resilient, and be ready to learn and grow.

Our best relationships in life (and on the screen) are not between us and perfect people. Quite the opposite. We
embrace flaws and appreciate when those around us do the same. Showing your less-than-perfect side will make you
more endearing and solidify a long-term relationship between your business and your customers.

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses,
chambers of commerce, and business professionals who want to make an impression and grow a loyal customer/member
base. She is the author of The Glinda Principle, rediscovering the magic within.
_______________________________________
Medium: @christinametcalf
Facebook: @tellyourstorygetemtalking
Instagram: @christinametcalfauthor
LinkedIn: @christinagsmith

Dawn Murray
Executive Director

IMPORTANT ANNOUNCEMENTS

https://www.youtube.com/watch?v=AH5R56jILag
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Dawn Murray
Executive Director
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​

Fred Baumann
Information Associate

fbaumann@custersd.com
 

Pat Hattervig
Information Associate

phattervig@custersd.com
  

Adrianna Burgess
Office Assistant

assistant@custersd.com

Rachelle Woodford
Office Assistant

bytes@custersd.com

Joel Behlings
Information Associate

info@custersd.com

**Exciting News: Our New Website is Now Live! **
 
Our team has been working around the clock the
last couple months, we are thrilled to announce the
launch of our brand-new website! Designed with
your needs in mind, it offers an exceptional user
experience characterized by intuitive navigation and
a wealth of detailed information. We poured our
hearts into this project, and we can't wait for you to
explore all that it has to offer.

Curious about the exciting new features? You can
now effortlessly submit an event right from our
website with just a few clicks! Dive in and discover
the possibilities by clicking the link below. We hope
you’ll love navigating our new site as much as we
enjoyed creating it for you!

Submit Your Event

Members, please take a minute to check your listing
on our new website and send us a picture /logo for
your business listing.

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
mailto:phattervig@custersd.com
http://assistant@custersd.com
http://bytes@custersd.com
http://info@custersd.com/
https://custersd.com/submit-event


2025

​Board Of Directors
​

Amy Bailey - President

​Craig Reindl - Vice
President

Michelle Fischer -
Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Corey Virtue

Keely Mahony
Miranda Boggs 
Ronni Calvird

​
​

Julie Jenniges - City
Liaison 

Mark Naugle - School
Liaison 

Lydia Austin - CSP Liaison 

Jessica Noteboom - BID
Board Liaison

Visit our Website

https://custersd.com/


Follow Us on Facebook & Instagram

  

To have things added to Buffalo Bytes, please send to bytes@custersd.com. Items
need to be received by Wednesdays at noon in order to be added to weekly Buffalo

Bytes. Thank you!

​MARK YOUR CALENDAR ​

February 17
Custer Chamber Office Closed

Presidents Day

February 20
Custer Dental Studio Mixer

141 N 5th St
5-7 PM

https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
mailto:bytes@custersd.com
mailto:bytes@custersd.com


5-7 PM

February 24- March 1
Custer Restaurant Week

March 1st
Custer Trade Show and Craft Fair

Custer School District Armory
527 Montgomery St

March 6th
Ribbon Cutting

Pain & Movement Solutions
1369 Montgomery St, #103

5-7PM

WEEKLY HUMOR



CHAMBER HAPPENINGS









Purchase Tickets Here

https://square.link/u/5WdQUIt2


 

WELCOME

NEW MEMBERS!
My XO Adventures

555 Pro Books
A & B Business Solutions

CJR Painting

​Dave's Rock Shop
St John the Baptist Catholic Church

Black Hills Glass Restoration



Black Hills Glass Restoration
Sleep Better South Dakota LLC

Our Quilty Things
​Gideons International- Southern Hills Camp

​Pain & Movement Solutions
​ZenBusiness

​Sweet Clover and Sage Salon
​Splish Splash Car, RV, and Dog Wash

​HR Matchbook
Custer Valley Efficiency Living
​Western Tire Chain, LLC
​John Boy's Texas BBQ LLC
​Edward Jones-Jared Slagle

