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CUSTER CONNECTIONS

There’s a Jeep commercial circulating right now that stars Harrison Ford talking about choices and how life doesn’t
come with an owner’s manual. It’s one of those ads you watch the entire way through because it’s evocative and makes
you feel something. You hardly even notice that they’re selling a vehicle, but you buy into the lifestyle presented, which
is Jeep’s goal.

Winning customers isn’t just about having a great product or service—it’s about making people feel something. The
best brands don’t just sell; they connect, entertain, and even challenge their audiences.

If you want to turn heads and build a loyal customer base, you don’t need to have Jeep’s ad spend. You can use these
five powerful marketing techniques in your email, video, and social media campaigns.

1. Surprise Them with the Unexpected
Have you ever seen a video of a ferocious gorilla cradling a stuffed animal? You notice it because it breaks the norm. It’s
unexpected.

Shocking or provocative marketing makes people stop scrolling and start talking. Use bold visuals, unexpected
comparisons, or tackle an issue in a way no one else has. The key is to be tastefully disruptive—shocking for the right
reasons, not just for controversy’s sake.

Example: A coffee shop launches an ad/marketing campaign with the slogan, “Sleep is overrated.” The ad features
people snoozing in unexpected places—like a boardroom or a wedding—only to wake up rejuvenated with a cup of their
signature brew. It’s humorous, eye-catching, and reinforces the product’s value.

2. Align with What Matters to Customers
More than ever, consumers—especially younger ones (hello, Gen Z)—want to support brands that align with their
values. Whether it’s sustainability, diversity, or social justice, people are willing to pay more for companies that stand
for something.

https://youtu.be/cDn_uFEXGXk?si=jQmrIYBeM6Zd3yVy


Example: A fashion brand emphasizes its commitment to ethical manufacturing by showcasing the artisans who
make their products, rather than just the clothes. The campaign highlights fair wages, sustainable materials, and real
stories, making customers feel good about their purchases. Another example is a restaurant in Florida that printed on
the first page of its menu that it pays the staff a living hourly wage with medical benefits as a reason for slightly higher
dine-in prices.

3. Make Them Laugh
Laughter is appreciated by most people and humor makes brands more relatable and memorable. If you can cause
someone to chuckle (with you, not at you), they’re more likely to remember your business—and even share your
content.

Example: A bakery promotes its products with a campaign called “The Breakup Box”— designed for heartbreak
recovery, featuring goodies decorated with phrases like “You were too good for them anyway.” It’s witty, shareable, and
turns an everyday purchase into an experience.

4. Show What’s at Stake
Fear-based marketing isn’t about scaring customers—it’s about showing them what they might lose if they don’t act. It
works well for industries like insurance, cybersecurity, and health because it highlights risks people may not think
about.

Example: A cybersecurity company runs an ad featuring a business owner frantically calling IT after losing all their
customer data to hackers. The tagline? “Hope is not a security plan.” It’s direct, powerful, and makes people think
twice about their own vulnerabilities.

5. Tap into Nostalgia
People love reminiscing about the past. Nostalgia creates an emotional connection, making your brand feel warm,
familiar, and trustworthy. Whether it’s referencing pop culture, childhood experiences, or past trends, nostalgia-based
marketing can be a powerful tool.

Example: A toy store releases a campaign featuring classic ‘90s toys with the tagline “Some things never go out of
style.” Parents who grew up in that era are instantly drawn in, eager to share a piece of their childhood with their own
kids.

Hollywood knows this power better than anyone. They came out with a movie based on that creepy cymbal-banging,
drum playing monkey toy from the late ‘60s-‘70s. If you were a child then (or watched the movie Poltergeist), you
know what I mean. Nostalgia is not always heartwarming, but it does make you feel something.

The Winning Formula: Mix and Match
The best marketing campaigns often blend these techniques. A campaign can be funny and nostalgic, or shocking and
value-driven. The key is to know your audience and choose the right emotional trigger that will make them stop, think,
and, most importantly, take action.

 (You’re still thinking about that monkey, aren’t you? That’s marketing power.)

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses,
chambers of commerce, and business professionals who want to make an impression and grow a loyal customer/member
base. She is the author of The Glinda Principle, rediscovering the magic within.
_______________________________________
Medium: @christinametcalf
Facebook: @tellyourstorygetemtalking

Dawn Murray
Executive Director

http://www.christinametcalf.com/
https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1
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​Board Of Directors
​

Amy Bailey - President

​Craig Reindl - Vice
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Michelle Fischer -
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Carrie Moore- Secretary
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Keely Mahony
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​
​
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Mark Naugle - School
Liaison 

Lydia Austin - CSP Liaison 
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Board Liaison

Purchase Tickets Here

https://square.link/u/5WdQUIt2


Printable contribution Form

Follow Us on Facebook & Instagram

  

To have things added to Buffalo Bytes, please send to bytes@custersd.com. Items
need to be received by Wednesdays at noon in order to be added to weekly Buffalo

Bytes. Thank you!

