
***When viewing on a mobile device- please scroll down and click on "view entire message" to view Buffalo
Bytes in correct formatting***

To be included in Buffalo Bytes, please email your items to bytes@custersd.com.
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Your customers have seen the sales, the giveaways, and the “something exciting is coming” posts.

But there’s one hot event that is drawing in crowds across all types of business and that’s B-I-N-G-O!

It’s more than just a fun game everyone can play.

Give your audience a bingo card and suddenly there’s a mission.

Businesses are finding creative ways to use bingo to bring people together and give them reasons to explore. The familiar format makes
participation easy: fill the squares, complete a row, earn a reward.

The fun comes from what you put in those squares, what people can win, and who you invite to play.

You can host a lively evening or create a monthlong challenge customers complete on their own.

Here are several ideas from businesses and event organizers, along with ways to adapt them for your audience.

1. Plant Bingo
The prize table is growing. Literally.

Plant bingo awards the winners houseplants instead of cash or generic prizes. Some businesses give the winner an option between plants,
while others specific which plant is up for grabs. While others still make sure that every participant receives a plant buddy. It can be a
natural partnership between a gathering space and a plant-focused business.

A nursery, florist, coffee shop, or home décor store could adapt this idea. Offer easy-care plants for beginners, herbs for cooks, or unusual
varieties for collectors.

Between rounds, share a quick care tip so winners have a fighting chance of keeping their prizes alive.

Even if you don’t sell plants, partnering with someone who does can increase both of your email lists if you make them sign-up to attend.

2. Boozy Bingo
Wineries, breweries, and distilleries are giving customers another reason to pull up a chair.

You can pair bingo with a featured cocktail, a food vendor, or a themed evening. A wine bar could host “Bingo and Boards” with shareable
charcuterie. A brewery could partner with a neighboring restaurant for dinner delivery.



Keep the game entertaining for people choosing mocktails, too. The gathering should work without anyone needing to drink alcohol to
participate.

If your state allows, you can give away free glasses, bottles, mixers, and booze-infused food items. Don’t forget funny booze merch.

3. Music Bingo
Unlike the first two examples, this isn’t about the award but how you play. Replace called numbers with song clips. Players mark the
matching song titles on their cards.

Choose music your audience will recognize. A vintage shop could build an evening around the decade represented in its merchandise. A
café could host an afternoon edition.

You can hire an established host or entertainment company to handle the cards, music, and pacing or if you have a vivacious employee,
they can play emcee (not to be confused with run DMC. See what we did there?).

4. Bingo for What You Sell
Take the plant-prize concept and apply it to your own inventory.

Consider a bookstore offering books, a pet store offering enrichment toys, or a kitchen shop offering gadgets and specialty ingredients. A
boutique could create themed prize bundles around travel, cozy evenings, or accessories.

This gives people a chance to discover products they might otherwise walk past. Introduce each prize with one useful detail: what it does,
who would enjoy it, or how to use it.

5. Menu Bingo
Many customers have a favorite order. They may also have absolutely no intention of changing it.

A menu bingo card gives them a reason to venture beyond the usual. Sam Jones BBQ in Winterville, NC awards stamps for featured menu
purchases. Completing a five-square row earns a voucher for a free sandwich combo. 
Your card could feature specific dishes or prompts such as:

Try a seasonal special.
Order a side you’ve never had.
Choose a staff favorite.
Come in for breakfast.
Save room for a house-made dessert.

Design the card around dishes you want customers to discover. Make sure several winning paths are affordable and achievable. You want
to offer alternatives where dietary needs would block participation.

6. Shop-Local Bingo
This is a favorite of chambers, especially around the holidays. Before you go recreating the wheel, check to see if a similar program is
offered near you. If so, find out how you can be included.

In most cases, the chamber hands out a bingo card that entices participants to explore local businesses and collect stickers/stamps toward
prize opportunities. 

The card could include spaces for visiting a new shop, attending a demonstration, finding a locally made product, or stopping at a
participating eatery.

Businesses can contribute prizes and promote the card, spreading the work and introducing customers to one another. Mix purchases with
discovery activities so participation doesn’t require a shopping spree.

If your chamber doesn’t currently have one, they may be able to help you find partners and coordinate a neighborhood or communitywide
version.

7. Coffee Crawl Bingo

https://www.samjonesbbq.com/bbqbingo?utm_source=chatgpt.com


Coffee shops can give customers a reason to explore the local café scene together.

Prickly Pear Coffee Co.’s coffee crawl in Nashville, Tennessee, uses bingo challenges and individual shop stamps. Limits on how many
squares each shop can stamp encourage participants to visit multiple locations. 

