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You might think your best customers already know everything your business does. After all, they’ve bought from you
before. They follow you on social media. They’re on your email list. They’ve been in your store, visited your website, or
worked with your team. Maybe they’ve event sent work your way.

But they probably don’t know nearly as much as you think they do.

Everyone’s busy these days. Your business is central to you. If you’re fortunate, to your customers, your business is just
one part of a very full day filled with work, family, errands, bills, appointments, deadlines, and scrolling on social media.

Small business owners often assume that if they’ve mentioned a product, service, upgrade, event, or special once, their
audience knows about it. Most people need to hear something several times, in several ways, before it truly registers.
Then they need a few more sightings before they act on it.

That means one of your biggest growth opportunities may not be finding a brand-new audience. It may be helping the
people who already like and trust you understand more of what you can do for them.

Think about the customer who comes to a bakery every Saturday for pastries but has no idea the store also makes
corporate gift boxes. Or the homeowner who hires a landscaping company for mowing but doesn’t realize it offers
seasonal cleanups, irrigation checks, or holiday lighting. Or the client who works with an accounting firm once a year at
tax time but doesn’t know it can help with bookkeeping, payroll, or business planning.

If a loyal customer doesn’t know these things about your business, you have a communication problem.
Existing customers are your warmest audience. They already know you and have decided you are worth paying. But if
they don’t know the full range of what you offer, they can’t buy it, ask about it, or refer people to it.

You don’t need a complicated marketing funnel to fix this; just better visibility inside the customer relationships you
currently have.

Appealing to Your Customers

Start by looking at your customer interactions. Where do people already encounter your business? Your receipts,
invoices, email signatures, appointment reminders, packaging, menus, waiting area, website, voicemail, social media
bios, and follow-up emails are all places where customers can learn something useful. For example, instead of a receipt
that reads “thank you,” a retailer could add, “Ask us about private shopping appointments.” A service business could



include a short note on invoices: “We also offer maintenance plans for ongoing support.” A salon could include a
seasonal reminder in its appointment confirmation: “Need color, conditioning, or bridal styling? We can help with that
too.”

This is helpful. You’re not shouting “buy more from us.” You’re giving gentle reminders to people who already like you
by saying, “Here are other ways we may be able to help.”

You can also create simple “Did You Know?” content. This works well in newsletters, social posts, lobby signs, short
videos, and even table tents. The format is easy and direct:

“Did you know we also offer delivery?”
“Did you know we can create custom orders?”
“Did you know members receive early access?”
“Did you know we handle repairs, not just new installations?”

These reminders may feel obvious to you because you live inside your business every day. Your customers don’t. What
feels repetitive to you may be the first time they’ve heard it.

Another strong strategy is to organize your services by customer need instead of by internal category. Many businesses
list what they sell, but customers are usually looking for a solution to a problem, not a list they have to search and apply
to their problem. Instead of simply saying, “We offer design, printing, signage, and promotional products,” a business
could say, “Planning an event? We can help with banners, invitations, branded giveaways, programs, and directional
signage.”

That kind of framing helps people connect the dots. It turns a list into a solution that customers can easily act on.

It’s also worth training your team to mention related products or services in a natural way. Not every interaction needs to
be but staff can be trained to listen for opportunities.

If a customer mentions they’re planning a party, your team can say, “Just so you know, we also do custom trays.” If
someone books one service, your team can mention the next logical service. If a customer buys a product that requires
maintenance, your staff can explain what support is available.

The key is relevance. Good cross-selling feels like service. Bad cross-selling feels like someone trying to meet a quota.

Cleaning House

Your website deserves attention too. Many business websites hide valuable offerings under vague tabs or buried pages.
Make sure your homepage clearly communicates who you help, what you offer, and what customers should do next. If
someone has to hunt for your services, they probably won’t. Most of us are not known for our patience when we’re
looking for something specific.

You can also use stories to educate customers. Instead of only announcing services, show examples. Share a short post
about how you helped a client prepare for a big event, solve a last-minute problem, refresh a space, save time, or choose
the right option. Stories make your offerings easier to remember because they show the service in action.

Don’t bombard your customers; just make your business easier to understand and work with.

Before spending more money trying to reach strangers hoping they’ll like you, take a closer look at the people who
already do.

