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Most businesses don’t lose their edge in one dramatic, cinematic moment.

They lose it quietly.

A tweak here. Following a trend there. A consultant recommendation that sounds smart but doesn’t fit. A few AI-generated ideas pasted
into the marketing plan with the confidence of someone assembling furniture without looking at the directions.

Before long, something feels off. The business’ personality is flatter. The message sounds like everyone else’s. The thing that made people
choose them has been polished, sanded, and lacquered in beige.

That “thing” that makes you who you are is aptly called your unique value proposition (UVP). It’s the combination of what you offer, who
you serve, how you serve them, and what you share about the “why” behind what you do. It’s what sets you apart and entices people to
buy from you or visit your business over others. A strong UVP breeds loyalty.

And yes, businesses kill it by accident all the time. Here are some of the most common ways it happens so you can watch out for it
happening to yours:

Listening to Advice From People Who Don’t Understand Your Market

Marketing experts and business consultants can be incredibly helpful. Fresh perspective works because outside expertise can uncover
problems you’ve been too close to see.

But a consultant who doesn’t understand your audience can accidentally steer you away from the very thing that makes your business
special in the eyes of your customers.

A trendy, high-end rebrand might make sense for a luxury market, but it could alienate customers who love you because you’re
approachable, familiar, and practical. A polished “curated experience” might sound sophisticated on paper and what “everyone is doing”
but if your customers come to you because they feel known, welcomed, and part of a family, removing that warmth isn’t a strategy. It’s a
fast train to “It’sJustNotTheSameVille.”

Good advice should sharpen your difference, not erase it.

Chasing Trends That Don’t Fit Your Audience

Every industry has trends. Minimalist branding. TikTok-style videos. Subscription models. Luxe packaging. AI chatbots. “Experiences.”
Founder-led content. Ultra-casual copy. Ultra-polished copy. Whatever LinkedIn is currently pretending it invented.



Some trends are useful and some are noise. The danger to your business comes when you adopt a trend because everyone else is doing it,
without asking whether your customers want it.

For instance, if your audience values speed, don’t make everything more elaborate and wordier. If they value personal service, don’t
automate every touchpoint. If they value affordability, don’t redesign your offer to feel exclusively high-end and then act shocked when
your regulars disappear.

A trend should serve your customer relationship. It should never become the new boss of your brand.

Using AI Randomly Instead of Strategically

AI can help a business get smarter, faster, and more consistent. It can help draft emails, organize ideas, summarize customer feedback,
outline campaigns, brainstorm offers, and speed up routine tasks.

But randomly asking AI questions is not the same as making AI part of your business.

If you use it without teaching it your audience, offers, tone, standards, objections, FAQs, and customer journey, you’ll get generic output.
Generic output leads to generic messaging. Generic messaging makes you sound like every other business trying to “elevate solutions.”

AI works best when it’s treated like a trained assistant, not a slot machine for copy. Don’t use it hoping it will yield million-dollar results.

Give it context. Build repeatable prompts. Feed it examples of what you like/want. Review the output. Protect your voice. Otherwise,
you’ll sound like a bot and cost yourself additional time editing. That’s not very efficient.

Becoming More Generic to “Grow”

As businesses grow, they often try to appeal to more people. Cast a wide net, catch more customers, right? While that makes sense to a
point, trying to attract everyone can make your message so broad and bland that it speaks to no one.

For example, a business known for serving busy parents may water down its message to reach “families, professionals, individuals, and
the community” because it seems like there are only a limited number of “parents.”  A boutique service provider may stop naming the
exact problems clients bring them because they don’t want to sound too narrow. A restaurant known for its decadent sausage gravy may
redesign its menu because they realized heart disease is the number one killer in the US, and they thought they should remove the fat and
switch to a healthier menu. While it may attract new customers, it will lose those who love their comfort food.

Growth should expand opportunity. It shouldn’t require a personality transplant.

Copying Competitors Too Closely

Keeping an eye on competitors is smart. Copying their offers, language, pricing structure, content style, and customer experience is where
you’ll run into trouble.

You don’t know why a competitor is doing what they’re doing. Maybe their strategy is working. Maybe it’s failing loudly behind the
scenes. Maybe they copied someone else because they “had to do something.” Maybe this is a Hail Mary pass in the last few seconds of
the game and they’re just hoping to move the marker.