You can adapt the approach for coffee, tea, pastries, or dessert shops. Squares might include trying a different brewing method,
discovering a café with outdoor seating, or asking a barista for a recommendation.

Spread the challenge over several weeks. Nobody needs to complete a coffee crawl in one highly caffeinated afternoon.

8. Reading Bingo
Reading challenges make excellent bingo cards. Oregon City Public Library’s card includes prompts such as reading a mystery or a book
with a one-word title.
 
A bookstore could create a seasonal reading card, with staff recommendations for each square, or attending a discussion/book signing, or
reading in a new genre.

Offer a modest reward (maybe a beautiful bookmark) for a completed row, and something more for a black-out card. Then invite
participants to a gathering where they can share discoveries. That creates a natural next visit and gives readers something to talk about.

9. Fitness and Wellness Bingo
Fitness businesses are using bingo to encourage participation and variety. Workroom Pilates in San Leandro, California, describes its
monthlong challenge as a combination of fitness, habits, and community. 

A studio could include trying a different class, attending a beginner workshop, meeting a new instructor, or completing a recovery activity.

Keep multiple routes to a winning row so beginners and people with different abilities can participate. Use the card to help customers
explore your offerings without turning every square into another purchase.

10. Trivia, TV, and Movie Bingo
Bingo also works with entertainment themes. You can offer TV and movie bingo, holiday bingo, and custom-themed games. 
One adaptation is trivia bingo: put answers only on the cards and read questions aloud. Players mark a square when they identify the
correct answer.

A kitchen shop could use food trivia. An outdoor retailer could build questions around camping or wildlife. A local-history theme could
bring several businesses together.

Keep the questions accessible. Customers came for an enjoyable evening, not an exam.

12. Meet-Someone Bingo
Give guests a reason to start conversations.

Networking bingo uses prompts that participants complete by finding people who match them. It’s a great way to make introductions
easier at events. 

For a customer gathering, try prompts such as “has adopted a pet,” “knows a great local hiking spot,” or “has taken one of our
workshops.” These types of prompts also lend themselves to further conversation.

Ask players to collect different names across a winning row. This works especially well for businesses building a community around a
shared interest, including craft shops, coworking spaces, and hobby retailers.

Make the Fun Work for Your Business
Before designing a game card, decide what you want it to accomplish. Fill a quiet evening? Introduce new products? Encourage repeat
visits? Help customers discover neighboring businesses? Build community among your customers.
Additionally, you’ll want to decide if you’re hosting a Bingo Night where the game(s) is played at your location of whether it’s a
challenge they complete over time.

Then keep the first version manageable:

https://www.pricklypearcoffee.com/coffeecrawl?utm_source=chatgpt.com
https://orcity.org/DocumentCenter/View/18566/Bingo-2026?utm_source=chatgpt.com
https://www.joinworkroom.com/bingo?utm_source=chatgpt.com


Explain the rules upfront. Include dates, qualifying activities, verification, and exactly what completing a row earns.
Budget the rewards. Account for staff time, supplies, hosting, and prizes.
Give staff a simple explanation. They should be able to describe the game and handle cards consistently.
Track the result. Compare attendance, sales, repeat visits, or featured-product purchases with your goal.

Before launching, confirm the requirements that apply to your location and format, particularly if you plan to charge for play or award
chance-based prizes.

Start with one bingo event or short challenge. If you need a venue, prize partner, or neighboring businesses to join you, contact the
chamber. Tell them who you’d like to meet, and they can likely help make the introduction.

Christina Metcalf is a writer and women’s speaker who believes in the power of story. She works with small businesses, chambers of commerce, and
business professionals who want to make an impression and grow a loyal customer/member base. She is the author of The Glinda Principle,
rediscovering the magic within.
_______________________________________
Facebook: @metcalfwriting
Instagram: @christinametcalfauthor
LinkedIn: @christinametcalf5

Dawn Murray
Executive Director

2026 EVENTS CALENDAR
A full list of 2026 events by the Chamber and

other organizations.

Click to download calendar

﻿October 12
Chamber Office Closed for Native American Day

October 15

http://www.christinametcalf.com/
https://www.amazon.com/dp/B0DHY261SG?ref=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&ref_=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&social_share=cm_sw_r_cp_ud_dp_CKZDC8XCEB5G2JXW92DJ&skipTwisterOG=1
https://files.constantcontact.com/5db701af301/9c837b3c-26e9-4cf8-81ed-ebccf1e8f29f.pdf?rdr=true


Chamber Annual Awards Dinner
State Park Events Barn

5:30pm

October 24
Monster Mash Pub Crawl

Throughout Custer
4pm

October 30
Merchants Trick-or-Treat

Throughout Custer
4pm







🍂 Fall Business Updates
As we head into the fall season, please keep the Chamber informed of any seasonal hours, temporary
closures, or changes to your business hours or operations.
We want to make sure we’re sharing the most current information with visitors and the community. Please
email any updates to assistant@custersd.com.