What do they buy from you now? What else might they need? What do they still not know? Where could you add a
helpful reminder, a clearer explanation, or a better invitation?

Your best customers may be ready to do more business with you. They may be happy to refer you. They may even need
exactly what you offer. But they can’t act on what they don’t know.
 



Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses, chambers of commerce, and
business professionals who want to make an impression and grow a loyal customer/member base. She is the author of The Glinda Principle,
rediscovering the magic within.
_______________________________________
Facebook: @metcalfwriting
Instagram: @christinametcalfauthor
LinkedIn: @christinametcalf5

Dawn Murray
Executive Director

2026 EVENTS CALENDAR
A full list of 2026 events by the Chamber and

other organizations.

Click to download calendar

July 3rd-4th
4th of July Celebrations

July 17th- 19th
Gold Discovery Days

http://www.christinametcalf.com/
https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1
https://files.constantcontact.com/5db701af301/9c837b3c-26e9-4cf8-81ed-ebccf1e8f29f.pdf?rdr=true


REMINDER: NICOTINE SALE CHANGES

Effective July 1, if you sell any type of nicotine product -tobacco, vape products, or nicotine
pouches- you will now need a license. When South Dakota lawmakers passed SB 221 and HB

1220 they established a comprehensive licensure system for all nicotine products.
Find out how to get licensed and the new fee structure for nicotine retailers, nicotine distributors,

and tobacco wholesalers/distributors by clicking here.

https://track.mctradelinktracking.com/api/Communication/Communication/2761122/click?url=https%3a%2f%2fsdlegislature.gov%2fSession%2fBill%2f27278&x-tenant=SouthDakotaRetailersSDASSOC
https://track.mctradelinktracking.com/api/Communication/Communication/2761122/click?url=https%3a%2f%2fsdlegislature.gov%2fSession%2fBill%2f26654&x-tenant=SouthDakotaRetailersSDASSOC
https://track.mctradelinktracking.com/api/Communication/Communication/2761122/click?url=https%3a%2f%2fsdlegislature.gov%2fSession%2fBill%2f26654&x-tenant=SouthDakotaRetailersSDASSOC
https://track.mctradelinktracking.com/api/Communication/Communication/2761122/click?url=https%3a%2f%2f123460478-738638246858825184.preview.editmysite.com%2fuploads%2f1%2f2%2f3%2f4%2f123460478%2fnicotine2026-2.pdf&x-tenant=SouthDakotaRetailersSDASSOC


Printable Copy

https://files.constantcontact.com/5db701af301/4101c40c-5f65-4419-957d-e098f25c64ce.pdf?rdr=true












Printable Copy

https://files.constantcontact.com/5db701af301/279a009d-8103-46e8-ac7d-eaa3aa1b0e24.pdf?rdr=true




Printable Gold Discovery Days Sponsorship Form

https://files.constantcontact.com/5db701af301/f575cf5f-bd2a-424b-997a-765cf0e67698.pdf?rdr=true






Follow Us on Facebook & Instagram

  

July 15th

https://www.facebook.com/custerchamber/
https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.instagram.com/custersdchamber/




Network Troubleshooting & Installtion LLC
John's Handyman Service

﻿The Black Hills Bakery- Gluten Free
﻿Black Hills Disc Golf Club

﻿Hobo's Healing Heart
﻿Black Hills Roofing

﻿Wolff's Plumbing & Heating
﻿Aardvark Pest Management

﻿Custer Reloading Center
﻿Fort Welikeit Campground

﻿Black Hills Sewer and Drain Solutions
﻿KND Accounting Solutions

Weather Tite Exteriors
﻿Black Hills Lifestyle Magazine﻿

Wild Spruce Market
Fly Badlands

﻿PDQ Specialty Products
﻿Xtreme Sports Simulators

The Christians Team-Broker Heath Shields
The Hills Finest-Bridal by Michelle

Don't Panic, LLC



Membership Spotlight: Black Hills Playhouse
This week, we’re shining the spotlight on one of the Black Hills’ most treasured cultural experiences— Theatre 605 Black Hills
Playhouse!

Nestled in the heart of Custer State Park, Black Hills Playhouse has been bringing professional live theatre to audiences since
1946. As one of the nation’s longest-running summer stock theatres, it offers unforgettable performances in a truly unique setting
surrounded by the beauty of the Black Hills.

