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CUSTER CONNECTIONSCUSTER CONNECTIONS

The new year is the perfect time for beginnings and setting goals. It also makes for good marketing campaigns and
changes to your business. There are so many things you can do to provide value for customers and potential customers.
If you don’t use this time to try something new, you're leaving money on the table.

This article contains some excellent business tactics to try for the new year. However, they may not all fit your business.
When reviewing this list, keep your target audience in mind and ask yourself, will this provide value for them?

If you don’t have a target audience defined, that should be your first step. After all, if you don’t know who you’re talking
to, how do you know if you’re providing value to them?

Marketing and Promotional Ideas
The new year is a time for resolutions. Play off that and run campaigns that are either in support of people’s common
New Years resolutions or having a little fun with them. For instance, a donut shop can play around with the common
resolution of losing weight—"We’ll be here when you’re done with this New Year’s resolution thing” or “We’re hard at
work creating a calorie-free donut. Sign up for our newsletter to find out when it’s coming out.” If you’re taking a jab at
resolutions, make your campaigns funny. People might just share them.

Additional marketing ideas include:
·        Run a sale on items or services that tie into popular New Year's resolutions.
·        Design a New Year's social media contests like “Share your ‘New You’ pics to win.”
·        Share your expertise in areas involving common New Year’s resolutions.

Content and Communication Strategies
In 2025, every business needs an email list. It doesn’t matter how many followers you have on social; the platform could
shut down tomorrow and you have no way of contacting your fans. If you have their emails, on the other hand, you can
always reach them—even when they’re on a social media “break.”



The new year is the perfect time to embrace digital marketing strategies and finally follow through on taking that next
step. Also, embrace the technology that can make digital marketing easier like a good email scheduler, AI, a CRM, and
design software to create visually appealing content. Some tools can do several of these things for you in one solution.
Use them to:

·        Write a compelling New Year's newsletter with valuable content
·        Draft a blog, video, or podcast series focused on helping customers achieve their goals
·        Leverage SMS marketing, which has a remarkable 98% open rate
·        Create a challenge that will help educate your customers or interest them in your products/services

Business Development
When was the last time you changed something up in your business? While you don’t want to change just for change’s
sake, trying something you’ve been putting off can gain a lot of support this time of year. People expect to see “new” at
the new year.

Keep your audience abreast of the changes you’re making. These types of announcements can be exciting. They will
enjoy watching your dreams come to fruition and seeing how many people want to start their own businesses, giving
them a behind-the-scenes look at what you’re doing can help you amass a following. There’s a big business trend in
teaching/coaching after becoming a success. Teaching as a service has become a lucrative offshoot for many businesses.

Technology and Growth
We touched upon this earlier but embracing emerging technology can help streamline your operations and daily tasks to
give you more time to do the things that can’t be automated. Make the following a priority this year:

·        Integrate AI tools to enhance marketing strategies
·        Explore automation technologies
·        Utilize predictive analytics to anticipate market trends

Customer Engagement
It’s time to also prioritize relationship building. People buy from those they know, like, and trust. If they can’t
remember your name, they aren’t able to buy from you.

Building relationships takes time and you must give (a lot) to get. Here are a few ideas to help you start the new year off
right by building those connections:

·        Share your business's (or your personal) New Year's resolutions. These types of things can help people connect to
you.
·        Thank loyal customers. Showing appreciation makes your current customers feel good and leaves an impression on
future customers.
·        Listen on social media and respond to comments and questions. Insert yourself in conversations in a friendly,
helpful way. Don’t barge in like a barker at a circus or auction, “yelling” about what you offer. No one responds to that
type of behavior in a social setting.

By implementing these strategies, you can start the year with momentum and create meaningful connections with your
ideal audience. After all, “creating more meaningful connections” is probably one of the best business resolutions you
can make.

Christina Metcalf is a writer/ghostwriter who believes in the power of story. She works with small businesses, chambers of
commerce, and business professionals who want to make an impression and grow a loyal customer/member base. She loves
road trips, hates exclamation points, and believes the world would be a better place if we all had our own theme song that
played when we entered the room. What would yours be?
_______________________________________
Twitter: @christinagsmith
Facebook: @tellyourstorygetemtalking
LinkedIn: @christinagsmith

Dawn Murray

http://www.christinargreen.com/
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MINIMUM WAGE INCREASES JANUARY 1
Effective January 1, 2025, South Dakota’s minimum wage for non-
tipped employees will be $11.50 per hour, up from $11.20 per hour

in calendar year 2024.
For tipped employees, the hourly minimum wage for calendar year

2025 will be no less than $5.75 per hour, up from $5.60 in calendar
year 2024.