Thank you for helping us keep everyone informed! 🍁

Thank you to these community leaders for signing up for the 2027 Custer Chamber magazine! We would
love to include you on this list too!

1881 Courthouse Museum
Black Hills Energy
Black Hills Federal Credit Union

mailto:assistant@custersd.com


Bradeen Real Estate and Auctions
Carr Electric
Carson Drug
City of Custer
Crazy Horse Memorial
Custer Heating & Air Conditioning
Custer Hospitality
Custer School District
Custer State Park
DGR Engineering
enCore Uranium
Golden West Telecommunications
Horatio's Homemade Ice Cream
Image 360
Lampert Properties
Lynn's Dakotamart
Miner's Cup
Monument Health
Mt. Rushmore Brewing Co.
Nelson's Oil & Gas
New Trails
Nielsen Enterprises
NXTLAW
PDQ Construction
PDQ Specialty Products
Pizza Mill
Premier Family Eyecare
RP Lumber
Sentinel FCU
Shepherd of the Hills
Starr Insurance
Tallgrass Landscape Architecture
Theatre 605/BH Playhouse
Xtreme Sports Simulators

Contact Kate TODAY to be a part of this amazing group!
605-440-1248
chroniclewriter2@gmail.com

mailto:chroniclewriter2@gmail.com




Great leaders aren't born; they’re built!

The IMPACT Leadership Development Program was created to equip present and future leaders with tools
that make a real difference in our workplace and community.

If you're looking to:
-Pinpoint your core leadership strengths
-Overcome personal skill bottlenecks
-Expand your professional network in Custer
-Learn directly from seasoned local experts
...then save your seat today! Spots are limited.
When: Oct 5 – Nov 16 (Mondays only, 4:00 PM – 8:00 PM)
Where: The Trailhouse, Custer

Chamber Member Benefit: Chamber members who complete the IMPACT Leadership
Development Program can bring proof of course completion to the Chamber to receive $50 in Custer
Cash.

Apply here: https://docs.google.com/.../1FAIpQLSf6gvmyI8vhlD.../viewform

﻿Cost: $250 (scholarships available)
Applications close: September 26th
Questions? Email custeredc@gmail.com

https://docs.google.com/forms/d/e/1FAIpQLSf6gvmyI8vhlDj3b4WkK5-vxv1dUeucIck57NH1Ytg9H7nFQQ/viewform






Sign up to be a selfie stop

mailto:dmurray@custersd.com?subject=2026%20Monster%20Mash&body=Business%20Name%3A%0Awould%20like%20to%20participate%20in%20the%202026%20Monster%20Mash%20Poker%20Run.




mailto:dmurray@custersd.com
mailto:dmurray@custersd.com




Follow Us on Facebook & Instagram

  

https://www.facebook.com/custerchamber/
https://www.facebook.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.instagram.com/custersdchamber/


October 14th

1.   1881 Courthouse Museum
2.   Adventure Rentals
3.   Aflac- Matti Schrivers
4.   All Net Connections
5.   American Family Insurance- Ronni Calvird Agency, Inc
6.   American Legion Post 36
7.   Aspen Federal Credit Union
8.   Baker’s Bakery
9.   Bavarian Inn
10. Big Pine Campground
11. Black Hills Electric Cooperative, Inc
12. Black Hills Lifestyle Magazine
13. Bradeen Real Estate and Auction Services
14. Branch Construction Services, LLC  
15. Buffalo Ridge Camp Resort
16. Buglin Bull
17. Busy Ewe Farm & Fibers
18. Calamity Jane Kitchen
19. Calamity Peak Lodge
20. Carr Electric Company, LLC
21. Chief Motel
22. Christy Chamberlain & Bob Reich
23. City of Custer
24. Claw Antler and Hide, Inc
25. Coca-Cola Bottling Co High Country
26. Colleen Hennesy & Jim Frank
27. Crazy Horse Memorial
28. Custer Ambulance Service
29. Custer Area Arts Council



30. Custer City Lodge #66
31. Custer County Candy Co.
32. Custer County Democrats
33. Custer County Library Foundation
34. Custer County Republican Central Committee
35.  Custer Hospitality (Best Western, Econolodge, Super 8, Holiday Inn Express, Comfort Inn)