What makes Black Hills Playhouse special:
Professional theatre productions featuring talented performers from across the country
Musicals, comedies, dramas, and family-friendly entertainment
A historic venue located in scenic Custer State Park
Opportunities for students and theatre professionals to grow their craft
A beloved summer tradition for both locals and visitors

From opening night excitement to standing ovations under the pines, every performance creates lasting memories and showcases
the power of the arts in our community.

24834 S Playhouse Rd, Custer, SD
(605) 255-4141
BlackHillsPlayhouse.com

Thank you, Black Hills Playhouse, for enriching the Black Hills through creativity, storytelling, and world-class live theatre!

https://www.facebook.com/theatre605?__cft__[0]=AZYAF6kXVy7_h9vIIqbgTRHpWTdlW0-EEsJ6LF1IJtcomeUGsNY7xDKEYh2rteBqWoqQhGreVK6DZaXZGjpjEpZgaiZ320Np79Ts7d8_s8v7Y_zzCAT3TJISBky-DfnOGOh5Wy8EkXq8ozciDKf6SQS30SnAruBtsH1mhUAtJb5kw9LG0vSzimlPWjFil2W0Mqg&__tn__=-]K-R
https://www.facebook.com/theatre605?__cft__[0]=AZYAF6kXVy7_h9vIIqbgTRHpWTdlW0-EEsJ6LF1IJtcomeUGsNY7xDKEYh2rteBqWoqQhGreVK6DZaXZGjpjEpZgaiZ320Np79Ts7d8_s8v7Y_zzCAT3TJISBky-DfnOGOh5Wy8EkXq8ozciDKf6SQS30SnAruBtsH1mhUAtJb5kw9LG0vSzimlPWjFil2W0Mqg&__tn__=-]K-R
https://l.facebook.com/l.php?u=http%3A%2F%2FBlackHillsPlayhouse.com%2F%3Ffbclid%3DIwZXh0bgNhZW0CMTAAYnJpZBExd1VNQnZLMEJjd0tBTHNTSHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR7-mN8po_e7shb2ZZXJ_JMvFkbDsIZHdFdslTeicQB4pA6PrPhBDY7i0lHriw_aem__SiJyY3_fk7DCVNktHqABA&h=AUCkRyAM4H6Sud83_vMCVbCjIl5l6v0aGeiocQsg9ybjuOeD-crOgIifssTkTWoFIOdOGZkipYVDzXTf_UqviwPSM__I1DWRLqLsQQCCL3-ZZYjFCwT0znNCyQB-IYlDS4YxOjtP6XC7oA&__tn__=-UK-R&c[0]=AUDy92bbl8ETcieRO-aEd6JUVtEr50f7jwXDYKheuKexh43qfbuhsmth9ShX7btnT_6u18rEjrOnU_KcY1C3hhgMfZdVoD3UBRRYRiGu8G2dxGu1jZMWou8zsjlbDUNR0eS2791r9Q7l9bgau6TrUAl69hJHHW7C4rCI935sqCZIcv0N5rcq-aUIK3dPzAX_C492NNncH0fhI7rVk0YEn_glFw


We love shining a light on the amazing businesses that make our community great! 💛
Would you like to see your business in the spotlight? ✨

Send a short write-up and a few photos to assistant@custersd.com — we can’t wait to feature YOU! 📸

https://app.constantcontact.com/pages/campaigns/email/edit/activity/019ea4cf-b92e-433a-ac2c-3081c0915aee#






https://www.facebook.com/profile.php?id=61550650950814
https://www.facebook.com/profile.php?id=61550650950814


Printable Copy

https://files.constantcontact.com/5db701af301/2a0defda-5578-4a50-9699-a8c30dab0234.pdf?rdr=true
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https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBGj9XzvXi1syKkeTFQuWxsnJpq0dqIze_EMX463-tFxkbPAhjfCAjPXoev9pOQzh8jhjkrgoADG3klCYVYPG2ZjKtS9g


GREAT FACE PROGRAM &
GREAT PLACE PROGRAM
With another busy summer in full swing, we wanted to send a quick reminder about the South Dakota Great Face Program
and the South Dakota Great Place Program.
These programs put a spotlight on the people and businesses that exemplify great service. We truly appreciate those who
consistently and continuously go above and beyond to help visitors at every opportunity, and here’s one way to let them know.
South Dakota Great Face
Nominations must include:

Three (3) or more positive comments or feedback from customers regarding the nominee during January-September.
Positive comments from peers.
A testimonial from the manager or supervisor as to why they believe the nominee is worthy of the South Dakota Great
Face recognition.
Additional information regarding the nominee’s community involvement outside of work.
Completion of the Online Hospitality Training program or a hospitality training assigned by a supervisor during January-
September.