​Rise- Custer
​DGR Engineering

Glen Erin Horse Camp
​Custer's Rendezvous
​Rapid Fire Protection

​Black Hills Bronco Adventures
​Sage Creek Grille

MEMBERSHIP SPOTLIGHT

Today's Membership Spotlight is all about Busy Ewe Farm & Fibers . Thank you for
being a part of the Custer Chamber and community. Here are some words from the Owner,
Brenda.
"Bringing Local Flavor and Color to Custer!
Busy Ewe Farm & Fibers offers locally raised lamb and produce, hand-dyed yarns, hand-
crafted items, and Pasture to Plate dining opportunities to the residents and visitors of
Custer. You can find us and our products at the Trade Show, Custer’s Farmers Market at
Way Park on Saturdays June through October, the Custer Old Time Fair during the 4th of
July, the Labor Day Fall Festival, and other festivals and events around the Black Hills. We
have our lamb and fiber products available year around at the Fiber Nook on our Ranch or
selected products at other local Businesses: Yarns and Notions at the Busy Ewe Kiosk in the
Quilted Buffalo or ground lamb meat or lamb chops at Wild Spruce Market. We carry a
variety of products for everyone - check us out!"

https://www.facebook.com/busyewefarm?__cft__%5b0%5d=AZUCRpnaBELSJdNZrTXTo2pswPCsNGVPhY2cM_BbklsBm2CJiNjdOQCX2hNiT8n3rElFg3j6_0z7k_27xgrMgACW2lRxDsqhbnV_q_hxVDnWsMISRt9-uGWtdx7wncfvdpQfVksQJbOpzb0NEMTq1ZeVYxr9Ist5ZkKDABnKHCp1OcjZNX1f5jxAp21St2-rf-4&__tn__=-%5dK-R
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Black Hills Playhouse Valentine’s Day Pass Sale Available Now!
The Perfect Date Night Awaits!

For Immediate Release

SOUTH DAKOTA – Looking for a unique and unforgettable gift for your loved one this Valentine’s Day? The Black
Hills Playhouse has you covered with a limited-time Valentine’s Date Night Pass, available for purchase from
February 1–14.

For just $72.00 (plus an $8.00 processing fee), theatre lovers will receive:

●      Two tickets to an upcoming Black Hills Playhouse performance
 
●      One large box of their famous popcorn

That’s an $18.00 savings on an enchanting night of live theatre and shared moments. Whether it’s a first date or a
cherished tradition, the Black Hills Playhouse provides the perfect backdrop for love and laughter.

Season 79, titled The Impossible Must Be Possible , features an engaging lineup of four productions sure to
captivate audiences:
●      Agatha Christie’s Murder on the Orient Express
●      Legally Blonde: The Musical
●      Waitress: The Musical
●      The Book of Will
This special Valentine’s Date Night Pass is only available through February 14—don’t miss out on this chance to
create magical memories with your special someone!

Purchase your pass today: https://www.blackhillsplayhouse.com/passes

https://www.blackhillsplayhouse.com/passes
https://www.blackhillsplayhouse.com/passes


Black Hills Playhouse Jr. Camps Are Now Open For Registration
Register your student for a BHP Jr. Camp next summer!

 
For Immediate Release

SOUTH DAKOTA — Registration is now open for BHP Jr. Performing Arts Camps until June 1, 2025,
for sessions happening next summer. BHP Education will host two summer camps in 2025: one for 5th-
8th graders from July 6-12, and another for 8th-12th graders from July 13-19. All campers will have the
chance to learn and perform “Disney’s The Little Mermaid Jr.”
BHP Jr. offers an inclusive and creative theatre experience that emphasizes lifelong learning and a deep
appreciation for the arts. Campers create lasting connections and friendships while benefiting from
passionate instructors. The camp takes place in the beautiful Black Hills Forest at Placerville Camp,
where participants enjoy the full sleep-away camp experience.
“From the moment they enter camp, we let kids know that it’s a safe environment and we accept them,
no matter what,” said Deb Workman, BHP Director of Education.
Students receive guidance and training from industry professionals. The program for grades 5-8 is
tailored to meet each camper at their skill level, enhancing their theatre experience and knowledge. The
8-12 program challenges campers to broaden their skills by delving into the creative process and
moving beyond the script.
To discover more about BHP Jr. Performing Arts Camps and to register your student today, visit
https://www.blackhillsplayhouse.com/camps or call 605-255-4141 for additional information.

###
FOR MORE INFORMATION:

Erin Wegleitner or Deb Workman
edu@blackhillsplayhouse.com
605-255-4910
 
 
 
About the Black Hills Playhouse
The Black Hills Playhouse is committed to creating theatre that welcomes, celebrates, and promotes the human
experience in all its diversity. They seek to collaborate with, employ, share the stories of, and engage individuals of all
backgrounds and experiences to foster a healthy environment for opportunity and growth through the power of
performance art.