​MARK YOUR CALENDAR ​

April 3rd
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April 3rd
Ribbon Cutting

Pain & Movement Solutions
1369 Montgomery St, #103

5-7PM

April 7th
Ribbon Cutting

Petals and Pages
21 N 4th St

4:30PM

April 10th
Ribbon Cutting

Highmark
302 Mt Rushmore Rd

11:00 AM

April 10th
Spring Fling

Laughing Water Restaurant
12151 Ave of the Chiefs

5-7pm

April 15th
Ribbon Cutting

Maria's Mexican
216 W Mt Rushmore Rd

4 PM

April 17th
Faith Lewis Realty Mixer

14 Mt Rushmore Rd



14 Mt Rushmore Rd
5-7PM

April 18th
Ribbon Cutting

Custer Rendezvous
537 Mt Rushmore Rd

5-7 PM

April 24th
Service Animals, the ADA, and Your Business

Pine Room at Library
447 Crook St

1 PM

WEEKLY HUMOR

CHAMBER HAPPENINGS

















Get registered today!
Join us for the 7th Annual Custer Off-Road Rally June 13-15, 2025.



Join us for the 7th Annual Custer Off-Road Rally June 13-15, 2025.
 

We have some exciting events, such as the Mayor's Ride, Presidents
Ride, Selfie Poker Run, Happy Hour, Live Entertainment, and more.

 
There is sure to be something for everyone!

Register Here

https://custersd.regfox.com/2025-custer-off-road-rally


2025 EVENTS CALENDAR
A full list of 2025 events by the Chamber and other organizations.

Click to download calendar

WELCOME

NEW

MEMBERS!

https://files.constantcontact.com/5db701af301/e6b4e252-8e3b-47a2-ade1-91de6ed955da.pdf?rdr=true


Game On Arcade
Custer Lawyer, PLLC

​South Dakota Parks & Wildlife Foundation
Black Hills Preservation Project

My XO Adventures
Local Black Hills
​555 Pro Books

A & B Business Solutions
CJR Painting

​Dave's Rock Shop
St John the Baptist Catholic Church

Black Hills Glass Restoration
Sleep Better South Dakota LLC

Our Quilty Things
​Gideons International- Southern Hills Camp

​Pain & Movement Solutions
​ZenBusiness

​Sweet Clover and Sage Salon

MEMBERSHIP SPOTLIGHT



AREA EVENTS
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NEWS FROM THE STATE



2024 HIGHLIGHTS
Greetings, Friends of Travel South Dakota!
Last year was filled with new projects, unique campaigns, and some fun successes to celebrate. We
developed the Travel South Dakota 2024 Highlights piece to call out some of the top projects from
each of the Travel South Dakota teams, as well as the 2024 economic impact numbers.
More detail on these and other projects can be found at SDVisit.com. If you have any questions, don't
hesitate to reach out.
All our best,
Jim and Team

 

SDVISIT.COM
travelsouthdakota.com

toursdakota.com
 

artscouncil.sd.gov
mediasd.com

PRESS RELEASE

https://click.email.travelsouthdakota.com/?qs=f0354f6836376396eebacd6f1e59ca405b19901952b5ea18470642455abcb561e3a724d4dc1963e926c61f2ed69bd165f2ee6d683b2c321d
https://click.email.travelsouthdakota.com/?qs=f0354f68363763960049d3a0c592e3b18eebd67eb8b727ebeaef9f4958d51075b971650e62d90cf06b2cb85a7b0239945855f37107e3d7dc
https://click.email.travelsouthdakota.com/?qs=f0354f6836376396a782e74f15b89b7ef10e63994265e036b0e4990b33872c0876a867dcd8d30e344c9efcfd025d1195f046a37517d2506e
https://click.email.travelsouthdakota.com/?qs=f0354f68363763966548175bf1a8dc14a4a787b896a8ec9d2e9e580ab85e47ece731681fad9e8580a9f035269cd04e36bab1a290839156e4
https://click.email.travelsouthdakota.com/?qs=f0354f68363763966bd4f710d5f2712e2fb58dd77c6350b6589f7778e3df85c5173ddc124f5f0c80a6f10c4299654b404fbb54616076719e
https://click.email.travelsouthdakota.com/?qs=f0354f68363763969e67f67bbb88c00b715d65197d8cce9d02ff23c0c8ebecd77c3bbd71baef09dc2a78375dc37f9b9f60727271f5bb9f75
https://click.email.travelsouthdakota.com/?qs=f0354f6836376396a2a77afa5dbb37bc9d86d502db6059affc6249bbe63c2a27f781bd65bef6018cff01e237abb59ccce35cc5e17d5e7789