Great Face nominations must be submitted online no later than September 30.
For helpful strategies on how best to gather the necessary information for your nominations, we recommend watching the
recording of our recent Insider Session on the Great Face Program.
South Dakota Great Place
Applications must include:

Evidence of excellent customer service, including:
Current year visitor feedback and positive reviews.
A current employee recognition program. (The Great Face Program is a sufficient program.)
Participation in a hospitality training program. (The Online Hospitality Training program is sufficient for this
training.)

Examples of updates made to enhance the customer experience. This can include upgrades to your business,
welcome gifts for visitors, upgraded conference facilities, upgrades to lodging, flowers designed to welcome visitors,
etc.
Information about the business’ involvement in the local tourism industry and community.

The deadline for Great Place applications is also September 30 and the application(s) must be submitted online. Each Great
Place applicant who filled out the final page of the application will be automatically considered for the George S. Mickelson
Award, which is presented at the annual South Dakota Governor’s Conference on Tourism in January.
Go to SDVisit.com for more information. If you have any questions, contact Industry Training & Legislative Relations Manager,
Bailey Tysdal.
 
TRAVEL SOUTH DAKOTA WINS TWO PRESTIGIOUS TELLY AWARDS

https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBInyNWlXDU32ETT6g8idArKT5Dv7HM5CZEkyzBqLgdSXU0n2Av1z0hpHwMV_vC9PGeTJZLmNEyvPalWF53e9eRfgAZYg
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBJtqW1D_LvekvhS48oVOUndwUYjBM4gEv_ZdoOw1gA5CoGZPyAvfxpnvZbMKwBVFnBQTrA5x6YiF0LZO96HSKLwarhsg
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBJtqW1D_LvekvhS48oVOUndwUYjBM4gEv_ZdoOw1gA5CoGZPyAvfxpnvZbMKwBVFnBQTrA5x6YiF0LZO96HSKLwarhsg
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBK4mwu7C4xiH9qAtSkEBj5ljfrnFUuTd02rpUKrFPeUPc9qlrX0nSGeVTsoY7a6ZOd97HYhDDm-Zd79zkLGjWaiF6ohA
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBLnm5dwBzfiXEeJrCLHGF4Lfl4A2FpTpokvEwl3sM8zXITfIQ4UP2H6HMvBae592JlMengm0-FgO8jMED1u3azEQFAZQ
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBMBLmozKrEGoVSZueVjzCttjLm-iaCbJPANQujyitJBj65Xmb_juM8GRJmi7-5UpH2dZpytro4RcSpldHeUWl9X6OiTw
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBMBLmozKrEGoVSZueVjzCttjLm-iaCbJPANQujyitJBj65Xmb_juM8GRJmi7-5UpH2dZpytro4RcSpldHeUWl9X6OiTw
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBNRi8qAphAf2daYd44gS7q32CVTmwA0kv6JQ0DDmNoMD0hu5CcA3NoAFjvOAQZ3nLrobaZSDdvl1eynhb1wQvA6p5q6Q
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBOqe90uNP5WGag12_al6VX67RBtgfp7gJM0OtgrqmtM3DT0B7G9wcO2wCNArFwuWyAZJ1kn2iEG_N9XzCB8NQ1FfqidA
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBPr46tHVFl4t-Y8jGmftc6pC2d_otGna6tnqQkXdMpscQQldwXJIiFj5uwXMqi7tIAlZODE4aExKmZ5MGSvhob8gGCiQ
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBQudDBkxXaGfDd-QRRGl5RzhtJF6073b6YTWKlihngrbFXgcwSPU9Z_-E6e-_uhyWZeejg7GqabZQErpIbE82bo7P2hA
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBRgA5C-z-tJ5biLEGhXKIJ5HHHIw2Mq9c_3acO8Vm-QZmAvgUlnawjbckynDBhw8kp4yC_O3HrJYJxIjHOnyTYtj6iSw
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBRgA5C-z-tJ5biLEGhXKIJ5HHHIw2Mq9c_3acO8Vm-QZmAvgUlnawjbckynDBhw8kp4yC_O3HrJYJxIjHOnyTYtj6iSw
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTd9AAwAAAAAAVyaYvBSsucoqCEE7OHW102FQoSG9S6T0uODAqEM8M-4NiXhAgFX9OSs73nu-LgCrT60gLEr8lPRXhP-e5h7rrJ8Uo7SR88R0A
mailto:bailey.tysdal@travelsouthdakota.com?subject=Great%20Face%20%26%20Great%20Place%20Program