With limited exceptions, South Dakota’s minimum wage applies
regardless of the age of the employee, the number of hours worked

each week, or length of employment. 
For more information, visit the DLR website.
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20252025

Board Of DirectorsBoard Of Directors

Amy Bailey - President

Craig Reindl - Vice
President

Michelle Fischer -
Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock

Corey Virtue
Keely Mahony

Miranda Boggs 
Ronni Calvird

Julie Jenniges - City
Liaison 

Mark Naugle - School
Liaison 

Lydia Austin - CSP
Liaison 

Jessica Noteboom - BID
Board Liaison

Congratulations to our new Board members and a BIG
thank you to Aaron Davis of Valhalla Legal, PLLC for
counting all the ballots.
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To have things added to Buffalo Bytes, please send to bytes@custersd.com. Items
need to be received by Wednesdays at noon in order to be added to weekly Buffalo

Bytes. Thank you!

MARK YOUR CALENDARMARK YOUR CALENDAR

January 23rd
State Farm Mixer

609 Mt Rushmore Rd
5-7 PM

February 20
Custer Dental Studio Mixer

141 N 5th St
5-7 PM

February 24- March 1
Custer Restaurant Week

March 1st
Custer Trade Show and Craft Fair

Custer School District Armory
527 Montgomery St

WEEKLY HUMORWEEKLY HUMOR
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WELCOMEWELCOME

NEW MEMBERS!

555 Pro Books
A & B Business Solutions

CJR Painting



CJR Painting
Dave's Rock Shop

St John the Baptist Catholic Church
Black Hills Glass Restoration

Sleep Better South Dakota LLC
Our Quilty Things

Gideons International- Southern Hills Camp
Pain & Movement Solutions

ZenBusiness
Sweet Clover and Sage Salon

Splish Splash Car, RV, and Dog Wash
HR Matchbook

Custer Valley Efficiency Living
Western Tire Chain, LLC
John Boy's Texas BBQ LLC
Edward Jones-Jared Slagle

Rise- Custer
DGR Engineering

Glen Erin Horse Camp
Custer's Rendezvous
Rapid Fire Protection

Black Hills Bronco Adventures
Sage Creek Grille

MEMBERSHIP SPOTLIGHTMEMBERSHIP SPOTLIGHT

Here are some words for our new member and this week's membership spotlight, Black Hills
Glass Restoration.
"We offer mobile service to builders, property owners, and management companies, and are a
trusted subcontractor by many major builders throughout the Midwest.
Scratches, acid-etched and scratched graffiti, hard water stains and welding/grinding spatter
can all be removed for a fraction of the replacement cost.
We offer mobile service to builders, property owners, and management companies, and are a
trusted subcontractor by many major builders throughout the Midwest.
Thanks, Jim Cook"
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Black Hills Playhouse Jr. Camps Are Now Open For Registration
Register your student for a BHP Jr. Camp next summer!

 
For Immediate Release

SOUTH DAKOTA — Registration is now open for BHP Jr. Performing Arts Camps until June 1, 2025,
for sessions happening next summer. BHP Education will host two summer camps in 2025: one for 5th-
8th graders from July 6-12, and another for 8th-12th graders from July 13-19. All campers will have the
chance to learn and perform “Disney’s The Little Mermaid Jr.”
BHP Jr. offers an inclusive and creative theatre experience that emphasizes lifelong learning and a deep
appreciation for the arts. Campers create lasting connections and friendships while benefiting from
passionate instructors. The camp takes place in the beautiful Black Hills Forest at Placerville Camp,
where participants enjoy the full sleep-away camp experience.
“From the moment they enter camp, we let kids know that it’s a safe environment and we accept them,
no matter what,” said Deb Workman, BHP Director of Education.
Students receive guidance and training from industry professionals. The program for grades 5-8 is
tailored to meet each camper at their skill level, enhancing their theatre experience and knowledge. The
8-12 program challenges campers to broaden their skills by delving into the creative process and moving
beyond the script.
To discover more about BHP Jr. Performing Arts Camps and to register your student today, visit
https://www.blackhillsplayhouse.com/camps or call 605-255-4141 for additional information.