36. Custer Lutheran Fellowship
37. Custer Mile High Garden Club
38. Custer Mt Rushmore KOA
39. Custer Senior Center
40. Custer State Farm- Steve Engelbrecht Agent
41. Custer State Park
42. Custer YMCA
43. Custer’s Gulch RV Park
44. Dacotah Bank
45. Dakota Greens-Custer Greenhouse and Nursery
46. Dakota Photographic
47. Deep Creek Art Gallery
48. DGR Engineering
49. Don & Arlayne Barmore
50. Double Diamond Ranch, LLC
51. EO Bungalows
52. Feel Good Café
53. First Choice Lock and Key
54. Gold Pan Saloon
55. Good Karma Jewelry
56. J & M Lawncare LLC
57. Jim and Patti Lee
58. Jorgensen Log Homes
59. K & S Stagecoach Stop
60. Kieffer Sanitation
61. Lenny Merriam CPA, CFE, PLLC
62. Lewis Real Estate
63. LFC Veterinary Service
64. Linda Young
65. LJ's Recovery & Transport
66. Local Black Hills
67. Local Black Hills
68. Mammoth Site
69. McCoy PC
70. McGas Propane
71. Mickelson Trail Affiliates
72. Miner's Cup
73. Monument Health- Custer Hospital and Clinic
74. Mountainview Baptist Church
75. Naomi Harldson
76. NARFE
77. New Trails Ministry
78. Nomad VanCamp & RV Park
79. NXTLAW PC
80. Operation Black Hills Cabin
81. Our Redeemer Lutheran Church-LCMS
82. Outlaw Ranch
83. Pain & Movement Solutions
84. PDQ Construction, Inc
85. Performance Outdoor Services
86. Petals and Pages
87. Pizza Mill



88. Rabbitt Bicycles Rental & Repair
89. Reptile Gardens
90. Rising Hope Counseling, LLC
91. Ronald McDonald House South Dakota
92. Rush Mountain Adventure Park
93. Rushmore Photo and Gifts
94. Rushmore Vacation Rentals
95. Saghe Creek Grille
96. Sentinel Federal Credit Union
97. Sew What
98. Shepherd of the Hills Evangelical Lutheran Church
99. Simon Contractors of South Dakota, Inc
100.              Skogen Kitchen
101.              South Dakota Outdoor Shop
102.              South Dakota Parks and Wildlife Foundation
103.              Southern Hills Family Medicine
104.              Spokane Creek Cabins & Campground
105.              Sprockets Fun Foundry
106.              St. John the Baptist Catholic Church
107.              Star Ridge Advertisments
108.               Starr Insurance
109.              Stars & Stripes by Steph
110.              Steve and Yolanda Davis
111.              Stockade Lake Cabin
112.              Sylvan Rocks Climbing School and Guide Service
113.              Tallgrass Landscape Architecture
114.              Tanglewood Estate
115.              The Hills Finest- Bridal by Michelle
116.              Travel Custer
117.              United Way of the Black Hills
118.              Valhalla Legal, PLLC
119.              Weather Tite Exteriors
120.              Western Dakota Tech Foundation
121.              Western Tire Chain, LLC
122.              Wild Spruce Market
123.              World Fossil Finders Museum
124.              Xanterra, Mt Rushmore

Black Hills Creative Exchange
﻿Built Right Roofing & Construction



Network Troubleshooting & Installation LLC
John's Handyman Service

﻿The Black Hills Bakery- Gluten Free
﻿Black Hills Disc Golf Club

﻿Hobo's Healing Heart
﻿Black Hills Roofing

﻿Wolff's Plumbing & Heating



 ✨ THIS COULD BE YOU! ✨

Every week, the Custer Area Chamber of Commerce shines the spotlight on one of our incredible members—and your business could be
next!

Our members are the heart of our business community. From local shops and restaurants to service providers, entrepreneurs, organizations,
and community champions, we love showcasing the people who make Custer special. ❤️

Want to see YOUR business featured? Join the Custer Area Chamber of Commerce and become part of a network dedicated to supporting,
promoting, and growing our local business community.

🌟 Join today. Be our next Member Spotlight! 🌟

We love shining a light on the amazing businesses that make our community great! 💛
Would you like to see your business in the spotlight? ✨



Send a short write-up and a few photos to assistant@custersd.com — we can’t wait to feature
YOU! 📸

https://app.constantcontact.com/pages/campaigns/email/edit/activity/019ea4cf-b92e-433a-ac2c-3081c0915aee#
































Black Hills National Forest Off-Season Camping Information



In an effort to continue improving the online information we provide to visitors, we’re sharing the following link to a page with
information about off-season camping in the Black Hills National Forest.

Please feel free to share this link with visitors who inquire by email or phone about camping options during the off-season. We hope this
will be a helpful resource when answering questions and assisting visitors with their trip planning.