FOR IMMEDIATE RELEASE: Thurs., June 18, 2026
CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota, (605)
773-3301
PIERRE, S.D. – Travel South Dakota won two prestigious awards at the 2026 Telly Awards. Standing out among over
13,000 global entries, Travel South Dakota, in partnership with Karsh Hagan and Matador Network, earned the following
awards:

Silver for “Into the Roundup,” Travel & Tourism – Series
Bronze for “Unexpected South Dakota,” Travel & Tourism – Campaigns

"Into the Roundup" is a five-episode video series spotlighting not only the annual Custer State Park Buffalo Roundup,
but also Western culture and the preservation efforts to protect one of North America’s most iconic animals—the
American bison. The series, produced in partnership with Karsh Hagan, offers a rare, immersive look at South Dakota’s
proud traditions.
"Unexpected South Dakota" is a three-episode series, produced in partnership with Matador Network, highlighting the
unexpected sights, sounds, and tastes of The Mount Rushmore State. With an emphasis on preserving heritage, history,
and the delicate balance of natural spaces, each episode shows viewers how to experience South Dakota in new and
meaningful ways.
Winning a Telly Award is a highly respected mark of excellence among peers, agencies, and brands. Founded in 1979,
The Telly Awards celebrate the best work created within television and across video for all screens. Receiving more than
13,000 entries globally from six continents and all 50 states, Telly Award winners represent work from some of the most
respected advertising agencies, television stations, production companies and publishers from around the world. Travel
South Dakota’s work was selected by a judging body of over 250 executives from television networks, production
companies, global agencies, immersive content studios, and streaming platforms around the world.
The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The
Department is led by Secretary James D. Hagen.
-30-

Media Notes:
Each series can be accessed by clicking on the red links in the copy above or by clicking here for “Into the
Roundup” and here for “Unexpected South Dakota.”

Theatre 605 Black Hills Playhouse Presents 1776
Tickets are on Sale Now!

 
For Immediate Release

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Celebrate%20Forever%20605%20Day%20on%20June%205
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTF9AAwAAAAAAT6QWOaCVNxuE9SV3nRO2m80_D41dP0W67tqKuXK8djf9Rb7JNWYLmcBCfOAADUvG8U2azHherqWX6V2bt84I230XcqSvJK5QzHAnw
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTF9AAwAAAAAAT6QWOaDRBddus4EhNDchTHg2M2P-3s-Urxax2-Cn6NWJuudtI4nHY04SHKW6fAg83SUAq_B5UEgVlIWcGxzKgg3liJQu2LINo0Jpg
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTF9AAwAAAAAAT6QWOaEKAAY5-JB5648z7VmnX1kKf-Q2JGKSUr1mgNKDYBW1rit21od95_m-Gj0UMV-7pdAONSNKjVdWipH8VsyYw4i_EINzcEogA
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ5MTF9AAwAAAAAAT6QWOaFdjUyfxrapoEzlyFv6I9oqxYVrpcLDG08YNNFv0RLYtx-Kn0O_iuA2x9dA4781Po76zPI2OSMR92AfPXqRTROdaSssHwnNA
https://theatre605.org/black-hills-playhouse/current-season/1776-2/


