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CUSTER CONNECTIONS
19 Social Media Marketing Myths to Leave Behind in
2021
Written by Corey Wainwright
Like any major marketing strategy of the past decade, social media has had plenty of time to accumulate some big
myths. Yes, social media landscapes change dramatically every day. However, as a marketer, it's important to
identify myth from reality in order to create an effective social media strategy.

1. My customers aren't on social media.
In 2021, over 3.7 billion people worldwide are active on social media. Today, it seems like there's a social platform
for everything and everyone. While family and friends connect on sites like Facebook, Instagram, or Twitter,
professionals are networking on LinkedIn. Odds are, at least one social media platform has an audience that will
align with your brand.

2. You should join every single social media network immediately.

Just because I can name a lot of social networks, it doesn't mean I should set up a profile on all of them. You
should only devote time and resources to the platforms that align most with your audience and marketing
tactics. The best marketers use data to identify which marketing activities yield the best results — if a social
network isn't helping you out, cut it loose.

3. Pinterest is only for B2C organizations.
Pinterest is totally awesome for B2C marketers, to be sure. However, you can check out the accounts of brands
like GE, Microsoft and Econsultancy for some B2B Pinterest inspiration!

4. You should only try to get fans and followers that will become customers.
Quality is important, yes, but don't underestimate the power of a large social reach. Remember:
More fans and followers means you're gaining access to their fans and followers.
When they share your content, your SEO improves.
They may still refer business your way.

5. You should only schedule posts during the work week.
You certainly can schedule posts or launch social media ads on the weekends ahead of time — and, depending on
your audience, it might be a good idea. Of course, you'll need to identify when your audience uses certain social
platforms the most. While pique social media engagement times occur around the middle of the week, most
platforms also have high engagement times during the weekends and evenings as well.

6. You'll have amazing social media engagement if you ask your friends and family "Like"
every post.
You can't just have your mom and uncle Like every post you put up on Facebook.
To get social media feeds to favor your content, you'll need a variety of people interacting with your content —
both to grow your reach, and to show up in users' news feeds.

7. You have to respond to social activity immediately.
There's no doubt a speedy response is appreciated, but it isn't always required. If you get back in a timely manner,
but not in mere seconds, it's alright.

8. Social media is only about engaging conversation — and not a place to share branded
content.
It's not that conversations aren't important. But, while it's beneficial to stimulate conversations and discussions with
your audience, it's not the only point to social media marketing. If you publish valuable posts, they might not
always stimulate conversation, but they could lead people to your website and products.

9. Social media marketing tactics don't drive bottom-line results.
Here are a few stats you should know:
54% of social browsers use social media to research products.
Facebook ads are used by 70% of marketers, and there were 9 million active advertisers on the platform in
Q2 2020.
83% of people use Instagram to discover new products and services and 87% said they took specific action,
like making a purchase, after seeing product information.
54% of Gen Z and 49% of Millennials say social media is their preferred channel for ad influence.
79% of people say that user-generated content on social media significantly impacts their purchasing
decisions.

10. It looks tacky to seem relatable as a brand on social media.
The content you publish on social media should always keep your target audience in mind — but that doesn't mean
you can't also publish content that shows your brand's personality. There are people behind your company; don't be
afraid to show that with your own special brand of humor, pictures of people that work at your company, and links
to news content that you find particularly entertaining ... even if it's not directly related to your industry.

11. Hashtags are essential for every post.
You know those tweets that look like this? Love this article on #socialmedia #marketing that talks about #pinterest
and has an image of a #puppy #lol
The point of hashtags is that they join together common conversation threads. Think of hashtags as a way to be
more user-friendly for those following the hashtag, not a way to make all your marketing dreams come true.

12. Social media monitoring takes forever.
One social media monitoring scenario: Glue your eyes to your computer screen, open five tabs for each of your
social networks, chug three espressos, click between tabs, and hit refresh like a maniac.
Alternate social media monitoring scenario: Use social media monitoring software that alerts you when
important terms are mentioned; check back to your accounts briefly every hour or two to see if you need to respond
to anyone, follow someone back, etc.
That second one takes you, in aggregate, maybe 30 minutes a day.

13. Social media managers should be new graduates or have years of experience.
Being good at social media marketing, or any job for that matter, has absolutely nothing to do with how young or
old you are. You can learn the tools and strategies at any age, and make mistakes at any age, too. Instead of
considering a social media manager's age range, look for the candidate who's both creative and analytically-minded
enough to manage your presence.