Thank you for helping us provide visitors with accurate and useful information!
 

https://www.fs.usda.gov/r02/blackhills/recreation/season-campground-information

printable copy

https://www.fs.usda.gov/r02/blackhills/recreation/season-campground-information
https://files.constantcontact.com/5db701af301/a1f22950-5b08-4494-99ea-8bc75ccd1b20.pdf?rdr=true














Media Release

FREEDOM 250 AT MOUNT RUSHMORE
DELIVERS MILLIONS IN ECONOMIC IMPACT AND GLOBAL
EXPOSURE FOR SOUTH DAKOTA
FOR IMMEDIATE RELEASE: Mon., Aug. 10, 2026
CONTACT: Katlyn Svendsen, Global Public Relations & Content Services Senior Director, Travel South Dakota

PIERRE, S.D. – The Freedom 250 at Mount Rushmore celebration generated millions of dollars in economic activity while showcasing
the state to audiences around the world.
 
A post-event analysis done by research firm Tourism Economics found the event generated an estimated $2.35 million in total economic
impact, including nearly $1.5 million in direct visitor spending, while supporting area businesses, hotels, and local tax revenue.
 
More than 4,000 attendees attended the event, with 87.7% traveling from overnight destinations and representing more than 40 states.

The event's significance extended well beyond those attending in person and those that left their tax dollars in local communities. It also
was viewed by millions across the world.

Broadcast and digital media coverage reached an estimated 53.7 billion audience impressions, generating an estimated $50.7 million in
publicity value. Online interest also surged, with Travel South Dakota's website recording 146,535 sessions during the event period—a
66% increase over the previous week—and the livestream being viewed more than 107,000 times.
 
“The Freedom 250 at Mount Rushmore event demonstrated what happens when South Dakota has the opportunity to showcase one of
America's most iconic landmarks on an international stage,” said James Hagen, Secretary of the South Dakota Department of Tourism.
“The economic benefits to our communities, combined with the extraordinary global exposure for South Dakota, will continue to pay
dividends well into the future.”
 
The Tourism Economics analysis also found the event immediately generated:

$2.35 million in total economic impact.
$1.49 million in direct visitor spending.
More than 4,100 hotel room nights.
More than $1 million in lodging revenue.
Approximately $162,000 in combined state and local tax revenue.

The celebration also produced one of the strongest tourism weekends in recent Rapid City history. During the event, hotel occupancy
increased 5.5% year-over-year, and Friday, July 3 recorded the highest single-day hotel revenue year-to-date as well as the top single
day revenue-per-available room in the last two years.
 
The event was made possible through a partnership between the State of South Dakota, the U.S. Department of the Interior, the National
Park Service and numerous federal, state and local partners. Following a five-year absence, the return of fireworks to Mount Rushmore
National Memorial served as a centerpiece of the nation's 250th anniversary celebration.
 

mailto:Katlyn.Svendsen@travelsouthdakota.com?subject=Freedom%20250%20at%20Mount%20Rushmore%20Delivers%20Millions%20in%20Economic%20Impact


The State of South Dakota invested $2.8 million in planning and producing the Freedom 250 at Mount Rushmore celebration. This
generated a return on investment that has already paid tremendous dividends and will continue to do so for years to come, thanks to the
billions of earned media impressions. The costs include the pyrotechnics and lighting, media production, shuttle bus contracts, and cost
recovery payments to the National Park Service.
 
“This event generated an estimated $2.35 million in direct economic impact while delivering more than 53 billion media impressions
globally, introducing South Dakota to new and familiar audiences,” Hagen said. “It's an investment that strengthened our tourism
economy while reinforcing South Dakota's place as one of America's most iconic destinations.”

The South Dakota Department of Tourism is comprised of Travel South Dakota and the South Dakota Arts Council. The Department is led
by Secretary James D. Hagen.
-30-

Media Notes: Economic impact numbers are reported from Tourism Economic, an Oxford Economics
Company. 

Celebrate the 36th Annual Native Americans' Day at Crazy Horse Memorial® - October 12, 2026
CRAZY HORSE, S.D. – Crazy Horse Memorial will host its annual Native Americans’ Day celebration on Monday, October 12th. The

event will feature hands-on activities, a Native Americans' Day program (including the announcement of this year's Educator of the Year
Award) as well as two special performances from Indigenous Enterprise.