Custer State Park Announces Trail

https://www.blackhillsplayhouse.com/camps
mailto:edu@blackhillsplayhouse.com


Custer State Park Announces Trail
Upgrades and Temporary Closures

Pierre, S.D.- The South Dakota Game, Fish and Parks today announced the start of a significant trail
upgrade project aimed at enhancing the visitor experience and preserving the natural beauty of Custer
State Park.
 
To facilitate these improvements, portions of the Sylvan Lake Shoreline Trail will be temporarily closed,
while the entire Sunday Gulch Trail will be closed starting September 9, 2024, and continue into the spring
of 2025.

For more information about the trail upgrades or the Sylvan Lake Master Plan, please visit
custerstatepark.com or contact Lydia Austin at Lydia.Austin@state.sd.us

NEWS FROM THE STATE

FEBRUARY 2025
SDVISIT.COM

2025 À LA CARTE COOPERATIVE
MARKETING PROGRAM REMINDER

Greetings, Industry Partners!
There are still openings in the 2025 À La Carte Cooperative Marketing Program . Several options

have registration or asset deadlines in February, so now is the time to act!
Travel South Dakota supports up to 50% of the cost for select options, helping you stretch your

dollars further and maximize your marketing investment.
Deadline: Wednesday, February 19

Digital Truck Billboard – Featured ads on mobile billboards in Omaha.
Cost: $2,000

iHeart Radio Sponsorship – 30-second, professionally-produced audio spots.
Cost: $3,500

https://7ukf5liab.cc.rs6.net/tn.jsp?f=0013QWl8Q_QUPUTgu5Kq9GTiphueRYhfs1R3JsX8MHQolVOzTILZk1p5Anv1TVnSOXknbOa-vS8fYc6t0DiytDROwt9LGXx-UKcGQC8HZPX4fosCw8MlwvjwOgSp-fCZ05o_SkAay0qkDMCfPr25mrPFECrFNA9hC_0F6FvAAdgHJuE9zmXfS39KgWp_gFdErL_l0_FrsyklD-Pv5EsfvFJQcpsaT5gHXortU5VQR7BuLqln0pX1YjfQrrVu2dGzaq5tq0cPEisaeFf9aq6nfv4jS39lunEtNtTuDFiOBTmevHfydDy-b1c8AR7Nrzfj6XPrr4-zp5EDlTgDc0kkisk4TIWBnQpG64k4xoVpOwCUy_33EgdZgHHkhgCMOM74jZHtE3z0DGkc4KUxUFA1YkhmnbKpvEgWs2dfjW7Ddfr4oJKj7RyzqSXo8mG4QdCrZjqW6QlsGFfFxakYlYuY1-jBDsIY1-DzlMyzBMr9P8Q0HkwS7DWVeMzv0hW22-7VE0huFI7FBK_IH-lPVDLf_mhwmNTgshKkEBAkC0Com9Pu3rnXeiVlV2_g3il8a8hed5QXTMVxWngi4aWvBPiEWm7P2ABsC9373PsEDsmAeSjwnyx2z1xxomQVH_Vejj2NWmw8fvsJVCffMDLy6VcuI9F17YAbmsl5Cmi5jEiEOFxqzglYnP2RAUcfeL_jY1FzTOoMbe8hBWcnHI=&c=vXx671g9YzrJVYOoRoU66otBUeUoTBFfYB1HjcKpLMKCHhQAhCbJEA==&ch=5p1-yVzxzRTpwAuuS6h75g00f0drPNmqOaWYEvOaJZvG6h-7eD6ZvQ==
mailto:Lydia.Austin@state.sd.us
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33c712d1c234a013fccf08695a9753679511935725b8600baa7ba10c599afe0a35623fc64f35517d15a3869d24dea920c8d
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33cd160e1cd76826656c498ad2c73cbc76e2204b4449b4aae86cda07d5304df4c4b19f9868e835237c648c821bc292a6f44


Cost: $3,500
Minnesota Star Tribune Behavioral Email – Reach travelers directly in their inbox.

Cost: $1,400
TripAdvisor Native Ads – Target users browsing travel destinations in South

Dakota.
Cost: $5,500

Deadline: Wednesday, February 26
TravelSouthDakota.com Retargeting Ads – Target visitors already searching for

South Dakota vacations.
Cost: $4,000

Each option has its own requirements and deadline, so please make sure to check out the À La
Carte Cooperative Marketing booklet on SDVisit.com and register online.