###
FOR MORE INFORMATION:
Erin Wegleitner or Deb Workman
edu@blackhillsplayhouse.com
605-255-4910
 
 
 
About the Black Hills Playhouse
The Black Hills Playhouse is committed to creating theatre that welcomes, celebrates, and promotes the human
experience in all its diversity. They seek to collaborate with, employ, share the stories of, and engage individuals of all
backgrounds and experiences to foster a healthy environment for opportunity and growth through the power of
performance art.

https://www.blackhillsplayhouse.com/camps
mailto:edu@blackhillsplayhouse.com


Dr. Gordon Ambrosino, new Managing Director of Museum, Interpretation & Cultural Affairs of The
Indian Museum of North America® at Crazy Horse Memorial®

January 6, 2025 – CRAZY HORSE, SD
Crazy Horse Memorial Foundation is excited to welcome Dr. Gordon Ambrosino as the new Managing Director of

Museum, Interpretation & Cultural Affairs of The Indian Museum of North America® at Crazy Horse Memorial®. Dr.
Ambrosino will begin his new role in late January of 2025.

Dr. Ambrosino, currently serving as the Curator at the Plains Indian Museum within the Buffalo Bill Center of the West
in Cody, Wyoming, brings a wealth of experience and academic expertise to his role. He holds a Ph.D. from La

Universidad de Los Andes in Bogotá, Colombia, along with a B.A. from Northern Arizona University. In addition to his
curatorial work, Dr. Ambrosino is an Adjunct Assistant Professor in the Anthropology Department at the University of

New Mexico. His extensive background includes positions as a NAGPRA Coordinator at the Maxwell Museum of
Anthropology and Auburn University, as well as postdoctoral fellowships at the Los Angeles County Museum of Art,

where he contributed significantly to the Art of the Ancient Americas Department.
Dr. Ambrosino's career is marked by a commitment to cultural preservation and education, demonstrated through his

previous roles as a Collections Manager and Repatriation Specialist at the Field Museum in Chicago and as a consultant
for archaeological and curatorial projects in Colombia. His diverse experiences, ranging from teaching to museum

management, underscore his dedication to anthropology and the arts. As he continues to shape the narrative of Plains
Indian culture, Ambrosino's work not only enriches the Museum but also fosters greater understanding and

appreciation of Indigenous heritage.
“We are excited to bring Dr. Gordon Ambrosino to Crazy Horse Memorial Foundation to lead The Indian Museum of
North America®," said Whitney A. Rencountre II, Crazy Horse Memorial® CEO. "Gordon’s experience at the Buffalo

Bill Center of the West in Cody, Wyoming, along with his experience working with tribes, will be a great resource for the

Memorial. The CHMF Board of Directors and Senior Executive Team look forward to working with him to ensure The
Indian Museum of North America® continues to advance our mission.”

Dr. Ambrosino uses his ethical principles to guide his curatorial and educational work, upholding the same values of
merit, inclusion, reciprocal benefit, and growth as those held by the Crazy Horse Memorial Foundation (CHMF) and
drawing from his previous roles, he envisions designing, implementing, and providing strategic direction for vibrant

curatorial and educational programs that foster enduring, mutually beneficial relationships with Crazy Horse
Memorial®.

For more information about the Memorial please visit www.crazyhorse.org and follow Crazy Horse Memorial® on all
social media and/or contact Amanda Allcock at 605-673-4681, or email Amanda.Allcock@crazyhorse.org.

 
About the Crazy Horse Memorial Foundation

Crazy Horse Memorial Foundation’s mission is to honor, protect, and preserve the culture, traditions, and living
heritage of the North American Indians. The Foundation fulfills its mission by continuing the progress on CRAZY

HORSE MEMORIAL®, the world’s largest mountain sculpture; acting as a repository for Native American artifacts, arts

https://crazyhorsememorial.us14.list-manage.com/track/click?u=af7eba51ee036a02db7ba2939&id=981a00ef7f&e=2c75c1173e
mailto:Amanda.Allcock@crazyhorse.org
https://crazyhorsememorial.us14.list-manage.com/track/click?u=af7eba51ee036a02db7ba2939&id=613120270d&e=2c75c1173e


HORSE MEMORIAL®, the world’s largest mountain sculpture; acting as a repository for Native American artifacts, arts
and crafts through THE INDIAN MUSEUM OF NORTH AMERICA® , and the Museum’s Native American Educational

& Cultural Center®; and by establishing and operating THE INDIAN UNIVERSITY OF NORTH AMERICA®.

Custer State Park Announces TrailCuster State Park Announces Trail
Upgrades and Temporary ClosuresUpgrades and Temporary Closures

Pierre, S.D.- The South Dakota Game, Fish and Parks today announced the start of a significant trail upgrade
project aimed at enhancing the visitor experience and preserving the natural beauty of Custer State Park.
 