Competitor research should help you find gaps. It should help you understand where you can stand apart. If it turns you into a slightly
different version of another business, you’ve traded distinction for something else entirely.

Forgetting to Talk to Real Customers

Your customers will tell you what makes you different, but only if you keep listening.

Businesses often make changes based on internal opinions, industry chatter, or the loudest person in the room. Meanwhile, customers are
giving clues every day. They mention why they came back. They name the employee who made the experience better. They compliment
the thing you barely noticed. They complain when something meaningful disappears.

Pay attention to repeat phrases in reviews, emails, conversations, referrals, and testimonials. Your strongest positioning and ideas to meet
customers needs are often hiding in plain sight.

Over-Professionalizing the Brand



There’s nothing wrong with looking polished. But polished should never mean sterile.

Some businesses scrub away personality because they think professionalism requires sounding bigger, colder, or more formal. They
replace specific language with vague industry terms. They remove humor. They bury warmth. They stop sounding like humans and start
sounding like a committee circling back and drilling down because bandwidth requires a game-changing pivot—a bunch of empty,
overused words.

Professionals and brands have personalities and the best brands feel trustworthy and recognizable.
Your unique value proposition is not a slogan you write once and tape to the wall. It should guide your decisions, messaging, customer
experience, hiring, technology, partnerships, and growth.

Before you follow the next trend, hire the next expert, or hand your voice to AI, ask one question:

﻿Will this make us more clearly ourselves to the people we’re here to serve?

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses, chambers of commerce, and
business professionals who want to make an impression and grow a loyal customer/member base. She is the author of The Glinda Principle,
rediscovering the magic within.
_______________________________________
Facebook: @metcalfwriting
Instagram: @christinametcalfauthor
LinkedIn: @christinametcalf5

Dawn Murray
Executive Director

2026 EVENTS CALENDAR
A full list of 2026 events by the Chamber and

other organizations.

Click to download calendar

http://www.christinametcalf.com/
https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1
https://files.constantcontact.com/5db701af301/9c837b3c-26e9-4cf8-81ed-ebccf1e8f29f.pdf?rdr=true


May 18-22
Chamber Open House

9am-4pm

May 21
Chamber Mixer at Lewis Realty

5pm

May 22
Insight Vacations Bus w/22 guests

1-2pm







SPONSOR OPPORTUNITY!



Promote Your Business



We’re excited to introduce a unique and highly visible advertising
opportunity right here at the Custer Area Chamber of Commerce Visitors
Center—one of the most frequently visited stops for both tourists and locals.
We are installing 18” x 24” posters inside the Visitors Center restrooms,
featuring 12 individual business ad spaces. Each ad will include a QR code
that links directly to the chamber website, —making it easy for visitors to
connect with you instantly.

Why This Works:

This placement offers exceptional visibility and engagement:
High foot traffic from visitors daily
A captive audience with longer viewing time
Direct interaction through QR codes
Affordable, targeted local advertising
Reaches travelers actively looking for places to eat, shop, stay, and
explore

Advertising Details
Location: Bathroom stalls at the Custer Chamber Visitors Center
Poster Size: 18” x 24”
Total Spots Available: 12
Cost Per Spot: $250

Each ad includes:
Your business name
A short message or special offer
Optional phone number or tagline

What You’ll Receive
Professionally designed ad placement
Exposure to thousands of Visitors Center guests
Placement for the full advertising cycle

Perfect For
Restaurants & coffee shops
Lodging & cabins
Retail shops
Tours & attractions
Local services.

Spots are limited and expected to fill quickly, so we encourage you to reserve
yours as soon as possible.
To secure your space or learn more, please contact us:

📞 (605) 673-2244
📧 dmurray@custersd.com
We look forward to helping you connect with the many visitors exploring the
Custer area!

https://app.constantcontact.com/pages/campaigns/view/list#














Follow Us on Facebook & Instagram

  

June 17th

https://www.facebook.com/custerchamber/
https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.instagram.com/custersdchamber/




John Handyman Service
﻿The Black Hills Bakery- Gluten Free

﻿Black Hills Disc Golf Club
﻿Hobo's Healing Heart
﻿Black Hills Roofing

﻿Wolff's Plumbing & Heating
﻿Aardvark Pest Management

﻿Custer Reloading Center
﻿Fort Welikeit Campground

﻿Black Hills Sewer and Drain Solutions
﻿KND Accounting Solutions

Weather Tite Exteriors
﻿Black Hills Lifestyle Magazine﻿

Wild Spruce Market
Fly Badlands

﻿PDQ Specialty Products
﻿Xtreme Sports Simulators

The Christians Team-Broker Heath Shields
The Hills Finest-Bridal by Michelle

Don't Panic, LLC

Membership Spotlight: Buffalo Safari Jeep Rides



This week, we’re taking adventure off the pavement and straight into the heart of Custer State Park with Buffalo Safari Jeep
Rides!