If you’re not sure which is the best fit for you or if you have other questions, please contact either
Alexa Dorn or Ashley Worth.

All our best,
Jim and Team

 

 

 
SDVISIT.COM

travelsouthdakota.com
toursdakota.com

 
artscouncil.sd.gov

mediasd.com

PRESS RELEASE

Project Update
Friday, Feb. 7, 2025

https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33ce96393fbf243649955a463d1b2fab54e5335b86db59fd72955f556e827ceb34ba9379605e0e96a31b736d00535e84655
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33cd87d674c546dc3eea2a75fedfc6fcb16fbb569ffdd0264eb1e1ef61df78157805ef1ac1ac3109ba97e9a3995d5caff93
mailto:alexa.dorn@travelsouthdakota.com?subject=2025 %C3%80 La Carte Program 
mailto:ashley.worth@travelsouthdakota.com?subject=2025 %C3%80 La Carte Program 
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33cf01ede69d2160e358e891aadbf2d62c870696070251a8287348ad79f86cd91f581b007a8744322b3a6650c6124272c97
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33c50de95ff30cead8ed1069a1433202e0759de3d039e1678ac6b835013c048715370ad79631b18c8c739391b63d441d127
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33cf699ae412561c07d3dc99a66cb12bd48f18455a154e882f9348933c0f6c56f87f62b33d4e9b8cbcbdbde77b37242bf2e
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33c9aa76ce1a96862c7333a12f6bb82adbc565c881897638a411341a2b712f5d5fe9bd13ca0f4c557bf835e855dcfbdce0a
https://click.email.travelsouthdakota.com/?qs=bd09fec0bcb8b33c50a22b43fcc12eb90b45f41b35dc31198ea5b8ea6ed7637a7100ea8a359ec01a052563977c3058af9cd3830a89927bf6


Friday, Feb. 7, 2025

Construction Updates:

Phase 1 construction is complete until summer 2025, when crews will place final surfacing.
Currently, there are approximately two miles of gravel and three miles of hard surface between
Pactola Dam and the Pennington-Lawrence County Line.

Phase 2 (south end of Pactola Dam to south end of Sheridan Lake) construction will take place
in 2025 and 2026, with final surfacing scheduled for 2027. Phase 2 construction operations

currently involve off-road grading, tree clearing, and logging operations. The contractor is using a
pilot car and flaggers as needed from 7 a.m.to 6 p.m. M.T. on weekdays and some Saturdays.

View Construction Updates

� Construction Zone Reminders �
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is
not working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy
385 infrastructure improvement project that will include
routing options and continuous business promotion. BH&B's
goal is to educate and to explain that this simple detour will
not prevent, nor should it discourage visitors from enjoying
their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major
traffic changes.

To subscribe, simply text “US385” to 605-566-
4041.
​Subscribers can unsubscribe at any time.

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


Custer Senior Center
FebruaryActivities

February Information

Visit our Website

WEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/daf6988e-2a68-4f27-9d99-c5056c0402e1.docx?rdr=true
https://secure.smore.com/n/1g52bu
https://secure.smore.com/n/1g52bu


HELP WANTED













Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

​
dmurray@custersd.com /custersd.com

https://custersd.com/help-wanted
mailto:dmurray@custersd.com
https://www.custersd.com/


Send Us An Email Visit our Website

Custer Area Chamber of Commerce | 615 Washington St. PO Box 5018 | Custer, SD
57730 US

Unsubscribe | Update Profile | Constant Contact Data Notice

mailto:dmurray@custersd.com
https://custersd.com/
https://www.constantcontact.com/legal/customer-contact-data-notice

	CUSTER CONNECTIONS
	How to be Perfectly Imperfect
	Relatability
	Transparency
	Authenticity
	Fearlessness
	Healthier Work Environment

	A Strategic Approach to Imperfection

	IMPORTANT ANNOUNCEMENTS
	﻿MARK YOUR CALENDAR﻿
	WEEKLY HUMOR
	CHAMBER HAPPENINGS
	WELCOME

	MEMBERSHIP SPOTLIGHT
	AREA EVENTS
	ANNOUNCEMENTS
	Custer State Park Announces Trail Upgrades and Temporary Closures
	NEWS FROM THE STATE
	PRESS RELEASE
	HWY 385 ROUTING INITIATIVE
	WEEKLY INSPIRATION
	HELP WANTED