South Dakota was the first state to officially celebrate Native Americans' Day on the second Monday in October annually - since 1990.
South Dakota and Vermont (which celebrates Indigenous Peoples' Day) are the only states to practice non-observance of the federal

holiday of Columbus Day.
The South Dakota Legislature established the Native Americans' Day holiday at the urging of Gov. George S. Mickelson, then governor of

South Dakota. The transformed holiday was a direct result of correspondence between Indian Country Today editor Tim Giago, and the
governor. Giago, an Oglala Lakota hailing from the Pine Ridge Reservation, had written a column in the Lakota Times expressing the

need for change. In addition to the new holiday, Mickelson further declared 1990 as a "Year of Reconciliation" - the 100th anniversary of
the Wounded Knee Massacre - and called for the first Native Americans' Day observance to be held at Crazy Horse Memorial®. More

than 1,200 people attended that first Native Americans’ Day celebration on October 8, 1990. This year Chance Rush, actor, motivational
speaker and advocate, will be the honored keynote speaker at the morning's program.

“We can’t turn back the clock," Governor Mickelson said. "We can only turn to the future together. What we can do as leaders, both
Native American and white, is teach others that we can change attitudes.”



Hands-on activities will take place throughout the complex. The Native Americans’ Day program begins at 10 a.m. and free buffalo stew
meal will be available following the program – provided by Crazy Horse Memorial Foundation. Indigenous Enterprise will give two

special performances at 11:30AM and 2:00PM that day as well.
For more information, please visit www.crazyhorse.org and follow The Crazy Horse Memorial® on all social media and/or or contact

Amanda Allcock at 605-673-4681 or email Amanda.Allcock@crazyhorse.org.
 

About the Crazy Horse Memorial Foundation
The Crazy Horse Memorial Foundation’s mission is to honor, protect, and preserve the culture, traditions, and living heritage of the

Indians of North America. The Foundation fulfills its mission by continuing the progress on CRAZY HORSE MEMORIAL®, the world’s
largest mountain sculpture; acting as a repository for Native American artifacts, arts and crafts through THE INDIAN MUSEUM OF
NORTH AMERICA® , and the Museum’s Native American Educational & Cultural Center®; and by establishing and operating Crazy

Horse Memorial University®.

--FOR IMMEDIATE RELEASE--
 

Contacts - Black Hills Federal Credit Union:
 
Leslie Millard                          
Senior Marketing Communications Specialist
(605) 858-6098                                                                    
 

BHFCU Helps Fight Hunger in Q3
 
Rapid City, S.D., September 25, 2026 –  Black Hills Federal Credit Union’s (BHFCU) Community Action Team brings
employees and the community together to give back to local non-profit organizations in meaningful ways. A combination of
monetary paycheck donations from employees, matching funds from the credit union, and physical donations made from the
BHFCU team and community members makes for a big impact. This quarter, the credit union focused on getting food in the
hands of those who need it.
 
To avoid burying the lead, here’s a glimpse of the incredible impact BHFCU employees and community partners made in Q3.
 
·        15 non-profits supported
·        418 jars of PB&J gathered
·        470 non-perishable staples collected
·        $18,000 donated (employee donations matched by BHFCU!)
 
BHFCU saw so much success with its two-pronged food drive approach last year that the credit union decided to run it back.
Don’t fix something if it isn’t broken, right? The credit union asked employees to each contribute a set of peanut butter and
jelly, and its communities to pitch in with shelf-stable staples.
 
From statewide and regional organizations to small local pantries, BHFCU wanted to make sure the drive helped at as many
levels as possible. These hunger-fighting non-profits include: The Banquet and Kids Against Hunger in Sioux Falls; Billings
Family Services and the Education Foundation for Billings Public Schools in Billings; Pierre Area Referral Services and
Governor’s Grocery in Pierre; Meals on Wheels, The Storehouse, Hill City Community Food Pantry, Hot Springs Ministerial
Association Food Pantry, Piedmont Valley Food Pantry, Sturgis Food Pantry, Spearfish Community Food Pantry, and the Wall
Country Cupboard in the Black Hills area; and Feeding South Dakota.
 
The drive’s success would not have been possible without the generous support of several businesses, which helped
broaden its reach and collected non-perishables meant to stay in their communities. Special thanks to Krull's Market,
Timmon's Market, Wall Food Center, Sonny Superfoods, 4E Foods, Sioux Falls Food Coop, Grocery Mart, and Lynn's
Dakotamart locations in Box Elder, Custer, Hot Springs, Sturgis, and Summerset.

http://www.crazyhorse.org/
mailto:Amanda.Allcock@crazyhorse.org
https://us.list-manage.com/gRVcFrLhMQ8?e=7da1c7a901&c2id=2468f3295ca4ccb7ab606c455ca144da
https://us.list-manage.com/Db78eO1IyK4?e=7da1c7a901&c2id=2468f3295ca4ccb7ab606c455ca144da
https://us.list-manage.com/Db78eO1IyK4?e=7da1c7a901&c2id=2468f3295ca4ccb7ab606c455ca144da
https://us.list-manage.com/17rNy2jpsI5?e=7da1c7a901&c2id=2468f3295ca4ccb7ab606c455ca144da
https://us.list-manage.com/17rNy2jpsI5?e=7da1c7a901&c2id=2468f3295ca4ccb7ab606c455ca144da


 
BHFCU is dedicated to supporting its communities in a variety of ways, including sponsorships, employee
fundraisers, and donations from members and community supporters to the Black Hills FCU Charitable Fund, a
501(c)(3) non-profit organization.  
 