Experience the Black Hills like never before on an open-air jeep safari that brings you up close to one of the most iconic wildlife
herds in North America. Guided by local experts, each tour offers an unforgettable journey through rolling prairie, granite
outcrops, and the wide-open landscapes that make Custer truly special.

What makes this experience unforgettable:
Guided open-air jeep tours through Custer State Park
Up-close viewing of free-roaming bison, elk, pronghorn & more
Educational and entertaining local guides
Access to areas and wildlife viewing spots most visitors miss
A true “bucket list” Black Hills adventure

Whether it’s your first time visiting or you’ve lived here your whole life, Buffalo Safari Jeep Rides delivers a whole new way to
experience the wild beauty of our backyard.

13389 US Hwy 16A, Custer, SD
(605) 255-4541
Reservations recommended

Thank you, Buffalo Safari Jeep Rides, for helping visitors and locals connect with the wild side of the Black Hills!



We love shining a light on the amazing businesses that make our community great! 💛
Would you like to see your business in the spotlight? ✨

Send a short write-up and a few photos to assistant@custersd.com — we can’t wait to feature YOU! 📸

https://app.constantcontact.com/pages/campaigns/email/edit/activity/019ea4cf-b92e-433a-ac2c-3081c0915aee#




























Click to register

https://tourismcoalitionsd.com/events/webinar-h-2b-visas-for-next-season/




5-19-26





Custer Community School Garden

The Custer Community School Garden is a partnership between Custer Area Economic Development and
Custer School District, created for the benefit of Custer residents. The garden features 32 beds that support
local gardening as well as summer programs hosted by the Library and YMCA.

There are 10 open beds available this year. A bed costs $30 and needs a garden form filled out and sent to
Colleen Hennessy, 245 S 8th St, Custer. For the form, contact Colleen at chennefrank@aol.com

mailto:chennefrank@aol.com
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https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQiwXveujq1MbsIB41gWbtS5GGLKABiymbtVAUtv8fmKy5dgEM4gt4o8HrhnvZXqfBb25tuppclVaZGXMeIA6giCwedqnz1Q5o


Happy spring, tourism industry friends!

As we gear up for peak season, we are jumping into spring with newborn cinnamon calves in Custer State Park, intermittent rain showers
(we need more!), greening grass & budding trees, high school & college graduations around the corner, and dozens of statewide industry
events. I have my seatbelt on and am ready to go! I hope you are too.

Let’s get right to it and share some important items we want you to be aware of:

1. National Travel & Tourism Week (NTTW) 2026 kicks off May 3 and runs through May 9. There are many activities planned around
the state for NTTW, and the team and I will be heading to all four tourism regions to join many of you in the celebration. Be sure
and light up your community, business or attraction in red to celebrate NTTW and remind residents & visitors alike of the
importance of the tourism industry to our state and nation. As part of our department’s NTTW activities, we’ll be joining Governor
Larry Rhoden on Monday, May 4, at Mount Rushmore National Memorial for an NTTW kick-off press conference. We’ll send
more details soon about how you can join us for this special event. If you have any questions about how you can engage in NTTW,
please reach out to Bailey Tysdal.

2. Our free Spring Customer Service Seminars coincide with NTTW and will be held in Rapid City, Hill City, Chamberlain, Aberdeen
and Sioux Falls, May 5-7. We have another outstanding speaker this year and highly encourage you and your frontline staff to join
us for a time of professional development as we gear up for the busy summer visitor season.

3. Cole Irwin and Kyler Flock from our Global Travel & Trade team, along with 19 incredible South Dakota industry partners, are in
Medora, ND this week to participate in the International Roundup. Our South Dakota delegation will be meeting with more than 40
international tour operators to inspire future travel to South Dakota. Cole and Kyler will also be hosting several post-IRU
Destination Immersion tours across the state.