14. Only young people use social media.
Consider this: 40% of internet users age 46 to 55 are on LinkedIn by the end of 2020; roughly 55% of Facebook
users are over the age of 35 as of 2021; and in 2019, over 80% of 45-64 year old U.S. internet users watched videos
on YouTube.
More than likely, your audience (at any age!) is on social media — the key is figuring out which one they prefer
the most.

15. Newer platforms, like Snapchat and TikTok, aren't worth taking seriously.
Snapchat and TikTok are both mobile social media apps that have pulled in millennials and Gen Z due to their
unique platforms. Despite the fact that these platforms pull in odd content created by users, it doesn't necessarily
mean that brands can't use the apps to gain credibility and awareness. At this point, you can certainly take any
popular social media platform seriously.

16. You don't have enough content to have a social media channel.
The thing with social media is that it moves really fast. What's posted today might very well be forgotten about
tomorrow. But, alternatively, you could just repurpose content or re-share great content regularly. This doesn't
mean you should share the exact same link and update commentary day after day, but if a few weeks go by and
you want to re-promote something, go for it. Just do your loyal fans a favor and find a new interesting nugget of
information to call out in your update.

17. Social media gives people a venue to publicly bash your company.
The truth is, angry customers already have plenty of venues: word of mouth, Google reviews, Yelp reviews, and
many other places on the internet that will allow them to give feedback when they aren't happy. Not creating a
Facebook page simply for fear of negative feedback isn't protecting you from an angry wrath.

18. Social media is too "fluffy" to have solid metrics around.
With the right tools, you can identify exactly how much traffic social media drives to your website, how many
leads social media generates, and how many of those leads become customers. From there, you can even calculate
things like the average cost-per-lead and customer .

19. Social media is completely free marketing.
It's free to join, but it's still a resource investment. Even if you are posting for free, you'll likely need to pay an
employee to manage your channels and build strategies. And, as your social media strategy grows more successful,
you might decide to up time and money investments. Luckily, social media is still one of the most affordable ways
to boost audiences, brand awareness, and ultimately leads. This makes the investment worth your while.
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Dear Industry Partners,
We have many initiatives we’re working on in the Department of Tourism.
One that we are particularly excited about is our Native Tourism initiative.
In 2018, the South Dakota Department of Tourism – along with George
Washington University International Institute for Tourism Studies;
representatives from all nine federally recognized Tribal Nations in South
Dakota; and local, state and federal partners – formed the South Dakota
Native Tourism Alliance (SDNTA). Throughout 2019 and with more than 65
SDNTA local stakeholders participating, the group discussed opportunities
and challenges for tourism development on each reservation and created a
shared vision for the growth of Native Tourism in South Dakota, as well as
practical strategies and concrete initiatives for its development. The result
of the work thus far is the Native American Tourism Development and
Management Plan, South Dakota 2020–2025, Summary Document
(NATDMP). The five-year goal is to develop Native Tourism opportunities in
South Dakota as a catalyst for economic growth.
The NATDMP provides direction and guidance to tribal governments, statelevel strategic partners, community leaders, and the private sector for
working together to enhance the preparedness of Tribal Nations to develop
and manage tourism. The plan’s purpose is to support the development of
a sustainable Native American tourism industry that will inspire more
people to visit, stay, and spend more money, thereby contributing to the
local economies and the well-being of Native American communities in
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South Dakota.
This initiative continues to be led by George Washington University
International Institute for Tourism Studies and South Dakota’s nine federally
recognized Tribal Nations, ensuring that the latter have full autonomy to
drive their narrative and maintain ownership of their culture. The South
Dakota Department of Tourism is a participating member in the South
Dakota Native Tourism Alliance and remains a resource for the group to
make informed decisions on tourism demand, expectations, and trends.
Our active participation in this project alongside tribal members helps build
the relationships required for long-term success.
We are very excited with the development of this partnership and the
positive economic and social benefits likely to result. If you have any
questions about South Dakota Native Tourism , please feel free to contact
Calvin Bloemendaal, Industry Outreach & Development Representative, at
Calvin.Bloemendaal@TravelSouthDakota.com or visit SDVisit.com.
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All our best,
Jim and Team !"
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NATIONAL TRAVEL & TOURISM WEEK AND
SPRING HOSPITALITY TRAINING
This year’s National Travel & Tourism Week (NTTW) theme is the Power of Travel. Join us in celebrating NTTW 2021,
May 2-8! Take this opportunity to share stories of the impact travel and tourism has on local tax revenue, jobs, and