Project Update
Friday, March 21, 2025

 

ROCK BLASTING AND TRAFFIC IMPACTS
March 25, 2025 – April 27, 2025

Beginning Tuesday, March 25, 2025, the contractor will be conducting planned detonations to
remove rock material. During blasting, a portion of U.S. Highway 385 will be closed to through

traffic for up to one hour. The following blasts are scheduled and anticipated to take place in the
next month:

 
Scheduled Closures:

Tuesday, March 25, 2025 & Thursday, March 27, 2025]
Between 10 a.m. and 2 p.m.

Closure in place from Sheridan Lake Road to Horse Creek Road.

Anticipated Closures:
The contractor is anticipating additional temporary road closures for blasting in the area between

Sheridan Lake Road and Horse Creek Road in March and April. Exact dates and times are
unknown at this time.

Up to two temporary road closures are expected to take place between Calumet Road and
Sheridan Lake Road in April. Exact dates and times are unknown at this time.

 
How to Stay Up to Date:

A free text-in service is being used to communicate temporary closures due to rock blasting,
when the road opens, and if any additional delays are expected. To subscribe, simply text

“US385” to 605-566-4041.Subscribers can unsubscribe at any time.



Current Construction:
Phase 2 construction operations currently involve off-road grading, tree clearing, and logging operations. The
contractor is using a pilot car and flaggers as needed from 7 a.m. to 6 p.m. (MT) on weekdays and some

Saturdays.
Upcoming Construction:

Phase 1 (Pactola Dam to the Pennington-Lawrence County Line) permanent surfacing takes place this summer
and will be completed by the end of July 2025. Currently, there are approximately two miles of gravel and three
miles of hard surface between Pactola Dam and the Pennington-Lawrence County Line. During this time period,
roadway users can expect the use of flaggers and pilot cars with delays up to15 minutes.

Closure C (Sheridan Lake Road to Be Still Road) takes effect on Monday, April 28, 2025, and ends Friday, June
13, 2025. During this time period, the closed roadway will not be open to through traffic. Outside of the closure,
but within the construction area, travelers can expect pilot cars and wait times, the use of large construction
equipment, narrowed driving lanes, and loose gravel surfacing.

Closure D (Be Still Road to Calumet Road) begins on Tuesday, Aug. 12, 2025, and ends on Friday, Oct. 17, 2025.
Closure E (Pactola Dam to Taylor Ranch Road) begins on Monday, Oct. 20, 2025, and ends on Friday, March 6,
2026.



View Construction Updates

� Construction Zone Reminders �
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project
area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is
not working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might
be interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these
project email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283


  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy
385 infrastructure improvement project that will include
routing options and continuous business promotion. BH&B's
goal is to educate and to explain that this simple detour will
not prevent, nor should it discourage visitors from enjoying
their vacation in the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major
traffic changes.

To subscribe, simply text “US385” to 605-566-
4041.
​Subscribers can unsubscribe at any time.

https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


Custer Senior Center
March  Activities

March Newsletter

WEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/d04735ca-46f7-46b2-a074-7d12fa7bf3b4.docx?rdr=true
https://secure.smore.com/n/1g52bu


HELP WANTED











WE'RE HIRING! Join our FUN team! We're hiring bartenders at the Gold Pan Saloon! If
you're reliable, friendly, enthusiastic, and have a passion for crafting great drinks and
providing excellent customer service, we'd love to hear from you. Some experience
preferred but not required. If you're the right fit, we'll train! Must be able to work well
independently, or as a team. Bartenders are responsible for all aspects of their respective
shift (stocking, cleaning, keg/soda changes, tills, opening or closing duties, etc), so self-
motivation is a must. Seriously, we're looking for someone who brings the fun! A great
personality is a must. If you can chat with customers, make them feel welcome, and add to
the overall atmosphere of the Gold Pan, you're exactly who we're looking for. Stop by the
saloon for more information and/or to leave a resume.
Ask for Hannah. #GoldPanSaloon #BartenderJobs #Hiring #CusterSD #blackhillsjobs
#blackhills













Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

​
dmurray@custersd.com /custersd.com

Send Us An Email

Visit
our

Website

https://custersd.com/help-wanted
mailto:dmurray@custersd.com
https://www.custersd.com/
mailto:dmurray@custersd.com
https://custersd.com/
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