Please continue reading this newsletter to learn more about upcoming Insider Sessions, Rally Rush 2026 efforts and grant funds, the
launch of our new Agritourism Passport, and other industry updates.

On a personal note, I want to thank the many industry friends who reached out to me over the past two weeks as my family and I
celebrated the life of my dad. Regardless of their age, it’s never easy to lose a parent. I want you to know just how much I appreciate your
sympathy, thoughts, prayers, flowers and friendship.

As the team and I fan out across the state in the coming days, we hope our paths cross with yours. If you have any questions about NTTW,
the Spring Customer Service Seminars or any other information you read in the Mile Marker, please don’t hesitate to reach out to me or
any of the team members at Travel South Dakota. Here we go! Let the fun and busyness begin!
All our best,
Jim and Team

https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQklafOfxYvyUe7snuMGpfH7UUrbamTDpwprkjO2PZ2ZuFo-VcpuUbGE7iaQL8VfbS4rPOyAaFzNddUXudV6uPRVYH6lLegqoE
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQlXxc6XzQDYOLo_1F84f5CI6BI44oU-gZF7OjCyxpUy6TVl0pnot6UPJ5y761Gom2D_zZohgKXpB_YWM2wc9MsS1OlsjghwhI
mailto:bailey.tysdal@travelsouthdakota.com?subject=National%20Travel%20%26%20Tourism%20Week
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQmwUdtAyAL7m0HY2Fdh598t229im1bzBcq-w7c2okmupq-ZTzFBvM9BT3vEyVe4crcvZqWGKlGnjgnDbar2r2Ml_HNDf9jJDY
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQnZ6eTGv7KhkKs5qYuuCYquq_4tk1601HyXbjR1E8-E8ENT4ENJ8Lj_hGcOexdkwCoWoUCbxFeReysAqdvQjxgSupU1cLkjYc
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQo4uuSZIxzVhSyEUqlWU0dGCnJ2_MFUUVX2Q1D_pzDcwegTTfynxLRB50-bffB2vtIFS-vPJcNPWBQVjBk2F7LUhv77znqKM8
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQp0oYoxRGXCfrKesK6MLIZB0H69QVZKOziIPu9_PIqS5YOzi3L8RI0hK0e21wSTErYWDZtmhuat6jI5geKA0G2lCCDpUOAom4
https://click.email.travelsouthdakota.com/?qs=ABB7InYiOjEsImQiOjQ4NjJ9AAwAAAAAAFngqLQqoFWHQ90985JXRQW5Zuh_od76oB1vqsJ0meJ3ZQ88W6VFCCmF3LmR_EKXLHNjJEOxkyAF8C9clL0O0zMK4VY7QdneddEZzwg


Black Hills Area Community Foundation invites community to guide $200,000
regional investment

The Black Hills Area Community Foundation (BHACF) has opened its third Thriving Communities Initiative, a
recurring program where Black Hills residents shape the focus of a significant regional investment.

Through the end of May, Black Hills residents are encouraged to vote online for an issue area that needs more attention
and investment. Throughout 2026 and 2027, BHACF will invest more than $200,000 in response to the community’s
input. In 2027, BHACF will also bring community members together to connect, learn, and discuss solutions.
In commemoration of BHACF’s 20th Anniversary, BHACF has increased the investment and time period allocated to the
community's chosen issue, allowing for more opportunities to start important conversations and engage the community in
action steps.

This spring, community members can choose between four causes:
·        Community Information: Support local libraries, journalism, museums, and other information hubs.
·        Quality Care for Elders: Help our senior generation thrive in this phase of life.
·        Arts for All: Cultivate community and build bridges by expanding access to the arts.
·        Childcare for Healthy Families: Expand families’ access to quality childcare services.

“The Thriving Communities Initiative is about more than giving back, it’s about building community. We’re looking
forward to engaging our community more deeply in their chosen issue area. This spring, each survey response is
especially important because it will shape the initiative’s focus for two years,” said Chris Huber, President & CEO of
BHACF.

At the end of 2026, BHACF will award its first round of nonprofit grants informed by the community’s survey
responses. In 2027, BHACF will bring community members together to connect, learn, and share additional input. At
year’s end, a second round of grants will be awarded. The Thriving Communities Initiative supports nonprofits across the
northern, central, and southern Black Hills.