 
About Black Hills Federal Credit Union
Established in Rapid City in 1941, Black Hills Federal Credit Union is a member-owned, not-for-profit financial cooperative
serving more than 115,000 members. The community-chartered credit union has 18 locations in South Dakota and two in
Montana. For more information, visit bhfcu.com.
 

###
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firstinterstate.com
FOR IMMEDIATE RELEASE:

 
Jess McMillin Joins First Interstate as Senior Community Branch Manager

CUSTER, S.D.— First Interstate Bank is pleased to announce the hiring of Jess McMillin as Senior Community Branch Manager. In his
new role, McMillin will oversee branch operations, support client relationships, and lead the Custer team in delivering exceptional service
to individuals, families, and businesses throughout the community.

A lifelong Black Hills resident, McMillin grew up in Hermosa, South Dakota, and graduated from Custer High School. He later attended
the South Dakota School of Mines & Technology, studying Industrial Engineering while building a successful career in management.
“I’m excited to join First Interstate because it gives me the opportunity to expand my management and sales skills while continuing to
learn and take on new challenges,” said McMillin. “I enjoy growing professionally, and I believe this role is a great fit for me.”

McMillin brings more than 25 years of leadership, sales, and customer service experience to First Interstate. He spent 15 years with Nash
Finch, where he advanced into management roles before the company closed in 2016. He then joined Four Seasons Sports Center as
Finance Manager and worked his way up to Sales Manager during his 10-year tenure with the organization.

Outside of work, McMillin is an avid outdoorsman who enjoys fishing, participating in sports, and pursuing a variety of hobbies. A
talented guitarist, he also has a passion for music. Additionally, he volunteers with Special Olympics and is committed to giving back to
the community.

About First Interstate
First Interstate is a community bank headquartered in Billings, Montana, delivering best-in-class banking and Wealth Management
services across Colorado, Idaho, Iowa, Missouri, Montana, Nebraska, Oregon, South Dakota, Washington, and Wyoming. With nearly 300
offices, First Interstate enhances the communities it serves through an innovative corporate philanthropy program, which includes
donating a portion of Company profits, matching employees’ personal financial contributions, and donating $10 per hour for volunteer
efforts made at qualifying organizations. To learn more, please visit www.firstinterstate.com.

https://www.firstinterstatebank.com/
http://www.firstinterstate.com/


HOT SPRINGS, SD – Wind Cave National Park will offer ranger-led elk bugling programs on select evenings in September and October
in addition to daily cave tours.

The Rocky Mountain elk’s high-pitched whistle heralds the arrival of fall and the elk’s mating season. On Monday, Wednesday, and
Saturday evenings from September 14 through October 10, meet on the front lawn of the Wind Cave Visitor Center at 7 p.m. for a ranger
presentation about elk, followed by a drive to a pullout within the park to listen to elk bulging. Participants should bring a flashlight, a
camp chair or blanket to sit on, and dress warmly.

Fall Cave Tour Schedule
Cave tours along different tour routes are offered daily throughout the fall. Fall routes include the Natural Entrance, Fairgrounds, and
Garden of Eden. For all tours, participants are encouraged to bring a light coat or sweater and good walking shoes.
·        The Natural Entrance tour lasts approximately 75 minutes and involves 300 stairs and is offered through September.
·        The Fairgrounds tour lasts 1.5 hours and involves 450 stairs and will be offered starting October 1.
·        The Garden of Eden tour lasts one hour and involves 150 stairs and is offered year-around.
Learn more about guided cave tours at www.nps.gov/wica/planyourvisit/guidedtours. Reservations for cave tours can be made up until two
days before the tour at www.recreation.gov.

Fall Visitor Center Hours
The park visitor center will be open from 8 a.m. to 5 p.m. daily through September. Beginning October 1, winter hours will be 8 a.m. to
4:30 p.m. For more information, visit the park’s website at www.nps.gov/wica or call the park at (605) 745-4600.

http://www.nps.gov/wica/planyourvisit/guidedtours
http://www.recreation.gov/
https://www.nps.gov/wica


Project Update
Friday, August 7, 2026

Sturgis Motorcycle Rally Construction Impacts:
Construction Activity Paused During Sturgis Motorcycle Rally: Construction activities will be paused in the U.S.
Highway 385 construction area (Pactola Dam to Calumet Road) starting on Wednesday, Aug. 5, 2026, and will resume
on Tuesday, Aug. 18, 2026.