Black Hills, S.D. — Theatre 605 Black Hills Playhouse presents 1776, the award-winning musical about the signing of the Declaration
of Independence. 1776 opens June 28 and runs through July 12, featuring 15 performances, including a special 4th of July Matinee.
It’s the summer of 1776, and the nation is ready to declare independence … if only our founding fathers can agree to do it! It’s hot as hell
in Philadelphia. The Revolutionary War is in full swing. John Adams, Ben Franklin, and Thomas Jefferson are trying to convince the
members of the Second Continental Congress to vote for independence from the shackles of British tyranny. Treason is on the line. What
will they do?!
A Meet & Greet Reception will be held after the 2:00 pm opening matinee. Audience members are invited to enjoy refreshments and
appetizers and to meet the cast and crew who bring this story to life.
A Pay-What-You-Can performance of 1776 will be held on June 27 at 7:30 pm. Plan to arrive early, as this is expected to be a well-
attended preview performance, and seating is first-come, first-served. Concessions available on site.
Click here for more information, or call the friendly box office staff at 605-255-4141.
Book by Peter Stone, Music & Lyrics by Sherman Edwards.
*Custer State Park passes are required and can be purchased in the snack bar.
**Rating: Musical • Kids 9+, some suggestive humor

 
###

FOR MORE INFORMATION OR TO SCHEDULE AN INTERVIEW:
Linda Anderson
Executive Director
605 939-5271
linda@theatre605.org

Wind Cave National Park News Release
  
Release Date: June 16, 2026
Contact:    mwr_communications@nps.gov                    
Three Bats Test Positive for Rabies at Wind Cave National Park
 

https://theatre605.org/black-hills-playhouse/current-season/1776-2/
mailto:mwr_communications@nps.gov


HOT SPRINGS, S.D. – Since May, Wind Cave National Park has identified three bats that tested positive for
rabies. The first was found deceased near the Elevator Building on May 5, while the second, discovered near the
Visitor Center’s entrance on May 28, was alive but unable to fly. The third bat was found deceased at the park’s
campground. Fortunately, there have been no reported instances of visitors contacting these bats. Resource
management staff with personal protective equipment collected the animals for testing.
 
Rabies is a fatal, but preventable viral disease if prompt medical care is received following a potential exposure.
Rabies in humans is contracted by exposure to a rabid animal, typically through a bite, scratch, or contact with
saliva. Any direct contact with a bat (alive or dead) is considered a potential rabies exposure because bites and
scratches from bats can be harder to detect. More information about rabies can be found on the South Dakota
Department of Health website.
 
The park is working with South Dakota Department of Health and the National Park Service’s Office of Health
and Safety and Wildlife Health Branch on this issue. This coordinated effort underscores the park’s commitment
to public health and safety while keeping visitors informed and protected. The last rabies-positive bat discovered
in the park was in 2019, which was an isolated case.
 
If you believe you or your family members (including pets) had contact with a bat, please contact the South
Dakota Department of Health at 1.800.592.1861, along with your medical provider.
 
For more information please visit www.nps.gov or call 605-745-4600.

Photo Caption: Three bats recently tested positive for rabies at Wind Cave National Park. Bats are important for healthy ecosystems and
provide valuable insect pest control services. Typically, less than 1% of bats in nature have rabies, but it is a serious disease that is fatal in
animals and humans without prompt medical care.

https://doh.sd.gov/diseases/rabies/
http://www.nps.gov/


Theatre 605 Black Hills Playhouse Presents The Complete History of America
(abridged)

Tickets are on Sale Now, With 15 Chances to See It Before It’s Gone!
 