Black Hills residents are encouraged to share their email in the survey to stay involved in the Thriving Communities
Initiative throughout its two-year cycle. The anonymous, 3-question survey closes on May 31.
To vote, learn more, or donate to the Thriving Communities Fund, please visit www.bhacf.org/thriving-communities.

http://www.bhacf.org/


Caption: In September of 2025, the Black Hills Area Community Foundation announced its Thriving Communities grantees for the
community’s selected issue area, Youth Mental Wellness, at the Spearfish Canyon Lodge. This year, community input will shape a
$200,000 investment in the Black Hills region distributed throughout 2026 and 2027. Photo courtesy of BHACF.

Caption: In 2025, BHACF responded to community voices with $145,000 invested in youth mental wellness. The Foundation also
partnered with the Rapid City Arts Council to host an art installation designed to reduce stigma and spark conversations about the issue.
Photo courtesy of Rapid City Arts Council.

About the Black Hills Area Community Foundation:
The Black Hills Area Community Foundation is a registered public charity, operating as a 501(c)(3) organization. It
funds charitable work, inspires donors to make meaningful gifts and manages initiatives around key issues. The Thriving



Communities Initiative represents the Foundation’s third special initiative, in addition to its Beautiful Black Hills and
Strategic Housing initiatives.

For Interviews:
Call 605-718-0112 or email Nicole Schlabach, BHACF’s Communications Director, at nicole@bhacf.org.



Project Update
Friday, May 15, 2026

Current Construction:

Construction activities, including the laying of gravel surfacing, are continuing in the U.S. Highway 385
construction area (Pactola Dam to Calumet Road) with the use of flaggers. Motorists can expect delays
of up to 15 minutes on weekdays and some Saturdays. Work generally occurs during daylight hours.

The driving surface within the construction area is a combination of pavement, blotter (a hard, packed
surface that resembles asphalt), and gravel. Highway 385 has gravel from Wrinkle Valley Road to
Pactola Dam and from Sheridan Lake Road to the north for one-half mile.

The contractor is placing grass seed in the areas adjacent to the newly constructed roadway.



Beginning Monday, May 18, 2026, a scaling crew will begin work along Highway 385. This work includes
using water and machinery to remove loose rocks and debris from steep rock faces. This process
minimizes future rock fall. Traffic will be managed with a pilot car with anticipated wait times up to 15
minutes.

Upcoming Construction:

The driving surface within the construction area will be fully blotted (a hard, packed surface that resembles
asphalt) by the end of July.

Memorial Day: Construction activities will be paused on Saturday, May 23, 2026, and will resume on Tuesday,
May 26, 2026.
 
Independence Day: Construction activities will not take place on Saturday, July 4, 2026.
Sturgis Rally: Construction activities will be paused from Wednesday, Aug. 5, 2026, and will resume on
Tuesday, Aug. 18, 2026.

View Construction Updates

🦺 Construction Zone Reminders 🦺
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is not
working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might be
interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these project
email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy 385
infrastructure improvement project that will include routing
options and continuous business promotion. BH&B's goal is to
educate and to explain that this simple detour will not prevent,

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c


nor should it discourage visitors from enjoying their vacation in
the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major traffic
changes.
﻿
To subscribe, simply text “US385” to 605-566-
4041.
﻿Subscribers can unsubscribe at any time.

May Activities

https://routereimagined.com/
https://files.constantcontact.com/5db701af301/fba27449-3e19-4da9-b951-1c2d7e62bd28.docx?rdr=true




May Calendar

https://www.csd.k12.sd.us/events






Growing Roots Custer Job Openings



1. Summer Assistant & Potential Future
0–3 Lead Teacher

Join Growing Roots as a Summer Assistant
Teacher supporting our outdoor summer
childcare program in Custer, with the
potential to grow into a 0–3 Lead Teacher
role. We’re looking for a calm, observant,
child-centered educator who values outdoor
learning, strong relationships, and
Montessori-inspired early childhood
education.

View job listing and apply:
https://docs.google.com/forms/d/e/1FAIpQL
SfM7PQciwv5kSpNClBUYyuD7gsoehrpE8J
HBelXOP6muRpmYw/viewform

2. Executive Director

Lead the vision, operations, fundraising,
marketing, and community relationships for
Growing Roots Preschool as a part-time
Executive Director in Custer, South Dakota.
This role is ideal for an organized,
community-minded leader who can support
long-term growth, strengthen family and
local partnerships, and help sustain a high-
quality, Montessori-inspired early childhood
program.