To facilitate these improvements, portions of the Sylvan Lake Shoreline Trail will be temporarily closed, while
the entire Sunday Gulch Trail will be closed starting September 9, 2024, and continue into the spring of
2025.

For more information about the trail upgrades or the Sylvan Lake Master Plan, please visit
custerstatepark.comcusterstatepark.com or contact Lydia Austin at Lydia.Austin@state.sd.usLydia.Austin@state.sd.us

NEWS FROM THE STATENEWS FROM THE STATE

DECEMBER 2024
SDVISIT.COM
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FOR IMMEDIATE RELEASE: Wed., Jan. 22, 2025
CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director

 
2024 Shows Growth for South Dakota’s Tourism Industry

PIERRE, S.D. – The tourism industry in South Dakota continues to thrive, with 2024 marking another year of record
growth and economic contributions statewide.

According to the annual study conducted by Tourism Economics, South Dakota welcomed 14.9 million visitors, an
increase of 1.4% over 2023. Those visitors spent $5.09 billion, an increase of 2.8% over 2023. James Hagen, the

Secretary of the Department of Tourism, announced the state’s success at the 2025 South Dakota Governor’s
Conference on Tourism.

“We are thrilled with the industry’s steady growth, and these accomplishments reflect our ongoing efforts to market
South Dakota across the globe,” said Hagen. “We will continue our strategic efforts to promote South Dakota as a

premier vacation destination.”
The tourism industry remains essential to South Dakota’s economy, providing an indispensable source of job creation
and household income to thousands. 58,824 jobs in South Dakota were supported by the tourism industry, generating

$2.24 billion of income for those families.
In 2024, tourism generated $398.7 million in state and local tax revenue. Tourism reduced the tax burden on South

Dakota households by $1,105.
“These numbers display the vital role that tourism plays in South Dakota and our local economies,” said Hagen. “We

are proud of the positive impact this industry has on our communities. Tourism in South Dakota creates jobs, generates
state and local revenue, and enhances the quality of life for all South Dakota residents – greatly contributing to the

strongest economy in America.”
As one of South Dakota’s leading industries, tourism fuels local business, and generates state and local tax revenue

while showcasing the state’s rich heritage, breathtaking landscapes, and vast outdoor offerings.
Travel South Dakota indicates that a strong fall season, an excellent pheasant hunting season, and a rebound in

international visitation, including visitors from Canada, contributed to 2024’s success.
To view the full 2024 Tourism Economics report, visit SDVisit.com.

The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The
Department is led by Secretary James D. Hagen.

 
-30-

MEDIA NOTES:
 

·    KEY STATS
o Visitor spending reached $5.09 billion, an increase of 2.8% over 2023

o14.9 million – number of visitors that came to South Dakota, an increase of 1.4% from 2023
o5.2 million – the number of hotel room nights booked in 2024

o8.7 million visitors to South Dakota’s state parks and 3.8 million visitors explored national parks in 2024

·    All data reflects 2024 calendar year (January – November) numbers over 2023 unless otherwise noted.
·    Sources: Tourism Economics, Longwoods International, Smith Travel Research, South Dakota Game, Fish and Parks

·    Photos from this week’s tourism conference can be found here. Credit: Travel South Dakota
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Project Update
Friday, Dec. 27, 2024

Construction Updates:
Effective Dec. 20, 2024 - Jan. 5, 2025, there are no pilot cars or flaggers in use in the Phase 2
construction area.
The use of flaggers and pilot cars will resume on Jan. 6, 2025, for Phase 2 construction.

View Construction Updates

� Construction Zone Reminders �
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is
not working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


  HWY 385 ROUTING INITIATIVE HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy
385 infrastructure improvement project that will include
routing options and continuous business promotion. BH&B's
goal is to educate and to explain that this simple detour will
not prevent, nor should it discourage visitors from enjoying
their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major
traffic changes.

To subscribe, simply text “US385” to 605-566-
4041.
Subscribers can unsubscribe at any time.

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


Custer Senior Center
January Activities

January Information

Visit our Website

WEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/c4c1f53b-83c8-455c-9004-bf80bda92397.docx?rdr=true
https://secure.smore.com/n/1g52bu
https://secure.smore.com/n/1g52bu


HELP WANTED















Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

dmurray@custersd.com /custersd.com

https://custersd.com/custer-helpwanted
mailto:dmurray@custersd.com
https://www.custersd.com/


Send Us An Email Visit our Website

Follow Us

    

Custer Area Chamber of Commerce | 615 Washington St. PO Box 5018 | Custer, SD
57730 US
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