quality of life. We encourage you to write a letter to the editor, post content on your website or social media pages, or
host an event to promote travel & tourism in your community. These events also put a spotlight on industry workers who
go above and beyond to make our visitors’ experiences in our state so special. Now more than ever, we need to remind
everyone—neighbors and friends; city, county and state leaders—about the critical role the tourism industry plays in
South Dakota’s economy, and is playing in our COVID-19 economic recovery.
The Department of Tourism is hosting Spring Hospitality Training seminars in six communities throughout the state
during NTTW. Also, please let us know what your community’s NTTW plans are and how we may help spread the word.
We'd also love to be a part of your local media efforts. Check the SDVisit.com industry calendar as we continue to
update information about those events.
National Travel & Tourism Week, coupled with our Spring Hospitality Training, has always been an excellent way for
South Dakota’s tourism industry to kick off our state’s peak tourism season. South Dakota has continuously been a
leader in hospitality and last year we were able to prove to the nation once again that South Dakota is worth the visit.
We encourage you to get involved in your community’s NTTW efforts and attend a Spring Hospitality Training session.
If you have any questions, please feel free to contact the Department of Tourism’s Industry Training, Special Events
and Legislative Relations Manager, Bailey Carlsen, or visit SDVisit.com for the Spring Hospitality Training schedule and
registration.
Thank you for your outstanding support of our state’s tourism industry.
All our best,
Jim and Team
Jim Hagen
Secretary of Tourism

STARTING MONDAY, APRIL 5TH Monument Health is now able to vaccinate EVERYONE 16 and older. They
are no longer using the COVID-19 Vaccine Waitlist as everyone will now be able to schedule their vaccine.
3 ways to schedule:

1. Via MyChart.
2. Via Self-Scheduling at www.monument.health/covidvaccine
3. By calling the Nurse Triage Line at 755-1350.
If you already registered on the waitlist you will be contacted in the next 1-2 days to have the opportunity to
schedule your vaccine before Monument opens up scheduling on Monday.

WEEKLY INSPIRATION

CHAMBER HAPPENINGS

Ribbon Cutting information

The Custer Chamber will be hosting the 7 th Annual Sound of Silence Tesla Rally,
May 21-23. We are anticipating 50-75 drivers in attendance along with their
passengers. In 2019 when we hosted the 6th annual event, we had record
attendance with 60 drivers and about 150 people. We already have over 30
drivers registered for the event and it’s still two and a half months away.
This is an event that brings many people to town in a typically slower time of
year, and it’s a great opportunity to bring attention to your business. When the
registrants check-in for the event, each of the drivers is given a swag bag that
includes information about the event and free stuff from local businesses. If you
would like to include some “swag” please contact Dawn at
dmurray@custersd.com.
SOME swag ideas include:
Hand sanitizer (super popular right now!)
Coupons/Gift Cards to your business
o You could also offer a discount if they show their Tesla
Rally name badge – include info about this in the swag bag
Snacks with your information attached
Sample of your product
Reusable water bottles

Branded notebooks/notepads
Keep in mind that each driver is also given $10 in Custer Cash and they’re
looking for a place to spend it – give them a reason to spend it at YOUR
business!

The Custer Chamber will be hosting the 3 rd Annual Custer Off-Road Rally, June
11-13. We are anticipating approximately 50 drivers in attendance along with
their passengers.
This is an event that brings many people to town in a typically slower time of
year, and it’s a great opportunity to bring attention to your business. When the
registrants check-in for the event, each of the drivers is given a swag bag that
includes information about the event and free stuff from local businesses. If you
would like to include some “swag” please contact Dawn at
dmurray@custersd.com.
SOME swag ideas include:
·
·
·
·
·
·

Hand sanitizer (super popular right now!)
Coupons/Gift Cards to your business
Snacks with your information attached
Sample of your product
Reusable water bottles
Branded notebooks/notepads
Keep in mind that each driver is also given $10 in Custer Cash and they’re
looking for a place to spend it – give them a reason to spend it at YOUR
business!

AREA EVENTS

The Dakota Cowboy Cafe has a special Easter Sunday planned! We will feature a Bacon and Cheese Egg Bake Special
served with hashbrowns and toast for breakfast. For lunch and dinner we will feature Ham and Prime Rib!

ANNOUNCEMENTS

Membership Spotlight
This could be you!!!