View job listing and apply:
https://docs.google.com/forms/d/e/1FAIpQL
SfjyXOEPyOJBZvVpm-Jt-
KgfLw2Kwx2TEbTYm212M6kEiZOWw/vie
wform

3. Substitute Teacher

Support Growing Roots as a substitute
teacher with flexible hours and time
commitments, helping provide a consistent,
caring presence for children when coverage
is needed. This role is a great fit for a
dependable community member who is
patient, responsible, and genuinely good
with kids.

View job listing and apply:
https://docs.google.com/forms/d/e/1FAIpQL
SfInGYcZCsGH-
qgh33K6Azmg0c5TIj5uVaoCXaVSlijBA2R2
w/viewform

https://docs.google.com/forms/d/e/1FAIpQLSfM7PQciwv5kSpNClBUYyuD7gsoehrpE8JHBelXOP6muRpmYw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfM7PQciwv5kSpNClBUYyuD7gsoehrpE8JHBelXOP6muRpmYw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfM7PQciwv5kSpNClBUYyuD7gsoehrpE8JHBelXOP6muRpmYw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfjyXOEPyOJBZvVpm-Jt-KgfLw2Kwx2TEbTYm212M6kEiZOWw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfjyXOEPyOJBZvVpm-Jt-KgfLw2Kwx2TEbTYm212M6kEiZOWw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfjyXOEPyOJBZvVpm-Jt-KgfLw2Kwx2TEbTYm212M6kEiZOWw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfjyXOEPyOJBZvVpm-Jt-KgfLw2Kwx2TEbTYm212M6kEiZOWw/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfInGYcZCsGH-qgh33K6Azmg0c5TIj5uVaoCXaVSlijBA2R2w/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfInGYcZCsGH-qgh33K6Azmg0c5TIj5uVaoCXaVSlijBA2R2w/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfInGYcZCsGH-qgh33K6Azmg0c5TIj5uVaoCXaVSlijBA2R2w/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfInGYcZCsGH-qgh33K6Azmg0c5TIj5uVaoCXaVSlijBA2R2w/viewform
















Ready for a Summer Job That’s Anything But Ordinary?

If you’re looking to spend your summer surrounded by South Dakota’s stunning landscapes, wildlife, and adventure—this is the
opportunity for you.

Custer State Park is hiring for a variety of seasonal positions that offer more than just a paycheck—they offer real-life
experiences, outdoor work, and the chance to be part of something special. Whether you're interested in parks, wildlife, customer

service, or just want to be part of a dynamic team, there's a spot for you.

• Applicants must be 17 or older
• Competitive wages
• Housing available

Typical season runs mid-May through Labor Day (some positions may start earlier or end later)

Most roles involve working outdoors and interacting with visitors—so if you love nature and people, this is your chance to shine.

Questions? Call the park office at 605-394-2693

We can’t wait to meet our 2026 crew—come join the team and make this summer unforgettable!

#HiFromSD #SDInTheField #DiscoverBlackHills

https://www.facebook.com/hashtag/hifromsd?__eep__=6&__cft__[0]=AZajiubSgZcDiKOneNoHguEctMQkBct6S8H-LkMJEcVBpBtiG41kwO6M5wfJi4Azo80iu0tb3VCyEtSqvO9Ih1qLD9qU0tAuOzz4fs8m39h0HLh_DhZPFXi2kOt2eLWJzyfgBAdGdyVIbYOa6Xcx_TIoMqQLLAkhKagrTGQmNWYWXzibKYGlDxc7l82SJrAokK-6YD6kPJOx4t6NQoGuqwL0ik9aJujCcTkwMoheJv_X3Q&__tn__=*NK*F
https://www.facebook.com/hashtag/sdinthefield?__eep__=6&__cft__[0]=AZajiubSgZcDiKOneNoHguEctMQkBct6S8H-LkMJEcVBpBtiG41kwO6M5wfJi4Azo80iu0tb3VCyEtSqvO9Ih1qLD9qU0tAuOzz4fs8m39h0HLh_DhZPFXi2kOt2eLWJzyfgBAdGdyVIbYOa6Xcx_TIoMqQLLAkhKagrTGQmNWYWXzibKYGlDxc7l82SJrAokK-6YD6kPJOx4t6NQoGuqwL0ik9aJujCcTkwMoheJv_X3Q&__tn__=*NK*F
https://www.facebook.com/hashtag/discoverblackhills?__eep__=6&__cft__[0]=AZajiubSgZcDiKOneNoHguEctMQkBct6S8H-LkMJEcVBpBtiG41kwO6M5wfJi4Azo80iu0tb3VCyEtSqvO9Ih1qLD9qU0tAuOzz4fs8m39h0HLh_DhZPFXi2kOt2eLWJzyfgBAdGdyVIbYOa6Xcx_TIoMqQLLAkhKagrTGQmNWYWXzibKYGlDxc7l82SJrAokK-6YD6kPJOx4t6NQoGuqwL0ik9aJujCcTkwMoheJv_X3Q&__tn__=*NK*F