For Immediate Release
Black Hills, S.D. — Theatre 605 Black Hills Playhouse kicks off the 80th Season with The Complete History of America (abridged) on
June through June 21, featuring 15 performances.
Three actors, 600 years of history in 6000 seconds … this irreverent romp through history will never be the same! The Boston Herald
compares the play to The Daily Show if it were hosted by the Marx Brothers.
From Washington to Watergate, yea verily from the Bering Strait to Baghdad, from New World to New World Order – The Complete
History of America (abridged) is a comedic, ninety-minute rollercoaster ride through the glorious quagmire that is American History,
reminding us that it’s not the length of your history that matters ⁠—⁠ it’s what you’ve done with it!
June 7 is the season opener for T605 Black Hills Playhouse, and will feature a champagne toast at 1:40 pm before the show, courtesy
of The Custer Wolf. An Artist Reception will also be held after the 2:00 pm opening matinee. Audience members are invited to enjoy
refreshments and appetizers and to meet the cast and crew who bring this story to life.
The Pay-What-You-Can performance for The Complete History of America (abridged) will be held on June 6 at 7:30 pm. Plan to
arrive early, as this is expected to be a well-attended preview performance, and seating is first-come, first-served. Concessions available
on site.
Click here for more information, or call the friendly box office staff at 605-255-4141.
By Adam Long, Reed Martin, Austin Tichenor. The Complete History of America (abridged) is produced by special arrangement with
Broadway Play Publishing Inc, NYC.
*Custer State Park passes are required and can be purchased in the snack bar.
**Rating: Teens/Adults, Adult Themes and Humor

 
###

 
 
FOR MORE INFORMATION:
Linda Anderson
Executive Director
605 939-5271
linda@theatre605.org
 
 
About the Black Hills Playhouse
Telling Stories. Changing Lives.
Live theatre in Custer State Park.

https://theatre605.org/black-hills-playhouse/current-season/the-complete-history-of-america-abridged/
https://theatre605.org/black-hills-playhouse/current-season/the-complete-history-of-america-abridged/


Project Update
Friday, June 12, 2026

Current Construction:

Construction activities are continuing in the U.S. Highway 385 construction area (Pactola Dam to
Calumet Road). Traffic is controlled by flaggers, and motorists can expect delays of up to 15 minutes on
weekdays and some Saturdays. Work generally occurs during daylight hours.

The contractor is monitoring for and repairing potholes as needed.

Blotter operations are underway. Currently, the driving surface within the construction area is a
combination of pavement, blotter (a hard, packed surface that resembles asphalt), and gravel. By the
end of July, blotter material will be fully installed throughout the construction area, creating a uniform
driving surface.



Additionally, oil is being applied to the blotter layer of the new road surface to help bind the material and
create a smoother, more durable roadway. While the oil is fresh, the surface may feel slick, so drivers
are encouraged to be cautious and allow additional stopping time, especially in wet conditions.

The contractor is placing grass seed in areas adjacent to the newly constructed roadway.

Upcoming Construction:

Independence Day: Construction activities will not take place on Saturday, July 4, 2026.

Sturgis Rally: Construction activities will be paused starting on Wednesday, Aug. 5, 2026, and will
resume on Tuesday, Aug. 18, 2026.

View Construction Updates

🦺 Construction Zone Reminders 🦺
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is not
working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might be
interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these project
email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy 385
infrastructure improvement project that will include routing
options and continuous business promotion. BH&B's goal is to
educate and to explain that this simple detour will not prevent,
nor should it discourage visitors from enjoying their vacation in
the Black Hills.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c


Visit Route Reimagined

A free text-in service is being used to communicate major traffic
changes.
﻿
To subscribe, simply text “US385” to 605-566-
4041.
﻿Subscribers can unsubscribe at any time.

June Activities

https://routereimagined.com/
https://files.constantcontact.com/5db701af301/7d355d4f-8a14-460a-91a9-0209da9cb2ba.pdf?rdr=true




Schools Out For SUMMER!!





Be sure to check out the Help Wanted section on our Website:

CHAMBER STAFF
 

Dawn Murray
Executive Director

dmurray@custersd.com

Fred Baumann
Information Associate

fbaumann@custersd.com

Lacey Curl
Office Assistant

assistant@custersd.com
 

Office Assistant
bytes@custersd.com

Joel Behlings
Information Associate

https://custersd.com/help-wanted
mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
http://bytes@custersd.com/


info@custersd.com

2026

﻿Board Of Directors

Craig Reindl - President

﻿Corey Virtue - Vice President

Michelle Fischer - Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Amy Bailey

Miranda Boggs 
Ronni Calvird
Scott Eastman

Julie Jenniges - City Liaison 

Tim Frederick - School Liaison 

﻿Lydia Austin - CSP Liaison 

Jessica Noteboom - BID Board Liaison

Our Address:

 

http://info@custersd.com/


615 Washington Street
Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

﻿
dmurray@custersd.com /custersd.com

 

Visit our Website

Send Us An Email
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