Please submit a short write-up about our business and a photo or 2 to info@custersd.com to be our next
member spotlight.
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Spring Recreation Reminders on the Black Hills National Forest
Custer, S.D., March 26, 2021 – Spring is a good time to remember that we all have a responsibility to make
conservative decisions when venturing out onto the Forest.
It may feel as though spring has arrived, but with cold temperatures and heavy storms still a possibility, your
wildlife populations need your continued respect.
Forest Service officials remind the public that seasonal gates remain closed on the Black Hills National Forest.
Seasonal closed roads and trails are identified on the current Motor Vehicle Use Map (MVUM) and generally open
May 15.
“With warm weather setting in, people are excited to get outdoors to enjoy their public lands, but it is important to
respect seasonal closures until they are opened back up,” said Scott Jacobson, Black Hills National Forest Public
Affairs Officer. “Seasonal closures are in effect to provide a seasonal refuge for wildlife, protect road and trail
surfaces and other resources.”
It is important to understand the importance of observing seasonal closures. Critical wildlife areas have been
designated as essential to the survival of wildlife. When people access closed areas, they cause animals using the
area to become stressed or flee to new locations. This retreat requires animals to use energy they cannot spare.
Further, it usually places them in areas less suitable for grazing and/or browsing, which can prevent them from
gathering the energy they need to survive.

For roads that are open year-round, driving on soft road surfaces or where rutting has been observed should be
avoided until drier conditions prevail. Roads in the hills may be unsuitable for driving until they dry out from
recent moisture.
Damaging forest roads and lands is against the law. The legal and financial consequences can be steep, and
damages done to the land can take years to repair.
Be sure to let someone know where you are headed. Additionally, have a plan for all waste, as there are currently
no garbage services on the forest and most restrooms are closed. A limited number of day-use restrooms remain
open.
Black Hills National Forest offices remain closed to in-person visitors to protect our public and employees alike.
We are doing our best to maintain the highest level of service through virtual means. Please feel free to contact
your local district office for the most up-to-date information.
For more information on the Black Hills National Forest, visit http://www.fs.usda.gov/blackhills, follow the Forest
on Facebook: https://www.facebook.com/blackhillsnf or Twitter: https://twitter.com/BlackHillsNF.
-USDA-
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Black Hills Resource Advisory Committee to Accept Project Proposals
Rapid City, SD March 15, 2021 – The Black Hills Resource Advisory Committee (RAC) is seeking applications for
projects that would enhance forest ecosystems by restoring and improving land health and water quality on the
Black Hills National Forest and other adjacent lands in Custer, Lawrence, and Pennington counties.
“The RAC committee will have approximately $90,000 to spend on projects,” said Tracy Anderson, Hell Canyon
District Ranger and RAC Designated Federal Official. This is made available to Custer, Lawrence, and Pennington
counties through the Secure Rural Schools and Community Self-Determination Act. Each county’s allocation will
be approximately $30,000 but could vary depending on funds collected during fiscal year 2020.
The RAC works closely with the Forest Service to recommend projects that will benefit forest health, fish, wildlife,
soils, watersheds and other resources; maintain roads, trails and other infrastructure; or control noxious weeds.
RAC projects must be located on National Forest System Lands in Custer, Lawrence, and Pennington counties or
on other adjacent lands that benefit resources on the National Forest. Projects can be completed by Forest
Service personnel, through partnership agreements or by open-bid contracting with individuals and corporations.
Project proponents are encouraged to coordinate with Forest Service personnel to ensure projects are viable and
in alignment with Forest Service policies.

The RAC Project Proposal form is available online at:
https://www.fs.usda.gov/Internet/FSE_DOCUMENTS/fseprd893801.pdf.
Completed forms can be emailed to Kelly Warnke, RAC Coordinator, at kelly.warnke@usda.gov or sent to: Mystic
Ranger District, ATTN Kelly Warnke, 8221 S. Hwy 16, Rapid City, SD 57702
All proposals must be received by close of business, Friday April 2

nd

.

Further information is available by contacting Kelly Warnke, Black Hills RAC Coordinator, by phone (605) 7161978 or email kelly.warnke@usda.gov or Tracy Anderson, Designated Federal Officer by phone (605) 673-9301, or
email tracy.l.anderson@usda.gov.
For more information on the Black Hills National Forest visit http://www.fs.usda.gov/blackhills.

MARK YOUR CALENDAR

April 1
Ribbon Cutting
Custer Senior Center
2:00pm

April 8
Spring Fling
Laughing Water Restaurant
5:30pm

April 15
Ribbon Cutting
Addiction Recovery
2:30pm

April 15

Chamber Mixer
Feel Good Cafe at Bavarian Inn
5pm-7pm

Custer Carry Out LLC
Custer Cub Scout Pack 25
Custer Dental Studio

Custer Senior Center
Click Here for April Calendar

Click here to Check out the Custer School
District Calendar for upcoming school
events!

HUMOR

HELP WANTED

Our Address:
615 Washington Street
Custer, SD 57730
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