Sturgis Motorcycle Rally Traveler Information: Find additional information, including frequently asked questions, on
the SDDOT Rally Traveler Information page.

Current Construction Area Road Conditions:
Currently, the driving surface within the construction area is oiled blotter (a hard, packed surface that resembles asphalt) with
pavement markings. The surface may feel slick, so drivers are encouraged to be cautious and allow additional stopping time,
especially in wet conditions.

https://us.list-manage.com/6gn56Q5juxh?e=3f9920a35f&c2id=8f09f623653538744f9fb1b164d99a04


Upcoming Construction Updates:
Final Surfacing: Final surfacing from Pactola Dam to Calumet Road is expected to be completed in the summer of 2027.

View Construction Updates

🦺 Construction Zone Reminders 🦺
Follow posted speed limits in construction zones.
Be aware of flaggers and other construction workers in the construction area.
If you are following a pilot car, stay with the line, and do not stop or exit your vehicle in the project area.
It is illegal to go beyond cones and barriers within construction zones even when the contractor is not
working.

Stay Connected
Take a moment now to share this email with neighbors, friends, coworkers, and anyone else who might be
interested in the U.S. Highway 385 Construction Project. Then encourage them to sign up for these project
email updates at https://us-385.com.
A free text-in service is being used to communicate any major traffic changes. To subscribe, simply text
“US385” to605-566-4041. Subscribers can unsubscribe at any time.

  HWY 385 ROUTING INITIATIVE 

BH&B is sharing information related to the upcoming Hwy 385
infrastructure improvement project that will include routing
options and continuous business promotion. BH&B's goal is to
educate and to explain that this simple detour will not prevent,
nor should it discourage visitors from enjoying their vacation in
the Black Hills.

Visit Route Reimagined

A free text-in service is being used to communicate major traffic
changes.
﻿
To subscribe, simply text “US385” to 605-566-
4041.
﻿Subscribers can unsubscribe at any time.

https://us-385.com/project-updates/
https://us-385.us10.list-manage.com/track/click?u=56677074cc50fcb5bd3708ac0&id=6559d95623&e=521654a283
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/2qnfy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://t.e2ma.net/click/izcthl/2eaxx2/ijofy4c
https://routereimagined.com/


October Activities

https://files.constantcontact.com/5db701af301/c1986c41-3504-45e8-aaea-98e1155e4241.pdf?rdr=true




SEPT 2026 ~CUSTER SCHOOL DISTRICT
TIDBITS & CSD Job Vacancies

https://app.smore.com/n/kc8xs
https://app.smore.com/n/kc8xs




Be sure to check out the Help Wanted section on our Website:

https://custersd.com/help-wanted


CHAMBER STAFF
 

Dawn Murray
Executive Director

dmurray@custersd.com

Fred Baumann
Information Associate

fbaumann@custersd.com

Lacey Curl
Office Assistant

assistant@custersd.com
 

Office Assistant
bytes@custersd.com

Joel Behlings
Information Associate
info@custersd.com

2026

﻿Board Of Directors

Craig Reindl - President

﻿Corey Virtue - Vice President

mailto:dmurray@custersd.com
mailto:fbaumann@custersd.com
http://bytes@custersd.com/
http://info@custersd.com/


Dan Sedlacek - Treasurer 

Carrie Moore- Secretary
 

Amanda Allcock
Miranda Boggs 
Ronni Calvird
Scott Eastman

Monica McGowan - City Liaison 

Tim Frederick - School Liaison 

﻿Lydia Austin - CSP Liaison 

Jessica Noteboom - BID Board Liaison

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:
605-673-2244
800-992-9818

﻿
dmurray@custersd.com /custersd.com

 

 

Visit our Website

mailto:dmurray@custersd.com
https://www.custersd.com/
https://custersd.com/


Send Us An Email

Custer Area Chamber of Commerce | 615 Washington St. PO Box 5018 | Custer, SD 57730 US
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mailto:dmurray@custersd.com
https://www.constantcontact.com/legal/customer-contact-data-notice
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https://www.constantcontact.com/landing1/vr/home?cc=nge&utm_campaign=nge&rmc=VF21_CPE&utm_medium=VF21_CPE&utm_source=viral&pn=hillcity&nav=abbe555d-a4a5-43dc-8686-b1c6e383c00f