View job descriptions and apply with the links below:

Naturalist - https://bit.ly/4q4jnY0
Custer State Park Campground Attendant - https://bit.ly/48FUiNr

Gate Attendant/Information - https://bit.ly/4oTs2LV
Ground Maintenance - https://bit.ly/4j0sgiZ

Resource Technician Crew Leader - https://bit.ly/4pHtC55
Resource Technician - https://bit.ly/4s1yROj See less

We are seeking qualified candidates to join our team in the Black Hills Visitor Information Center.
Interested applicants should send a cover letter and resume to ara@blackhillsbadlands.com or give

Ara a call at 605-355-3600.
Visitor Information Center Host: https://bit.ly/3KKeh4f

Visitor Information Center Supervisor: https://bit.ly/4pMSWWF

https://bit.ly/4q4jnY0?fbclid=IwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR79XEoLtVuIOO3yjysUlck7Q40oVnfAUgd6uSeMweE31KNcoh99W4dYcPo4AQ&brid=Thcr6MQxqQg1CIZpfOh4lg
https://l.facebook.com/l.php?u=https%3A%2F%2Fbit.ly%2F48FUiNr%3Ffbclid%3DIwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR7Cb2BipM-SY-LbYrV1lCJKIHC570oL-lL5O2pSizop_OjkPSAy52deDSy90A%26brid%3DDiIoLvcgIsyAJJjIe1Vmww&h=AT385XOyzadnIWTmX-NKTWcSraJK0pZbSID2_rHB-E5yT6FyN0Hr_KfKBTC8neetleFbJHI5czFhVzyYvwdLh39gBAQQEAdrFlfy8j7z3fKKnLNjX85t22aNee6K7nh6TEXiC-NtzwXk8w&__tn__=-UK*F&c[0]=AT082qi5TFECA2iXvpqFcBdlhjAysvexpdvXrKk8dgVDqVWy4P35hb1lDRig-KwGy4LQCBBYyhGZDkIYuKP24GumbkkjmNwK4W8UUpl7VqIEPkOZCZNIFmKAeIhHHfbnFifYWv9djyWm_-z7KQI08yzMN2Y8F89E25Voen7GWblA9JksWux8w89WrZ-s45fiQ2xe3d66Od-_0hVyYRqEau7bipC8QCBPLyERGJ_ed0GA_lQ0aJj2ZA
https://l.facebook.com/l.php?u=https%3A%2F%2Fbit.ly%2F4oTs2LV%3Ffbclid%3DIwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR4tybiLqSyynIRtVU4W96X56kgWXr2y0QPJazrhVQdGrb-HjgxPgapdJUOcqw%26brid%3DQomwRoICuD-9cDPRjCoxzw&h=AT0EgxhF5jtoHFVjFCf2u-p9Ib47BrzusgvD-E0qoHMP9SbA2hTn_zdoKRWEcI7xbOoiAi3LRLbG7leqkb1xrckflTPGPJs0-XRMS8Qop2-l9WEx0afPV0impZJJbAA_zPvDXWvQ7TnvwA&__tn__=-UK*F&c[0]=AT082qi5TFECA2iXvpqFcBdlhjAysvexpdvXrKk8dgVDqVWy4P35hb1lDRig-KwGy4LQCBBYyhGZDkIYuKP24GumbkkjmNwK4W8UUpl7VqIEPkOZCZNIFmKAeIhHHfbnFifYWv9djyWm_-z7KQI08yzMN2Y8F89E25Voen7GWblA9JksWux8w89WrZ-s45fiQ2xe3d66Od-_0hVyYRqEau7bipC8QCBPLyERGJ_ed0GA_lQ0aJj2ZA
https://bit.ly/4j0sgiZ?fbclid=IwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR4bsoVbdW1BRsTOpncmztLi8MUP4V8uycA4Dxi7eIGQBSG8jSFuSJuSqNJZkw&brid=QomwRoICuD-9cDPRjCoxzw
https://l.facebook.com/l.php?u=https%3A%2F%2Fbit.ly%2F4pHtC55%3Ffbclid%3DIwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR4bsoVbdW1BRsTOpncmztLi8MUP4V8uycA4Dxi7eIGQBSG8jSFuSJuSqNJZkw%26brid%3DiKw7M8SsO4Ru8fND4uzYHg&h=AT0mVRXxlGLBsXGXCAjZgUBGqZ6E86j1yGemapBQPJCTsQ7UrmNMLNb0eofvMohNqJ-bDQ7D5P4zu5lSTSOsJwDsrPBpEw8jJqPHRN1tejdwClCUIJUhU9DLW-tkUcA3oFTfJmd4nOUDCg&__tn__=-UK*F&c[0]=AT082qi5TFECA2iXvpqFcBdlhjAysvexpdvXrKk8dgVDqVWy4P35hb1lDRig-KwGy4LQCBBYyhGZDkIYuKP24GumbkkjmNwK4W8UUpl7VqIEPkOZCZNIFmKAeIhHHfbnFifYWv9djyWm_-z7KQI08yzMN2Y8F89E25Voen7GWblA9JksWux8w89WrZ-s45fiQ2xe3d66Od-_0hVyYRqEau7bipC8QCBPLyERGJ_ed0GA_lQ0aJj2ZA
https://bit.ly/4s1yROj?fbclid=IwYnJpZBExQ2VvYThXMHI2Nm1LeG9yOHNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR7Cb2BipM-SY-LbYrV1lCJKIHC570oL-lL5O2pSizop_OjkPSAy52deDSy90A&brid=DiIoLvcgIsyAJJjIe1Vmww
https://www.facebook.com/Blackhillsvisitorcenter?__cft__[0]=AZUYyCQMTRuLq0yQMfh2ZM-992XnGuPCp0t4WZ4eV5X5aosqFd1xVmPQRNnGGCCw3M-9tRtnfGNtp6g9KdvDlUHCVYVHJjsOYyP6YnRyFaHmzYNNSg78Y_NcNePsAamJ82kvYi-tAT1S2oJ9USXIMmmmQUlJXvNlGMQXiKYv27mqE8h_-oBE7Ot5hmnPBkGjrQ-Zix840OeGuWU1WYgeO4Bd&__tn__=-]K-R
https://bit.ly/3KKeh4f?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExUkppYXdpTHhmcUNaRVZ5NXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR4dXJfKnCKvCei27-Vg3S27sXQxR-WzOpAJ9zm7D1IZhkmSEyPMXAaKHCvRlA_aem_Iab6SpoUFVNgIB4bZk9o5A&brid=lN3D-uPUMAOxkvO57495cA
https://bit.ly/4pMSWWF?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExUkppYXdpTHhmcUNaRVZ5NXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR5YSueSabin93jX-BSPmi4IEenbqGC94HOC1Dyq6fCTBLktLAgflg6Fp3cy1g_aem_UIR-wHbs3orD2hNWWl7xTw&brid=yUXHIpwxOSiVD5rFYO7_nA












Be sure to check out the Help Wanted section on our Website:

CHAMBER STAFF
 

Dawn Murray

https://custersd.com/help-wanted


Executive Director
dmurray@custersd.com

Fred Baumann
Information Associate

fbaumann@custersd.com

Lacey Curl
Office Assistant

assistant@custersd.com
 

Office Assistant
bytes@custersd.com

Joel Behlings
Information Associate
info@custersd.com

2026

﻿Board Of Directors

Craig Reindl - President

﻿Corey Virtue - Vice President

Michelle Fischer - Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Amy Bailey

Miranda Boggs 
Ronni Calvird
Scott Eastman

Julie Jenniges - City Liaison 

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
http://bytes@custersd.com/
http://info@custersd.com/


Tim Frederick - School Liaison 

﻿Lydia Austin - CSP Liaison 

Jessica Noteboom - BID Board Liaison

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

﻿
dmurray@custersd.com /custersd.com
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